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Roger  Ball, 
supervisor  and  operator, 
Master  Control, 
WZZM-TV,  Grand 
Rapids,  Mich. 


Shirley  Brougham, 
advertising  billing 
supervisor,  Pensacola 
(Fla.)  News  Journal 


Top  winners  of  companywide  awards  are  (counterclockwise  starting  from  right,  hack 
row):  Manager  of  the  Year  Lynn  Beall,  president  and  general  manager  at  KSDK'TV, 
St.  Louis;  Qannett  Diversity  Aivard  winner  The  Courier  News  at  Bridgewater,  N.J., 
represented  by  Charles  Nutt,  publisher,  and  Henry  Foreman,  human  resources  director; 
Corporate  Staffer  of  the  Year  Gracia  Martore,  treasurer  and  vice  president  of 
Investor  Relations/  Ccrrporate  Finance;  Sales  Executive  of  the  Year  Jaime  Duffy, 
sales  executive  at  USA  TODAY  in  New  York. 


Our  people  work  hard,  and  they  work  well.  ^2  000  ,  j 

We  think  such  effort  deserves  recognition  and  rewards.  So  recently  J 

our  company’s  top  executives  identified  and  saluted  winners  of  these  ^ 

key  awards: 

•  Manager  of  the  Year. 

•  Sales  Executive  of  the  Year. 

•  Corporate  Staffer  of  the  Year. 

•  Gannett  Diversity  Award. 

•  Unsung  Heroes. 

We  recognize  and  reward 
our  star  performers 

All  were  recognized  at  corporate  headquarters  in  a  ceremony 
celebrating  outstanding  work  by  outstanding  individuals  in  Gannett. 

All  received  cash  awards  to  go  with  the  honors. 

Good  people  make  all  the  difference  in  the  world  to  a  company’s 
success.  And  we  think  the  world  of  those  who  contribute  so  much. 


Carol  Colclaser,  Julie  Qraulich,  Jim  Harris, 

office  manager,  community  affairs  man'  operations  technician, 

USATODAY.com  ager  and  administrative  KUSA'TV,  Denver 

assistant  to  the  publisher. 

The  Californian,  Salinas 


Lam  Nguyen, 
information  systems 
supervisor,  Argus  Leader, 
Sioux  Falls,  S.D. 
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the  Solutions 


Find  the  solutions  to  all 
of  your  newspaper's 
needs  at  a  bigg§r^ 
better  Hmerica  East 


on't  let  the  mysteries  of  the  today's  ever-chan^i^ 
newspaper  industry  ke^  you  frmn  excelling. 
Whether  your  duties  im^e 
production,  advertising,  editorial, 
circulation  or  management, 
cmne  to  America  and 
New  Media  Wmdd  for  all  of 
your  solutions,  large  and  anall. 


newspaper  Operations 
and  Technology 
Conference  and  the 
Hew  media  Ulorld 
Symposium. 


For  as  litde  as  $28,  you  can  visit  the  show  floor  fe^ur- 
ing  150  exhibitiag  conq>anies<  From  compther  software 
to  mailrofun  systems  to  press  equi|Mnent,  you'll  get  a 
closer  look  at  revolutionary  products  and  services.  In 
^  the  fidendly,  personal  environ- 

itfirilHyiClilli  America  East,  you'll 

MM  If  |||Ull|\  find  our  vendors  are  always 
ready  to  assist  you. 

We  also  (^fer  more  than  30  information-packed  educa¬ 
tional  sessions.  Manned  by  your  colleagues  and  hosted 
by  industry  leaders,  fliese  sessions  answer  the  ques¬ 
tions  of  today  while  {Mx>viding  dues  to  the  future. 

For  moreinfonnatum  on  attending  j^nerica  East,  please 
vi^  our  Web  site:  www.america-eastaMn.  Or  contact  Juba 
Decker  at  (717)  703-3069;  e-mail:  juliad@pa-news.oi^ 


Sponsored  by  America  East,  EdUor&Publisher 
and  13  state  press  associatUms. 
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THEPHILADElPHinTDRYiNAY 

E&PS  ARTICLE  ABOUT  THE  PhILA- 
delphia  Inquirer's  coverage  of  the 
Archdiocese  of  Philadelphia 
should  have  carried  a  warning  label  — 
“Opinion”  or,  better  still,  “Advocacy”  — 
because  it  certainly  was  not  straightfor¬ 
ward  or  sophisticated  journalism  [“Stop 
the  Press,”  Feb.  5,  p.  14].  E^P  chose  one 
side  in  an  admittedly  ugly  dispute,  and 
then  did  a  hatchet  job  on  the  Inquirer. 
Among  other  things,  I  wonder: 

•  Was  Joe  Nicholson  stmck  by  the 
contradiction  between  Cardinal  Anthony 
Bevilacqua’s  saying  the  Archdiocese 
“stopped”  a  story  and  the  article’s  later 
statement  that  the  cardinal  “launched” 
a  “two-pronged  assault”  after  that  story 
was  published?  The  new,  aggressive 
E^P  evidently  subscribes  to  the  school 
of  journalism  that  holds  that  if  someone 
says  something  on  the  record  and  you 
have  a  juicy  quote,  you  should  publish  it 
even  if  you  know  it’s  not  true  and,  indeed, 
even  if  it  is  contradicted  by  other  state¬ 
ments  made  by  the  same  individual. 

•  Why  did  Nicholson  write  that  the 
Inquirer  in  1996  “spiked”  information  that 
Ralph  Cipriano  had  about  archdiocese 
spending  on  renovations  at  a  summer 
house  on  the  Jersey  Shore  used  by  Cardinal 
Bevilacqua?  If  he  had  asked  editors  here 
or  checked  the  archives,  Nicholson  would 
have  found  out  that  the  Inquirer  had  pub¬ 
lished  two  articles  on  that  subject  in  1993. 
The  articles,  both  written  by  Cipriano,  dealt 
with  the  extent  of  the  renovations  and  the 
source  of  the  money  that  paid  for  them. 

If  that  had  been  included  in  Nicholson’s 
article,  maybe  he  and  your  readers  might 


have  been  led  to  some  conclusion  other 
than  that  the  Inquirer  had  been  cowed. 

•  Why  did  Nicholson  write  that 
Inquirer  editors  were  “summoned”  to 
meetings  with  archdiocese  officials?  The 
fact  is  that  I  requested  the  meetings. 

•  Why  didn’t  Nicholson  ask  any  top 
editors  at  the  Inquirer  if  they  knew  about 
Cipriano’s  “scoop”  —  that  the  archdiocese 
allegedly  had  settled  a  claim  brought  by 
one  of  the  cardinal’s  former  employees  — 
before  the  editors  read  it  in  the  National 
Catholic  Reporter?  If  he  had  asked, 
Nicholson  would  have  been  told  that  no 
top  editor  here  knew  about  the  “scoop” 
beforehand  and  that  no  top  editor  here 
had  ordered  facts  deleted  to  neuter  a  story 
that  the  archdiocese  might  find  offensive. 

I  also  am  astonished  by  E^Fs  unprofes¬ 
sional  reporting  on  the  settlement  of  Cipri¬ 
ano’s  suit  against  us.  I  am  assured  by  those 
who  know  that  your  source  of  the  “report¬ 
ed”  settlement  amount  of  $7  million  is  dead 
wrong;  it  was  nowhere  near  that  amount. 
Then  again,  E^P  may  not  even  know  the 
source,  given  that  E^P  picked  up  the  $7- 
million  figure  from  a  rumor  published  in  an 
alternative  weekly.  To  take  the  rumor, 
throw  in  a  “reportedly,”  then  have  it  morph 
into  a  flat  statement  on  the  cover  that 
Cipriano  won  $7  million  is  nothing  short 
of  outrageous  irresponsibility.  You  should 
have  told  your  readers  the  truth:  You  don’t 
know  the  amount  of  the  settlement. 

The  Inquirer  takes  seriously  its  mission 
to  inform  the  public  about  local  institu¬ 
tions.  We  think  we  do  this  job  well, 
although  inevitably  some  will  say  we  are  too 
soft,  while  others  complain  that  our  treat¬ 
ment  is  too  harsh.  Recognizing  the  power 
we  have  as  a  {continued  on  page  15} 
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FEB.  17,  1951:  report  tO  I 

Need  for  a  committee  of  news-  Daily  Pres 
papermen  or  other  civilians  to  midwintei 
deal  directly  with  military  author-  this  week, 
ities  in  Korea  on  censorship 


report  to  members  of  the  Inland 
Daily  Press  Association  at  their 
midwinter  meeting  in  Chicago 


monopoly  should  remember  that 
readers  help  create  one-news¬ 
paper  towns,  Tom  H.  Keene,  editor 
and  publisher  of  the  Elkhart 
(Ind.)  Daily  Truth,  said  at  the 


matters  was  emphasized  in  a  Critics  of  the  press  who  talk  about  32nd  Oregon  Press  Conference. 


www.editorandpubljsher.com 
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INTERACTIVE  NEWSPAPERS 
CONFERENCE  &  TRADE  SHOW 


FEBRUARY  21-24,  2001  •  WYNDHAM  ANATOLE  HOTEL  •  DALLAS,  TX 


Keynote  Speakers: 


Arthur  Sulzberger  Jr. 

Chairman,  The  New  York 
Times  Company,  Publisher 
The  New  York  Times 


Paul  Pappajohn 

President 
J.C.  Penney.com 


Robert  Decherd 

Chairman  of  the  Board 
President  and  CEO 
Belo  Corp. 


Plus  90  other  speakers,  125  exhibitors  and  the  6th  annual  EPpy^**  Awards 
ceremony  honoring  the  newspaper  industry's  best  Web  sites. 

Sessions  will  focus  on  financial  and  strategic  realities  facing  media  companies’ 
Internet  investments;  online  content;  revenue  streams-e-commerce,  archives  and 
classifieds;  legal  and  policy  issues;  competition;  niche  services;  promotional 
strategies;  customer  service;  and  future  developments,  including  special  general 
sessions  on  wireless  Internet  services,  new  technologies  and  career  options. 

Don’t  miss  out!  in  this  changing  economy,  you  can’t  afford  not  to  be  in  Dallas  at 

E&P’s  interactive  Newspapers  Conference  &  Trade  Show.  Register  today!  Visit: 
mm- _ -  I— _ «  im 


http://www.editorandpublisher.com/ephome/event8/eventshtm/ confer.htm  For  full  details. 
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Michael  Powell, 
new  chairman 
of  the  Federal  Com¬ 
munications  Commis¬ 
sion  (FCC),  wasted  no 
time  in  affirming  his 
anti-regulatory  bent. 

In  his  first  session 
with  reporters  since 
being  named  to  head 
the  agency,  the  37- 
year-old  Powell  last 
Tuesday  pledged  a 
greater  trust  in  free 
markets  and  called 
deregulation  “a  criti¬ 
cal  ingredient  to  fos¬ 
tering  competition.” 

Powell,  skeptical  of 
ownership  restric¬ 
tions,  did  not  say 
when  the  FCC  might 
address  its  ban  on 
common  ownership 
of  newspapers  and 
broadcast  stations  in 
the  same  market. 

-  TODD  SHIELDS 


higher  rates  by  niid-2002.  The  development  comes 
against  a  backdrop  of  higher  fuel  costs  for  the  service’s 
202,000  vehicles,  stubbornly  high  labor  costs  for  its 
work  force  of 800,000,  and  a  slowing  economy  that  is 
curtailing  mail  volume  and  hence  revenue  —  not  to 
mention  a  seemingly  irreversible  trend  that  has  in¬ 
creasing  portions  of  lucrative  first-class  and  priority 
mail  going  to  electronic  and  other  competitors. 

Some  whose  businesses  depend  on  the  mail  wonder 
whether  recent  events  herald  an  era  of  yearly  rate  in¬ 
creases  meant  to 
rescue  a  perpetu¬ 
ally  broke  USPS. 

“This  is  scary,” 
said  Senny  Boone, 
vice  president  for 
government  rela¬ 
tions  for  the  Na¬ 
tional  Newspa¬ 
per  Association,  a 
trade  group  that 
represents  small- 
er-circulation  pa¬ 
pers  for  the  most 
part. 

Many  weekly 
newspapers  move 
copies  to  sub¬ 
scribers  via  the 
mail,  and  for  them 
postal  costs  usually  rank  third  behind  pajToll  and 
newsprint.  Rate  hikes  pose  an  obvious  threat  to  prof¬ 
itability.  A  struggling  USPS  also  could  cut  delivery 
routes  to  save  money,  making  it  harder  to  get  news¬ 
papers  to  subscribers. 

Large  dailies,  too,  are  on  alert.  While  they  mainly 
use  independent  distributors  to  get  the  pap)er  to  the 


BY  TODD  SHIELDS 

WASHINGTON 

The  U.S.  Postal  Service  (USPS)  last  month 
put  in  place  rate  hikes  that  did  not  exactly 
thrill 


newspa¬ 
per  executives,  but  at  Ijn 
least  left  them  grate-  ' 
ful  steeper  increases  50 
had  been  avoided. 

Now',  barely  a 
month  later,  the 
USPS  is  again  mov- 
ing  toward  a  possible 
rate  increase.  And 
this  time,  few  mail  20 
users  are  sanguine. 

The  USPS’s  board 
of  governors  last  week 
told  postal  managers 
to  begin  preparing  a 
rate  case  “as  soon  as 
possible.”  The  direc¬ 
tive  set  the  service  on 
course  to  again  enter 
the  nearly  yearlong  regulatory  gauntlet  that  can  lead 
to  a  rate  increase  —  at  a  time  its  last  rate  request  re¬ 
mained  unresolved. 

Rate  increases  used  to  occur  every  three  or  four 
years;  the  USPS’s  last  request  was  filed  in  January 
2000.  Last  week’s  directive  means  it  could  be  back  for 
more  money  within  months  and  begin  charging  even 


In-County  Periodicals 
Standard  A  Bulk  Regular 


Source:  Postal  Rate  Commission 


Massachusetts’ 
transportation 
secretary  said  there  is 
no  way  the  state 
would  partner  with 
Metro  International  in 
distributing  a  new 
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version  of  its  free 
daily  in  the  Boston 
mass-transit  system, 
mainly  because  of 
litter  and  editorial 
concerns,  a 
spokesman  said. 

“Worst-case 
scenario  was,  they 
come  out  with  an 
editorial  endorsing 
legalizing  marijuana,” 
the  spokesman  said. 
“We  don't  want  a 
message  that  we 
can't  control.” 

In  the  real  world, 
the  Metro  model  does 
not  include  editorials. 

-  LUCIA  MOSES 

mmnm 

TIMES  CO.  NOD 

Gensler,  an 
architecture 
and  design  firm,  has 
been  chosen  by  the 
New  York  Times  Co. 
as  the  interior 
architect  for  its 
proposed  New  York 
headquarters,  Times 
Co.  executives  said. 

Construction  of  the 
1.3-million-square- 
foot  building  is  set  to 
start  next  year. 

-  JOE  STRUPP 

‘4TH  ESTATE' 
CREATOODIES 

Doug  Borgstedt, 
whose  “The  4th 
Estate"  comic  ap¬ 
peared  in  E&P  in  the 
1980s  and  '90s,  died 
Tuesday,  The  Associ¬ 
ated  Press  reported. 

The  self-taught 
cartoonist's  work  also 
was  published  in  The 
Bulletin  in  Philadel¬ 
phia  and  syndicated 
in  more  than  90 
newspapers. 

-  J.J.  MC  GRATH 
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doorstep,  many  also  produce  adver¬ 
tisement-laden  products  that  are 
mailed  to  each  household. 

Such  lucrative  publications  could 
be  threatened  by  a  series  of  rate 
increases,  said  Chet  Dalzell,  a 
spokesman  for  Harte-Hanks  Inc. 

The  San  Antonio-based  company 
finished  selling  its  newspapers  in 
1997,  but  publishes  nearly  800 
shoppers  in  California  and  Florida. 

“If  the  cost  goes  up  much  more, 
that’s  just  going  to  scare  advertisers 
to  other  vehicles,”  Dalzell  said. 

USPS  spokesman  Greg  Frey  said 
he  is  not  certain  the  service  will  apply 
to  the  independent  Postal  Rate  Com¬ 
mission  (PRC)  for  another  increase. 

“I  don’t  think  anyone  is  sure.”  He  said 
a  strong  economy  might  bolster  postal  revenue,  and 
noted  the  most  recent  rate  case  was  not  yet  finalized. 

The  rate  commission  in  November  slashed  by 


I 

“If  the  cost 
goes  up  much 
more,  that’s  jusft) 
going  to  scare^l_ 
advertisers.” 


one-fourth  the  $2. 8-billion  in¬ 
crease  the  USPS  had  requested  10 
months  earlier.  The  service  put  the 
new  rates  into  effect  Jan.  7,  but  it 
did  so  under  protest  and  sent  the 
case  back  to  the  PRC.  Whatever 
the  commission’s  decision,  the  nine 
postal  governors  may  override  it  by 
a  unanimous  vote.  In  their  public 
statement  last  week,  the  governors 
noted  they  had  “unanimously 
voiced  disappointment”  with  the 
PRC. 

All  of  which  leaves  postal  rates  in 
greater  flux  than  normal. 

“This  is  not  a  done  deal,”  said 
Bob  Brinkmann,  vice  president  for 
postal  and  regulatory  affairs  at  the 
Newspaper  Association  of  Ameri¬ 
ca,  a  trade  group  representing  large  dailies.  “We’re 
going  to  have  to  watch  what  happens.  And  a  lot  of  it 


—  CHET  DALZELL 

iHarte-Hanks  Inc. 


is  tied  to  the  economy.” 
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Prophets  right,  profits  light 


Fourth-quarter  revenue  flat 


BY  LUCIA  MOSES 

ANNETT  Co. 

Inc.,  the 
nation’s  biggest 
newspaper  company 
with  99  dailies,  report¬ 
ed  that  profits  were  flat 
in  the  fourth  quarter 
and  joined  other  pub¬ 
lishers  in  warning  that 
2001  would  be  difficult. 

“It’s  going  to  be  a 
tough  quarter  because 
it’s  starting  out  very  slow 
on  the  advertising  side, 
and  the  comparisons 
are  going  to  be  tough,” 
President,  Chairman, 
and  CEO  Douglas  H. 
McCorkindale  said 
Thursday  in  a  confer¬ 
ence  call  with  analysts. 

Higher  interest 
expense  related  to 
Gannett’s  three  major 
newspaper  acquisitions 
last  year  and  higher 
newsprint  costs  also 
threaten  to  limit  profits. 

“Our  first-quarter 
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challenges  may  be  the 
I  toughest,”  McCorkin-  i 

i  dale  said  during  the  | 

i  call.  “We’re  seeing  retail 
slowing,  domestic  auto-  j 
j  motive  slowing ...  some  i 
employment  softening,  j 
1  mostly  in  the  major 
I  markets.” 

j  Net  income  for  the 
j  quarter  was  flat  at 
i  $294.9  million.  Results 
j  from  the  newly  ac- 
j  quired  newspapers  lift- 
!  ed  operating  revenue  ! 
i  from  continuing  opera-  j 
tions  30%  to  $1.9  bil¬ 
lion,  but  on  a  pro  forma  j 
basis,  revenue  from  | 
continuing  operations  | 
I  would  have  increased  I 
j  6%.  On  that  same  basis,  I 
j  newspaper  ad  revenue 
rose  6%  in  the  quarter. 

1  Newsprint  expense  i 
rose  46%  for  the  quarter  | 
and  20%  for  the  year, 
reflecting  higher  prices  j 
;  and  higher  usage  related  j 
1  to  the  acquisitions.  ! 


McCorkindale  noted 
that  last  year’s  purchase  i 
of  Central  Newspapers  I 
Inc.  would  enhance  ; 
earnings  this  year, 
but  more  work  than  ; 
expected  was  needed  j 
to  improve  expenses  j 
and  revenues  at  its  ' 
new  properties.  j 

The  Dallas  Morning  \ 
News  and  The  Provi¬ 
dence  (K.I.)  Journal  I 
parent  Belo  also  warned  i 
that  the  first  quarter 
would  be  rough,  citing  ! 
softening  ad  demand,  j 
higher  newsprint  costs,  j 
and  continued  invest¬ 
ments  in  its  Internet  | 
division.  Belo’s  17-TV- 
station  broadcast  divi-  i 
sion  faces  a  difficult  I 
year  because  of  the  I 
absence  of  political 
and  Olympics  dollars.  j 
Newspaper  revenue  I 
grew  4.1%  to  $215.7  ! 

million  for  the  quarter  | 
and  6.5%  to  $831.1 


million  for  the  year. 

Total  net  income 
grew  23.4%  to  $85.6 
million  for  the  quarter  1 

as  operating  revenue  | 

rose  6.7%  to  $421.7  i 

million.  Excluding  j 

gains  from  sales  of  !  j 

properties  and  one-  | 

time  charges,  earnings  | 

per  share  (EPS)  of  27  i 

cents  missed  a  First  | 

Call  Corp.  consensus  ! 

estimate  of  analysts  by  ! 

one  penny.  | 

Also  feeling  the  j 

effects  of  the  slowing  j 

economy.  New  Haven  j  j 

(Conn.)  Register  parent  |  { 

Journal  Register  Co.  j  j 

reported  that  pro  forma  j  j 

ad  revenue  was  flat  in  | 

the  quarter  and  up  | 

3.1%  for  the  year,  | 

taking  the  extra  week  j  I 

in  December  2000  into  | 

effect.  Fourth-quarter  !  I 

EPS  were  flat  at  31  | 

cents,  in  line  with  a  I 

consensus  estimate.  11  j  j 
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Prof  wins  one  in  ‘Repubiic’  case 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  Washington  State  Court  of  Appeals 
has  ruled  in  favor  of  a  journalist  whose  notes 
were  sought  by  reporters  suing  The  Arizona 
Republic  in  Phoenix. 

The  court  ruled  Feb.  5  that  Doug  Underwood’s 
notes  were  confidential  and  privileged,  overturning  a 
previous  state  Superior  Court  ruling  that  ordered  the 
notes  be  given  to  attorneys  for  18  reporters  suing 
Phoenix  Newspa¬ 


pers  Inc.  (the  Re¬ 
public's  parent), 
and  former  Manag¬ 
ing  Editor  Steve 
Knickmeyer.  He 
was  quoted  by  Un¬ 
derwood  in  a  Janu¬ 
ary  1998  Columbia 


Journalism  Review  story  covering  layoffs  at  the  Re¬ 
public  as  saying  that  most  of  those  who  had  been  laid 
off  were  “fat,  lazy,  incompetent,  and  slow.”  The  re¬ 
porters,  on  the  other  hand,  told  Underwood  they  were 
fired  because  their  work  conflicted  with  the  newspa¬ 
per’s  corporate  interests. 

The  reporters  claimed  defamation  by  Knickmeyer, 
arguing  in  a  civil  suit  that  Underwood’s  notes  con¬ 
stitute  crucial  evidence  that  is  not  protected  by  law 


because  Knickmeyer  was  not  a  confidential  source. 

Underwood  declined  to  turn  over  the  notes  to  the 
reporters,  saying  they  were  protected  by  the  First 
Amendment. 

Although  First  Amendment  advocates  believe  last 
week’s  ruling  is  ominous  because  the  three-judge  pan¬ 
el  insisted  on  reviewing  the  notes  privately,  or  in  cam¬ 
era,  before  handing  down  a  decision,  both 
Underwood,  a  University  of  Washington  journalism 
professor,  and  his  attorney  are  happy  with  the  ruling. 

,  -  .  /»  1  don’t  agree 

It  s  a  good  victory  tor  the 
press  —  as  well  as  for  me 
...  [and]  establishes  at 
least  some  important 
precedent.”  —  doug  underwood 

University  of  Washington 
so  this  ruling  establishes  at  least  some  important 
precedent  in  the  state. 

“I  am  not  troubled  by  the  in-camera  review  ordered 
by  the  appeals  court  here  —  Doug  requested  it,”  said 
Bruce  Johnson,  Underwood’s  attorney.  “[M]ost  courts 
would  utilize  in-camera  review  in  applying  the  jour¬ 
nalist’s  privilege  in  this  situation.  What  the  trial  court 
did  was  order  Doug’s  notes  turned  over  to  the  plain- 
tiff-reporters,  without  even  looking  at  them.”  11 


that  it  isn’t  a 
good  victory  for 
the  press  —  as 
well  as  for  me,” 
Underwood  told 
ES^P.  “There  is¬ 
n’t  a  Washing¬ 
ton  shield  law. 


Publisher  gets  charged  for  charging  less 


Election  ad  case  a  first  for  Michigan? 


BY  MARK  FITZGERALD 

CHICAGO 


IN  AN  APPARENTLY 

unprecedented  ap- 
pUcation  of  election 
law,  the  ex-publisher  of 
the  Cheboygan  (Mich.) 
Daily  Tribune,  Roy  S. 
Ti^an  II,  was  charged 
with  four  felonies  for  al¬ 
legedly  giving  preferen¬ 
tial  campaign  ad  rates  to 
a  candidate  for  mayor. 

TVahan,  now  publish¬ 
er  of  The  News-Gazette,  a 
4,358-circulation  daily 
in  Winchester,  Ind.,  was 
arraigned  Feb.  2  in  dis¬ 
trict  court  in  Cheboygan 


on  four  felony  coimts  of 
violating  the  Michigan 
Campaign  Finance 
Law.  State  prosecutors 
allege  IVahan  violated 
the  law  by  charging 
Cheboygan  mayoral 
candidate  Thomas  Ver- 
Wys  $1  for  four  cam¬ 
paign  ads  that  ran  last 
March  while  charging 
his  opponent.  Bill 
Chlopan,  who  ultimately 
won  the  election,  the 
standard  rate  of  $5.20 
per  column  inch. 

IVahan  faces  a  maxi¬ 
mum  penalty  of  three 


years  in  prison  and  fines 
of  up  to  $20,000  on  the 
charges,  the  Michigan 
attorney  general’s 
office  said. 

Discounter 
faces  maximum 
penalty  of  three 
years  in  prison 
and  fines  of  up 
to  $20,000. 

[  This  is  apparently  the 
I  first  time  a  Michigan 
!  newspaper  publisher  has 
I  ever  been  charged  with  a 
I  felony  campaign  law 
I  violation,  said  Elizabeth 


Boyd,  spokeswoman  for 
the  Michigan  secretary 
of  state. 

The  case  is  unusual  in 
another  way:  the  Daily 
Tribune’s  former 
editor,  Adrienne 
Janney,  was  the 
one  who  brou^t 
the  charges  to  poUce 
attention. 

lYahan  was  placed 
on  administrative  leave 
in  .^ril  and  resigned 
from  the  paper  in  May. 
IVahan  declined 
to  comment  on  the 
charges,  as  did  his 
attorney,  Mike  Hackett, 
who  said  he  was  in 
negotiations  with  state 
prosecutors.  i) 


ESTATE  CUUSE 
INW.TAXPUII 

TheSl.a-trillion 
tax  cut  plan 
Presidant  Bush  sent 
to  Congress  last 
Thursday  includes  a 
proposal  to  phase  out 
the  estate  tax  over 
eight  years. 

Congress  last  year 
voted  to  kill  the  tax, 
but  President  Clinton 
vetoed  the  repeal, 
saying  it  would  cost 
too  much  and  benefit 
mainly  the  rich. 

Bush’s  tax  propos¬ 
al  means  the  treasury 
would  forgo  $236  bil¬ 
lion  over  nine  years. 

Newspaper  execu¬ 
tives  say  the  estate 
tax  forces  papers  out 
of  family  hands. 

-  TODD  SHIELDS 

IBUNEHEAD 

SEUmOCK 

John  Madigan, 
president,  chair¬ 
man,  and  CEO  of  the 
Tribune  Co.,  sold 
250,000  comrTHMi 
shares  of  the  Chicago- 
based  company  Jan. 
31,  said  spokesman 
Gary  Weltnuin. 

The  sale,  bringing 
about  $10,077,500, 
was  a  first  for  Madi- 
pn  since  he  joined 
the  company.  Madi- 
pn  stili  holds  dose  to 
1.4  million  shares 
and  made  the  move 
to  diversify  his  portfo¬ 
lio,  Weltman  said. 

-  ELLEN  LIBURT 


KEEPS  BAB  IAN 

In  what  has  be¬ 
come  an  annual 
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ritual,  South  Dakota 
lawmakers  have 
again  refused  to  re¬ 
peal  a  1996  gag  law 
that  makes  It  a  felony 
for  many  state  offi¬ 
cials  to  publicly  talk 
about  —  or  even  ac¬ 
knowledge  —  investi¬ 
gations  into  people  or 
businesses. 

The  law  was  passed 
originally  by  the  over¬ 
whelmingly  RepubH- 
can  Legislature  to 
silence  the  state  treas¬ 
urer,  a  Democrat,  In  a 
tussle  over  control  of 
unclaimed  money  held 
by  a  credit-card  Issuer. 

The  legislation  has 
kept  the  public  in  the 
dark  on  other  matters 
since  and  may  do 
even  more  damage, 
said  South  Dakota 
Newspaper  Associa¬ 
tion  General  Manager 
David  Bordewyk:  “It 
is  so  broad  that  it  has 
consequences  for  the 
future  we  can’t  even 
imagine  today.” 

-  MARK  FITZGERALD 


in  behalf  of  any  educational  in¬ 
stitution.” 

Last  year,  the  3rd  U.S.  Cir¬ 
cuit  Court  of  Appeals  said  the 
law  does  not  violate  The  Pitt 
News'  First  Amendment  rights. 

The  court  held  that  only  adver¬ 
tisers  can  challenge  the  law 
because  only  they  face  prose¬ 
cution  for  violating  it 

Kenneth  Paulson,  executive 
director  of  the  First  Amend¬ 
ment  Center,  said  the  Pennsylvania  Legislature  has 
not  met  the  First  Amendment  burden  of  regulating 
commercial  speech:  that  such  restrictions  would 
“directly  and  materially  advance  the  asserted  public 
interest.”  Paulson  called  the  law  “poor  public  policy 
that  doesn’t  begin  to  address  society’s  goals.” 

Mark  Goodman,  executive  director  of  the  Student 
Press  Law  Center,  said  this  “really  troubling,  flat-out 
wrong  decision”  poses  bigger  potential  problems.  He 
contended:  “The  court’s  analysis  could  apply  far  be¬ 
yond  the  facts  of  this  particular  case.  As  long  as  there 
is  a  state-regulated  entity,  those  who  suffer  the  conse¬ 
quences  have  no  legal  standing  to  contest  it”  II 


Fallout  from  a  Pennsylvania  law 
could  affect  other  student  papers 


BY  BILL  KIRTZ 

BOSTON 

A  U.S.  Supreme  Court  nondecision  leav- 
ing  student  newspapers  with  fewer  rights 
than  their  professional  counterparts  has 
drawn  widespread  criticism 
from  press-freedom  groups. 

They  call  it  a  threat  to  free  ex¬ 
pression.  Without  comment, 
the  high  court  last  month 
refused  to  hear  the  University 
of  Pittsburgh  student  daily’s  ap¬ 
peal  of  a  ban  on  alcohol  ads. 

The  case  is  expected  to  go  back 
to  a  Pennsylvania  trial  court  for 
a  full  hearing. 

In  1996,  in  an  attempt  to 
curb  binge  drinking  on  campus,  the  Pennsylvania 
Legislature  mandated  criminal  sanctions  against  any¬ 
one  advertising  alcohol  in  papers  “pubUshed  by,  for,  or 


Mark  Goodman 

Student  Press 
Law  Center 


Kenneth  Paulson 

First  Amendment 
Center 


NAA  salutes  the  fine  with  the  ‘Band 


the  Chicago  Lin- 
coln-Mercury 
Dealer  Associa¬ 
tion,  in  the  Chica¬ 
go  Tribune,  by 
Young  &  Rubicam, 
Dearborn,  Mich. 

•  Best  Auto¬ 
motive  Special 
Section:  “Online 
Auto  Buying 
Guide,”  in  the 
LosAngeles 
Times. 

•  Best  Print 
Promotion  of 
Dealer  or  News¬ 
paper  Auto  Web 
Site:  “Surfing/ 
Everyday,”  for 
Oxmoor  Toyota, 
in  The  Courier- 
Journal,  Louis¬ 
ville,  Ky.,  by  TTie 
Courier-Journal 


You  auto  be  in  advertising 


BY  ELLEN  LIBURT 

WINNERS  IN 

the  dealer 
categories  of 
the  Newspaper  Associa¬ 
tion  of  America’s  Excel¬ 
lence  in  Newspaper 
Automotive  Advertising 
competition  —  the 
DANDY  awards  —  were 
announced  Feb.  3  at  the 
84th  annual  National 
Automobile  Dealers  As¬ 
sociation  Convention 
and  Exposition  in  Las 
Vegas.  DANDY  winners 
included: 

•  Best  Ad  Cam¬ 
paign  by  a  Dealer:  “ ...  as 
a  Child”,  for  Waco  Im¬ 
ports/Waco  Mazda,  in 
the  Waco  (Texas)  Trih- 


une-Herald,  by  the  Waco 
Tribune-Herald. 

•  Best  Single  Ad  by 
a  Dealer:  “Examine  One 
for  Yourself!”  for  Con¬ 
temporary  Motor  Cars 
Inc.,  Little  Silver,  N.J.,  in 
iheAsbury  Park  Press  in 
Neptime,  N.  J.,  by  Mich¬ 
ael  J.  Motto  Advertising, 
New  Providence,  N.  J. 

•  Best  Single  Ad  by 
a  Dealer  Association: 

“It  Ain’t  a  TYip,”  for 
Chevrolet,  in  TTie  Dallas 
Morning  News,  by 
Campbell-Ewald, 
Warren,  Mich. 

•  Best  Ad  Cam¬ 
paign  by  a  Dealer  Asso¬ 
ciation:  “The  Story  of 
American  Luxury,”  for 


The  St  Louis  Post- 
Dispatch  has 
tapped  New  Ybrk- 
based  rep  firni  News¬ 
papers  Rrst  to  handle 
Its  national  ad  sales, 
the  Arm  announced. 

With  the  addition 
of  Pulitzer  Inc.’s 
largest  paper  (daily 
circulation  294,434), 
the  membership 
roster  of  Newspapers 
Rrst  —  whose  adver¬ 
tisers  and  agencies 
spend  about  $1  bil¬ 
lion  a  year  on  its 
client  papers  —  now 
includes  40  major- 
market  newspapers. 

-  ELLEN  LIBURT 


Miiijilrifr 


“Online  Auto  Buying 
Guide”:  Just  DANDY 
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Dirks,  Van  Essen  &  Murray 


CALIFORNIA 
Kathy  Michalak  to  vice  president  for 
circulation  at  The  Press-Enterprise  in 
Riverside  from  senior  zone  manager  for 
circulation  at  the  Los  Angeles  Times. 


Tom  Conner  to  publisher  of  The  Porterville 
Recorder  from  editor  of  the  Northwest 
Florida  Daily  News  in  Fort  Walton  Beach. 
Conner  succeeds  Patrick  Canty, 
now  director  of  training  for  parent 
Freedom  Communications  Inc.’s 
community  newspaper  division. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CALIFORNIA 

Steve  Rossi 

Steve  Rossi  has  been  named  president  of 
Knight  Ridder’s  Newspaper  Division.  Rossi, 
senior  vice  president  for  operations  since 
December  1998,  will  remain  based  in  San  Jose. 
He  will  have  responsibility  for  Knight  Ridder’s 
32  dailies  and  other  subsidiaries.  Before  mov¬ 
ing  to  corporate  headquarters,  Rossi  spent  11  years  at  Knight 
Ridder’s  Philadelphia  papers,  including  six  years  as  executive  vice 
president  and  general  manager  of  The  Philadelphia  Inquirer  and 
the  Philadelphia  Daily  News. 


BY  JAMIE  SANTO 


Bruno  Larosa  to  publisher  of  El  Economico 
in  Long  Beach,  a  Spanish-language 
weekly,  from  general  manager. 


DISTRICT  OF  COLUMBIA 
Terence  R  Hunt  to  assistant  chief  of  bureau 
for  The  Associated  Press  in  Washington 
from  White  House  correspondent.  Hunt 
succeeds  Mike  Feinsilber,  who  retired. 


FLORIDA 

Beth  Sholar  to  the  newly  created  position  of 
chief  technology  officer  at  the  St.  Petersburg 
Times  from  vice  president  for  information 
technology  for  Thomson  Newspapers. 


George  Haj  to  business  editor  at  The 
Miami  Herald  from  technology  editor. 
Haj  succeeds  David  Satterfield,  former 
assistant  managing  editor  for  business 
and  new  ventures,  now  business  editor 
at  the  San  Jose  (Calif.)  Mercury  News. 


IDAHO 

Annette  Cathey  to  general  manager  of 
The  Morning  News  in  Blackfoot  from 
advertising  director.  Cathey  succeeds 
Don  Black,  now  publisher  of  the  Laramie 
(Wyo.)  Daily  Boomerang. 


ILLINOIS 

Sean  McDevitt  to  marketing  specialist  at 


Times  Publishing  Company 

has  sold 

Lake  County  (CA)  Record-Bee 

(7,300  d£iily  circulation) 

and  four  companion  weekly  publications  with  40,000  distribution 

to 

California  Newspaper  Partnership 

managed  by  MediaNewa  Group,  Inc. 

We  are  pleased  to  have  represented 
Times  Publishing  Company  In  this  transaction. 


James  E. 
O’Shea 

to  managing 
editor  of  the 
^  ''  Chicago  Tribune 
from  deputy  managing  editor 
for  news.  O’Shea  succeeds  Ann 
Marie  Lipinski,  now  senior 
vice  president  and  editor. 


II9  EAST  MARCV  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.820. 27OO  FAX:  5O5.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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The  News-Gazette  in  Champaign  from 
communications  manager  at  the 
Lancaster  Co.,  a  marketing  communi¬ 
cations  firm  in  Effingham. 

NEW  YORK 

John  Affleck  to  editor  of  The  Associated 
Press  national  reporting  team,  based 
in  New  York,  from  AP  correspondent 
in  Cleveland.  Affleck  succeeds  Alice 
Klement,  who  resigned. 

David  Pastore  to  New  York-based 
sales  development  manager  for  USA 
Weekend  from  account  executive  for 
USA  Today. 

NORTH  CAROLINA 
Jon  Ham  to  the  newly  created  position 
of  director  of  digital  publishing  at  The 
Herald-Sun  in  Durham  from  managing 
editor. 

Bill  Stagg  to  managing  editor  from 
assistant  managing  editor  for  local  news. 
Rocky  Rosen  to  assistant  managing  editor 
from  assistant  managing  editor  for  Web 
publishing. 

Andy  Minnis  to  director  of  information 
technology  from  senior  technology 
manager. 

Patrick  Holmes  to  associate  publisher  and 
editor  of  The  Free  Press  in  Kinston  from 
executive  editor  of  the  Times-News  in 
Burlington.  Holmes  succeeds  Larry 
Groom,  who  resigned. 


tto  vice  president 
of  circulation  at 
the  daily  Corpus 
Christi  Caller-Times  from  cir¬ 
culation  director  of  The  Macon 
(Ga.)  Telegraph. 


OBITUARIES 


Bill  Foley 

62,  Died  Jan.  29 
REPORTER,  COLUMNIST,  AND 

tOnOR  rOK  THE  FLORIDA  TIMES-  \'^\  . 

U/V/O/V  IN  JACKSONVILLE  ^ 

A  NEWSMAN  WHO 

chronicled  Jack-  iBk  ^ 
sonville’s  present  and  ^ 

connected  readers  with  ^ 

the  city’s  past.  Bill  Foley 
died  after  a  long  battle  ^  / 

with  cancer.  I  /  ' '  '  ■  ' 

Foley  began  at  the  Times-Union  running  copy 
and  errands  before  being  named  a  reporter  in 
I960.  Even  after  cancer  surgery  in  1982  cost  him 
the  ability  to  speak,  Foley  continued  to  cover  the 
city,  conducting  interviews  by  writing  precisely 
worded  questions.  In  1986,  Foley  started  a  histori¬ 
cal  column,  delving  into  newspaper  archives  and 
his  own  vast  store  of  knowledge.  With  keen  wit 
and  keener  insight,  he  not  only  unearthed  colorful 
stories  of  early  Jacksonville  but  also  drew  impor¬ 
tant  parallels  to  current  issues.  In  1999,  he  wrote 
266  columns  that  ran  as  “Millennium  Moments.” 
Since  last  summer,  he  had  been  working  on  a 
book,  tentatively  titled  “The  Great  Fire  of  1901.” 


Edmund 
Maybank  Fuller 

86,  Died  Jan.  29 
RETIRED  LITERARY  CRITIC  FOR 
THE  WAU  STREr  JOURNAL 

Fuller,  who  wrote 
more  than  a  dozen 
novels,  histories,  and 
books  of  literary  criti¬ 
cism,  was  the  chief  book 
reviewer  at  the  Journal 
for  nearly  32  years.  His 
criticism  on  a  range  of 
subjects  appeared  in 
the  Saturday  Review  of 
Literature,  the  now- 
defimct  New  York  Herald 
Tribune,  and  The  New 
York  Times.  He  retired 
in  1987. 


Bob  Olen 

77,  Died  Jan.  24 
SPORTS  PHOTOGRAPHER  FOR 
THE  NEW  YORK  POST 

The  son  of  a  New 
York  Daily  News 
photographer,  Olen 
served  many  years  as  the 
official  photographer  for 
New  York  sports  teams, 
including  the  Yankees, 
Jets,  and  Knicks.  He 
joined  the  Post  in  1977- 

Charles  Pou 

83,  Died  Jan.  30 
FORMER  POLITICAL  EDITOR 
FOR  THE  ATLANTA  JOURNAL 

POU,  KNOWN  FOR  HIS 
insightful,  investiga¬ 


tive  coverage,  followed 
Georgia  politics  for  the 
Journal  from  1948  to 
1970.  As  a  result  of  his 
exhaustive  reporting, 
Georgia  law  was  altered 
to  require  that  surplus 
money  deposited  in  state 
banks  draw  interest. 

That  changed  earned 
approximately  $1  million 
a  year  for  the  state 
treasury.  Pou’s  coverage 
of  prison  abuses  led  to 
the  closing  of  the 
Wilkenson  County 
prison  camp  and  an 
end  to  legislative  junkets 
by  the  state  Board  of 
Pardons  and  Paroles. 

Ed  Wishcamper 

83,  Died  Feb.  4 
FORMER  EDITOR  OF  THE  ABIUNE 
(TEXAS)  REPORTER-NEWS 

WISHCAMPER,  A 

longtime  news¬ 
paperman,  spent  his 
entire  career  at  the 
Reporter-News.  He 
started  as  a  reporter  for 
the  paper  in  1936,  for 
which  he  received  no 
pay,  and  eventually  rose 
to  become  editor  and 
vice  president.  On  July 
1, 1979,  Wishcamper 
announced  his  resig¬ 
nation,  exactly  43  years 
after  he  had  joined  the 
paper.  He  won  first  place 
for  editorial  writing  in 
1963  from  the  Texas 
Associated  Press 
Managing  Editors  Asso¬ 
ciation.  After  resigning, 
he  wrote  a  brief  book 
chronicling  the  history 
of  the  Reporter-News. 


The  Journalist  &  Finan¬ 
cial  Reporting  magazine 
named  Robert  Thomson ' 

Business  .luiirnalist  of 
the  War.  Thomson, 


managing  editor  of  the 
U.S.  edition  of  the 
Financial  Times  in  New 
York,  will  receive  the 
^award  March  9. 


The  International  Press 


Club  of  Chicago  will  in¬ 
duct  nine  journalists  into 
the  Cliieagu  Jmiriial- 
isin  liall  ofFanie;  Ed¬ 
ward  Baumann,  formerly 
of  the.Chicago  Daily 
News  and  the  Chicago 


Tribune;  Taylor  Bell, 
Chicago  Sun-Times;  Joel 
Daly,  WLS-TV;  Dave 
Garroway,  former  NBC 
broadcaster;  Bill  Garry, 
formerly  of  United  Press; 
Henry  Kisor,  Chicago 


Sun-Times;  Jack 
Quinlan,  onetime  radio 
announcer  for  the 
Chicago  Cubs;  Laura 
Washington,  The 
Chicago  Reporter;  and 
Tim  Weigel,  WBBM-TV. 
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Nevada  Supreme  Court’s  misreading  of  the  fair-reporting 
privilege  could  chill  investigative  journalism  everywhere 


First  Amendment  lawyers  and 
the  few  journalists  paying 
attention  didn’t  know  whether 
to  laugh  or  cry  the  other  day 
when  the  Nevada  Supreme  Court  unani¬ 
mously  threw  out  a  $3.2-million  libel 
judgment  awarded  to  Steve  Wynn  because 
a  book  ad  paraphrased  a  Scotland  Yard 
report  suggesting  the  casino  big  wheel 
had  ties  to  organized  crime. 

It  was  nice  that  the  costly  judgment  was 
overturned,  and  even  better  that  all  six 
Nevada  justices  agreed  that  Wynn  had  no 
libel  case  against  Las  Vegas 
Review-Journal  columnist 
John  L.  Smith,  who  wrote 
the  unauthorized  biogra¬ 
phy,  “Running  Scared: 

The  Life  and  Tteacherous 
Times  of  Las  Vegas  Casino 
King  Steve  Wynn.”  Smith 
had  provided  the  Scotland 
Yard  report  that  Lyle 
Stuart’s  publishing  house. 

Barricade  Books,  used  to  advertise  the 
book  in  a  trade  catalog. 

But  Wynn  v.  Smith,  we  fear,  will  prove 
to  be  a  Pyrrhic  victory  indeed  for  the  press 
and  people  not  only  of  Nevada  —  but  in 
any  state  where  the  so-called  “fair-report” 
privilege  has  not  yet  been  thoroughly 
litigated  or  legislated.  The  fair-report 
privilege  legally  protects  reporting  and 
commentary  on  government  meetings, 
proceedings,  and  documents  as  long  as 
the  report  is  accurate  and  complete  or  at 
least  a  fair  abridgement. 

In  most  states,  a  police  report  is  a  classic 
example  of  a  document  journalists  am 
safely  quote  or  summarize.  But  in  the 
Wynn  case,  the  Nevada  justices  ruled  the 
Scotland  Yard  report  did  not  come  under 


The  high 
court  even 
acknowledges 
that  its  opinion 
is  a  big  step 
backward. 


the  fair-report  privilege  simply  because  the 
confidential  document  was  never  made 
public  and  thus  was  not  “official.”  The  jus¬ 
tices  also  make  clear  that  their  ruling  goes 
far  beyond  a  secret  document  from  Great 
Britain:  Journalists  or  whistleblowers  who 
disclose  any  police  report  that  is  “generally 
unavailable  to  the  public”  leave  themselves 
open  to  defamation  charges,  they  warn. 

The  high  court  even  acknowledges  that 
its  opinion  is  a  big  step  backward  for  the 
press.  Justices  cite  a  1981  federal  appellate 
decision  that  quite  reasonably  held  a 

confidential  FBI  report 
summarized  in  Time 
magazine  was  “official” 
and  thus  privileged  be¬ 
cause  it  was  compiled  by 
government  officials  act¬ 
ing  in  an  official  capacity. 

Nevertheless,  the  Neva¬ 
da  court  pats  itself  on  the 
back  for  restricting  the 
public’s  access  to  work  the 
public  paid  for:  “Allowing  the  privilege  to 
cover  confidential  reports  would  bring  to 
light  information  that  the  government  had 
no  intention  of  releasing,  and  which  could 
be  used  as  a  powerful  tool  for  injury.”  It 
apparently  has  not  occurred  to  the  justices 
that  a  police  document  can  do  just  as  much 
damage,  or  perhaps  more,  to  its  subject  if  it 
remains  secret  and  therefore  unchallenged. 

This  is  not  just  Nevada’s  problem,  as  the 
lawyer  for  author  Smith  and  his  publisher 
noted.  “Barricade  Books  is  a  New  York 
publisher.  That  advertisement  was  dis¬ 
tributed  nationwide.  This  goes  well  beyond 
Nevada,”  said  JoNell  Thomas.  With  its 
wrong-headed  decision,  Nevada’s  high 
court  has  helped  make  vigorous  inves¬ 
tigative  reporting  even  more  of  a  gamble. 
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Ij  {continued from  page  5}  major 

metropolitan  newspaper,  we  try  mightily 
;  to  fulfill  our  duty  to  ensure  our  coverage 
'  is  full,  fair,  and  accurate. 

I  E^P  has  the  same  duty.  We  hope  you 
come  closer  to  fulfilling  your  duty  if  you 
ever  again  have  occasion  to  write  about 
I  The  Philadelphia  Inquirer. 

I  PHILLIP  DIXON 

DEPUTY  MANAGING  EDITOR 
The  Philadelphia  Inquirer 


Editors’  Note: 

Joe  Nicholson  conducted  straighfrrrward 
;  I  interviews  Jbr  the  story  going  back  almost 

three  years,  adding  several  dozen  more  in 
the  past  month,  as  well  as  consulting  newly 
available  court  documents.  As  jbr  choosing 
I :  “one  side”  in  this  dispute:  Nicholson  inter¬ 

viewed jour  top  Inquirer  editors,  including 
Dixon  and  Editor  Robert  J.  Rosenthal,  as 
well  as  Publisher  Robert  J.  Hall,  reporters, 
two  former  editors,  and  religion  writer 
David  O’Reilly.  Dixon  and  Rosenthal, 
i  I  however,  repeatedly  declined  to  comment 
j  on  any  aspect  of  coverage  of  the  archdiocese 

[  i  or  the  relationship  between  the  newspaper 
i  j  and  the  archdiocese.  They  were  then  told  the 
j !  main  points  E&P  plamied  to  report  —  they 

j  still  declined  comment. 

' '  Regarding  Bevilacqua’s  “juicy  quote” 

I  being  “not  true”:  is  Dixon  accusing  the  car- 
'  dinal  of  lying?  There  is  no  “contradiction” 

I  in  the  cardinal’s  statement.  Bevilacqua  told 
E&P  flatly  that  his  publicity  man  “stopped 

j  the  article,” and  indeed  he  did  A  Cipriano 

I I  article  on  the  archdiocese  did  appear  later, 
j  in  1997 (which  also  displeased  the 

\  cardinal),  but  it  was  not  the  same  version 
“stopped” earlier.  In fact,  Cipriano  hcd  to 
go  outside  his  paper  to  gft  some  of  the  key 
j  material  in  his  original  article  published 
1 1  Concerning  this  “spiked”  injbrrnaiion: 

\  Cipriano  in  1993  did  report  that  the  arch- 

i !  diocese  had  spent  a  sum  ofmoney  on  the 

\  vacation  home,  but  nothing  about  massive 
\  expenditures  on  the  cardmal’s  mansion.  In 

any  case,  that  spending  greatly  increased 
\  between  then  and 1997  It  was  this  new 

I !  information  —  that  the  archdiocese  was 
\  spending  several  hundred  thousand  dollars 
\  to  renovate  the  mansion  and  $500j200  to 
j  I  fix  up  the  vacation  house  —  that  appeared 
\  along  with  other  new  revelations,  in  the 

\  \  National  Catholic  Reporter  in  1997 

As  jbr  being  “summoned”  to  meetings: 

II  We  reported  that  archdiocese  officials  had 
i  rffiised  to  reply  to  Cipriano’s  questions  and 
\  I  the  cardinal’s  PR  man,  Brian  Tierney,  told 

I  editors  to  come  see  him  %fthey  wanted  some 
I  answers.”  The  article  did  net  specify  which 


LETTERS 


editor  replied  to  Tierney’s  offer.  Dixon  adds 
to  the  record  in  reporting  that  he  rnade  the 
I  request  jbr  a  meeting. 

\  ESc?  erred  in  tising  the  $7-million  figure 
\  on  our  cover  xoithout  qualification.  Inside, 

\  however,  we  admitted  we  didn’t  know  the 
amount  of  the  settlement.  In fact,  we  report¬ 
ed  it  was  “an  undisclosed  sum,  reportedly  as 
much  as”  $7  million.  (E&P  was  told  by  a 
knowledgeable  source  that  the  settlement 
was  indeed  in  the  miBions.)  Interviewed  by 
i  Nicholson  two  weeks  ago,  Dixon  said  he 
I  was  legally  barredjrom  commenting  on 
the  figure;  now,  in  his  letter  to  us,  he finely 
!  comments  that  the  settlement  amount  was 
“nowhere  near”  $7  million. 

We  agree  that  the  Inquirer  takes  seriously 
its  mission  and  does  its  job  well  Indeed,  we 
called  it  a  “great  newspaper”  in  the  deck  of 
the  Nicholson  story.  That  is  what  makes  the 
allegations  concerning  the  paper’s  coverage 
I  ofthe  archdiocese  newsworthy.  Ebt?  stands 
I  by  its  reporting  in  this  article. 

THE  PHILADELPHIA  STORY:  YEA 

Excellent  ARTICLE!  [“Stop  THE 
Press,”  Feb.  5,  p.  14.]  I’m  glad  the 
true  story  of  what  Ralph  Cipriano 
experienced  at  The  Philadelphia  Inquirer 
was  finally  published.  Kudos  on  getting 
that  great  quote  from  Archbishop  Anthony 
Bevilacqua,  which  only  confirmed  what 
Cipriano  was  saying  all  along. 

I  KITTY  CAPARELLA 

i  REPORTER 

I  Philadelphia  Daily  News 

DPI;  ALIVE  AHDKICKIH' 

1READ  THE  ITEM  CONCERNING  THE 

sale  of  the  United  Press  International 
(UPI)  news  wire  service  from  the 
'  Saudi  consortium  to  News  World 
I  Communications  Inc.  with  great  interest 
I  [“Chain  reactions,”  Jan.  1,  p.  18]. 

I  If  the  editors  of  E^P  would  take  a  look 

j  at  UPI’s  Web  site,  they  would  notice  that 
I  the  service’s  quality  and  quantity  of  stories 
j  have  increased  significantly  since  News 
I  World  Communications  purchased  it. 
j  With  an  infusion  of  money,  the  service 
I  has  hired  many  more  news  photographers, 
j  journalists,  and  staff. 

It’s  too  bad  that  EGJP  continues  to  write 
“poor  old  UPI”  stories.  'The  service  has  had 
hard  times  since  Scripps  Howard  sold  it, 
i  and  most  U.S.  newspapers  have  not  taken 
a  serious  look  at  it  for  about  10  years  as  a 
j  result,  but  I  believe  it  is  time  for  newspaper 
I  publishers  to  take  a  fresh  look  at  UPI 


and  see  what  it  has  to  offer  the  newspaper 
i  industry. 

MICHAEL  WRASMAN 

Delphos,  Ohio 

G0IH6  FOR  BROKER 

The  following  information 

should  have  been  included  in  your 
listing  of  newspaper  brokers  [“Bro¬ 
kers  and  Consultants,”  Jan.  22,  p.  40]: 
National  Media  Associates 
Edward  Anderson,  Broker 
Box  2001 

Branson,  MO  65615 
Phone:  (41?)  336-3457 
Fax:  (417)  336-5717 
E-mail:  Brokeredl@aol.com 

EDWARD  ANDERSON 

BROKER 

National  Media  Associates 
Branson,  Mo. 

THOSE ‘VARIABLE’ VOTE  TOTALS 

IT’S  A  GOOD  THING  YOU  ARE  KEEPING 

track  of  the  presidential  vote  recoimt  in 
Florida  [“Counting  on  Florida’s  chads,” 
Jan.  29,  p.  9].  It  is  much  as  I  expected, 
having  been  a  precinct  polling-place  derk 
for  a  number  of  years  and  helped  count  bal- 
j  lots  in  a  recount  during  one  of  those  years. 
In  my  experience,  vote  totals  are 
extremely  variable,  even  imder  the  very 
I  best  of  circumstances.  Recount  participants 
!  should  review  the  munber  of  voters  signed 
j  in  and  compare  those  numbers  with  the 
numbers  of  ballots  being  coimted,  in 
addition  to  looking  at  individual  ballots. 

The  public-spirited  newspapers  taking 
part  in  the  Florida  recount,  with  staff  and 
money,  should  do  a  recount  in  another 
state  —  say,  Illinois  or  California. 

I  To  have  a  proper  perspective  on  the 
Florida  mess,  we  should  look  just  as 
closely  at  another  state,  don’t  you  think? 

JO  MC  INTYRE 
STAFF  REPORTER 
LocalBusiness.com 
Portland,  Ore. 


I  Clarification 

;  InaFeb.5“ArnericasExtra”artide(“A 
sudden  chtU  in  Cuba,”p.  10),  an  E&P 
quotcition  of  Cuban  President  Fidel  Castro 
may  have  appeared  misattributed.  The 
sentence  should  have  read:  “We  often  know 
what  they  seek  with  these  insults:  that  zve 
adopt  a  drastic  measure  by  expelling  them,” 
said  Castro,  according  to  Anita  Snow,  The 
Associated  Press’ Havana  correspondent. 
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BY  LUCIA  MOSES 


itt’s  Douglas  H. 
rkindale  says 
tapers  don’t  get 
:t  they  deserve. 
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—  and  then  value  stocks  will  be  back. 

That  should  position  newspaper  stocks 
well,  or  so  the  best-case  scenario  goes.  It 
certainly  seems  plausible.  The  business  is 
coming  off  one  of  the  strongest  financial 
performances  in  its  history;  newspaper 
profit  margins  eclipse  those  of  most 
other  media.  Newspaper  companies  have 
invested  heavily  in  technology  for  both 
the  printed  and  the  Net-delivered 
product.  And  the  public,  it  is  said,  is  more 
information-hungry  than  ever  before. 

For  the  most  part,  however,  newspaper 
stocks  are  languishing.  As  a  group, 
they’re  trading  near  their  lowest  cash¬ 
flow  multiples  in  years. 

“It  defies  logic,”  Gannett  Co.  Inc.  Presi¬ 
dent,  Chairman,  and  CEO  Douglas  H. 
McCorkindale  told  E^P.  “The 
industry’s  performed  better  than  it 
ever  has  before.” 

The  fundamental  reason  for  the 


malaise  in  newspaper  stocks  is  that  the 
medium  is  perceived  on  Wall  Street  as 
old-world,  declining,  and  incurably 
cyclical.  The  Street  has  a  point:  A 
quarter-century  ago,  72.3%  of  U.S.  adults 
read  a  daily  newspaper,  and  70.8%  read 
a  Sunday  paper.  Today,  those  numbers 
have  shrunk  to  55.1%  and  65.1%, 
respectively.  And  over  those  25  years, 
newspapers’  share  of  total  ad  spending 
shrank  from  28.5%  to  21.5%.  But  put 
in  a  different  light,  these  numbers  look 
pretty  good. 


First,  the  rate  of  decline  in  readership 
has  slowed  in  recent  years.  Second,  the 
readership  numbers  translate  into  a  U.S. 
household  penetration  of  53.9%  on 
weekdays  and  56.7%  on  Sundays.  For 
comparison,  TV,  broadcast  and  cable,  is 
reaching  62.8%  of  TV  households  on 
weekdays  and  63.5%  on  Sundays  during 
the  current  season,  which  began  in 
September.  Those  numbers  will  likely 
decline  as  the  new  shows  finish  their 
first  runs  and  reruns  begin.  And  one 
can  safely  assume  that  people  who  buy 


Ad  revenue:  A  smaller  slice 


Readership:  A  35-year  dip 

%  of  adult  population 


I  I  Daily  newspapers  WBk  Television 
I  I  Magazines  [ZU  Radio  Hi  Other 


Sunday  newspaper  readership 
Daily  newspaper  readership 


Soufces:  NAA.  Universal  McCann  (aN  other  media) 


Sources:  NAA  Research  &  Readership  Department  figures  based  on  numbers  providad  by  A.C.  Nielsen  Co. 
W.R.  Ammons  &  Associates  Research  Inc.,  and  Simmons  Marhet  Research  Bureau  Inc. 


Source:  McCann-ErIckson  Inc. 
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“The  only  thing 
they  understand  is 
earnings,  [which] 
they’re  ignoring.” 

ALLEN  H.  NEUHARTH 

Formkr  CEO,  Gannkit  Co.  Inc. 
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transit-paper  publisher,  tapped  into  an  un¬ 
derserved  audience  by  giving  trapped 
commuters  something  to  read  on  the  train. 
First  ridiculed  by  journalists  for  its  quick- 
read  format,  it’s  now  spawning  imitators, 
in  New  York  and  Toronto. 

The  lesson  is,  don’t  wait  for  some¬ 
one  else  to  innovate  your  product. 
Afternoon  papers  could  take  a 
page  from  Metro  and  move  up 
delivery  to  lunchtime,  when 
people  have  time  to  read,  says 
Lou  Phelps,  a  strategic  market¬ 
ing  consultant. 

2  Do  a  better  job  of  selling 
the  product.  The  experi¬ 
ence  of  former  Los  Angeles 
Times  Publisher  Mark  Willes  notvdth- 
standing,  newspapers  could  learn 
omething  from  consumer-products 
arketing.  Newspapers  offer  attractive 
rates  to  short-term  subscribers,  which 
gives  them  more  opportunities  not  to 
renew,  when  they  should  be  offering 
discounts  to  commit  them  for  six 
months  or  longer,  Phelps  says.  Next, 
advertise.  It  seems  incongruous,  but 
newspapers,  which  sell  themselves  as 
an  advertising  medium,  do  precious  little 
advertising  themselves,  and  when  they 
do,  it  is  often  in  their  own  pages,  on  the 
sides  of  transit  vehicles,  and  on  honor 
boxes,  where  they  are  pretty  much 
preaching  to  the  converted.  Newspapers 
need  to  use  radio  and  TV  for  sustained, 
image-building  campaigns. 

3  Invest  in  technology.  In  times  of 
budget-tightening,  it’s  understand¬ 
able  that  newspapers 
would  want  to  put  off 
buying  big-ticket  items. 
But  new  technology  in 
the  pressroom  and  the 
mailroom  can  make  new 
zoning  schemes  possible. 
Advertisers  expect  and 
demand  quality  repro¬ 
duction  —  this  is  not  a 
place  to  scrimp.  Tech 
also  can  help  make 
customer  service  more 
responsive  and  efficient. 

4  Make  better  use 
of  the  Internet. 
When  newspapers  first 
got  on  the  Net,  most 
simply  replicated  the 


print  edition.  Too  few  have  exploited  the 
Web’s  speed  and  specificity,  and  now  that 
the  Internet  has  turned  out  not  to  be 
such  a  big  threat  after  all,  newspapers  are 
likely  to  scale  back  here  as  well.  But 
there’s  money  to  be  made  in  such  initia¬ 
tives  as  direct  e-mail  marketing. 
Find  ways  to  serve  advertisers’ 


needs  on  the  Web,  even  in  such  far¬ 
fetched  endeavors  as  creating  virtual 
I  shopping  malls  or  handling  transactions 
for  smaller  clients. 

5  Get  aggressive  about  market  share. 
There’s  a  lot  of  talk  about  how 
;  newspapers  have  let  other  media  nibble 
i  away  at  their  market  share,  but  too  little 
action.  Selling  defensively  against  the 
local  radio  and  TV  stations  won’t  work 
anymore.  Try  joining  with  them  to  create 
j  cross-media,  local-market  deals  that 
I  work  for  advertisers  (this  may  happen 
I  naturally  if  the  cross-ownership  ban  is 
I  repealed).  To  get  everyone  thinking  in 
j  these  terms,  make  bonuses  based  not  on 
I  the  stock  performance  but  on  market 
i  share,  consultant  John  Mennenga 
j  proposes.  “Nobody’s  going  to  focus  on  it  if 
I  you  don’t  get  paid  for  it,”  he  points  out. 

6  Measure  readership,  and  sell  it 
aggressively.  Circulation  is  becom- 
I  ing  less  important  as  advertisers  demand 
j  data  that  can  tell  them  more  about  who  is 
i  actually  looking  at  the  paper.  “The  news- 
i  paper  has  to  move  to  measuring  both,” 
says  John  Lavine,  director  of  the  Media 
Management  Center  at  Northwestern 
University.  “Otherwise,  we’re  kidding 
ourselves,  our  readers,  and  the 
advertising  community.” 

7 Information  is  gold:  horde  it. 

Newspapers  lag  other  media  in  iden¬ 
tifying  which  ad  categories  have  the  most 
growth  potential  and  targeting  them, 
Lavine  says.  Likewise,  most  newspapers 
have  dabbled  in  subscriber/nonsub¬ 
scriber  files  for  total-market-coverage 
products.  Beef  up  those  databases  and 
use  them  to  help  your  advertisers  identify 
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newspapers  can  read  and  are  therefore 
a  better-quality  audience  than  that  for 
all  of  TV. 

Moreover,  newspapers  are  still  the 
best  and  sometimes  only  reliable  source 
of  local  information.  They  have  created 
sites  on  Wall  Street’s  beloved  Internet 
that  actually  are  threatening  to  make 
money.  And  a  well-run  newspaper  can 
be  a  cash  machine  that  will  reward  its 
owners  with  high  margin  returns  long 
into  the  future. 

Now  that  the  economy  has  slowed,  it 
is  unrealistic  to  expect  that  newspaper 
stocks  will  come  into  favor.  But  there  are 
steps  a  newspaper  company  can  take  to 
get  its  stock  price  up  or  to  improve  the 
value  of  its  properties.  Here  are  10  ways 
to  make  that  happen: 

IGrow  the  product.  This  may  seem 
simplistic,  but  what  the  Street  wants  is 
growth,  or  the  promise  thereof.  “We  do  re¬ 
ally  well  on  Econ  101,  and  I  don’t  think 
that’s  what  Wall  Street  is  trying  to  judge  us 
on,”  says  newspaper  consultant  Christine 
D.  Urban.  “They  want  us  to  energize  the 
product.  We  have  to  change  things  we  do 
or  make  external  initiatives  that  will  gen¬ 
erate  excitement  and  move  the  needle.” 
One  place  to  start  is  by  serving  customers 
better.  Look  at  who  is  reading  the  newspa¬ 
per  and  why  and,  conversely,  who  is  not 
and  why.  Newspapers  can  grow  by  target¬ 
ing  underserved  demographic  segments  of 
the  population.  They’ve  done  reasonably 
well  with  Spanish-language  products;  the 
same  can  be  done  in  other  communities  of 
readers.  Metro  International,  the  free- 


www.edltorand publlsher.com 


and  communicate  with  their  customers. 
And  use  them  to  target  new  readers. 

8  Make  consistent  quality,  not  just 
enhancing  shareholder  value,  a 
goal.  Month-to-month  margin  manage¬ 
ment  may  keep  your  stock  price  where  it 
is  now,  but  it  won’t  make  it  increase  and 
it  will  lead  to  long-term  decline.  Cheapen 
the  journalistic  product,  and  you  won’t 
have  anything  worth  selling.  As  a  private¬ 
ly  held  newspaper,  the  St.  Petersburg 
(Fla.)  Times  has  more  flexible  profit 
margin  goals  than  its  public  counterparts 
do.  That  allows  Chairman  and  Editor 
Andrew  Barnes  to  manage  in  a  downturn 
without  making  drastic  cuts.  “It  seems 
to  me,  [producing  a]  good-quality  news¬ 
paper  happens  over  time,  and  taking 
radical  action  makes  it  much  harder  to 
run  a  good  newspaper,”  he  says. 

9  Pay  attention  to  your  future 

readers.  Gen  Y,  the  kids  that  are  now 
in  high  school  and  college,  are  poised  to 
become  the  biggest  age  group  ever,  78 
million  strong.  With  their  interest  in 
technology  and  news,  they’re  a  ripe  mar¬ 
ket  for  newspapers.  Yet  few  newspapers 
are  aggressively  courting  them.  One  is 
The  New  York  Times,  which  with  Scholas¬ 
tic  Inc.  started  a  teen  magazine  in  1999, 
The  New  York  Times  Upfront.  Making  a 
generation  of  newspaper  readers  won’t 
happen  overnight;  newspapers  have  to 
invest  patiently.  Most  importantly,  make 
the  news  entertaining  through  crisp  writ¬ 
ing,  geared  to  their  interests  (not  those  of 
your  editors)  and,  above  all,  fast-paced. 

^  Educate,  court,  and  be  honest 

with  analysts.  Newspapers  have 
always  been  complacent  when  it  comes 
to  selling  themselves.  It’s  more  important 
than  ever  now  that  the  economy’s  slowing 
and  more  and  more  analysts  seem  to  be 
suffering  from  attention  deficit  disorder. 
“The  only  thing  they  understand  is 
earnings,  and  now  they’re  ignoring  the 
thing  they  truly  understand,”  grumbles 
Allen  H.  Neuharth,  who  went  to  great 
lengths  to  woo  analysts  as  CEO  of 
Gannett.  But  being  forthcoming  can 
help,  as  Dow  Jones  &  Co.  Inc.  discovered. 
Under  former  Chief  Financial  Officer 
Jerry  Bailey,  the  company  began  providing 
analysts  with  supplemental  financial 
results,  and  the  stock  price  began  a  climb 
that  lasted  two  years.  Analysts  may  be, 
by  nature,  gamblers,  but  they  are  not 


stupid.  You  can’t  fool 
them  for  long. 

And  one  more  thing  to 
consider:  Go  private. 

This  may  seem  almost 
ridiculous.  But  Advance 
Publications  and  the 
Hearst  Corp.,  two  of  the 
top  10  newspaper  com¬ 
panies,  remain  private, 
and  if  the  estate  tax  is 
repealed  or  significantly 
reduced,  they  may  re¬ 
main  so  well  into  the  fu¬ 
ture.  Both  are  immensely 
profitable  and  provide  far 
greater  returns  to  their  owners  than  what 
Wall  Street  can  provide.  Still,  the  debt 
required  to  take  a  major  newspaper  group 
private  would  be  crushing.  Being  public 
has  its  perks,  anyway.  Public  companies 
can  raise  money  by  issuing  stock.  And  they 
have  stock  options  with  which  to  attract 
talented  managers. 

Over  the  past  80  or  so  years,  the  seers 
have  written  off  the  newspaper  industry 
several  times,  first  upon  the  advent  of 


radio,  next  when  TV  was  invented,  then 
when  circulation  and  readership  started 
fading  rapidly  in  the  1960s.  Ted  Turner 
chortled  that  newspapers  would  be  out  of 
business  by  1984.  And  Wall  Street  bet 
heavily  on  the  Internet  as  the  great  van¬ 
quisher  of  newspapers  in  the  late  1990s 
—  and,  for  the  most  part,  lost.  Sooner  or 
later,  these  people  are  going  to  figure  out 
that  what  used  to  be  black  and  white  and 
read  all  over  still  is.  II 


National  Press  Foundation 

Housing  and  Community  Development 
A  Seminar  for  Journalists  —  April  8-11,  2001 

Expenses  Paid 

In  cities  with  skyrocketing  rental  rates,  housing  seems  scarce,  yet  a  suburban  housing  explosion  is 
covering  rural  green  areas.  Homeownership  is  a  classic  American  dream,  but  it’s  not  a  simple  dream. 
Where  does  “afFordability”  bump  up  against  “sprawl”?  To  what  extent  should  the  government  encourage 
homeownership?  How  do  mortgages  work?  The  NPF  is  offering  15  fellowships,  including  airhue,  hotel 
and  most  meals,  to  competitively  seleaed  journalists  for  this  program  in  Washington  from  April  8-11. 
Speakers  will  include  well-known  public  and  private  housing  experts,  community  development  plaimers, 
low-income  housing  advocates  and  political  people. 

TOPICS  BEING  CONSIDERED; 

•  How  a  Mortgage  Works.  •  Affordability. 

•  Housing  Trends  and  Population  Demographics.  •  Community  Development:  “Infills,” 

•  Sprawl.  “Brov,  nfields”  and  “Master  Planned 

•  Renting,  Manufactured  Housing,  etc.  Communities.” 

•  The  Crisis  in  Low-Income  Housing.  •  The  Debate  on  Government-Backed  Mortgages. 

There  if  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  lener  stating 
why  you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  or  audio  or  VHS 
tape  (if  you’re  an  editor  send  a  sample  of  work  you’ve  edited).  Applications  will  not  be  returned. 
Application  deadline  it  5  p.m.  March  2.  Send  applications  to  National  Press  Foundation,  Housing, 
1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036.  E-mail;  npfgnationalpress.org. 
Fax:  202-530-2855.  Call  for  information  at  202-721-9106.  Latest  details  always  on  our  web  site. 


The  program  u  underwritten  by  a  grant  from  Council  of  Federal  Home  Loan  Banks 
The  National  Press  Foundation  it  a  non-profit  educationsU  foundation. 
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Streetwise  E.W.  Scripps 


The  E.W.  Scripps  Co.  must  be 
doing  something  right.  In  con¬ 
trast  with  most  of  its  peers  in  the 
newspaper  industry,  Scripps’  stock  price 
has  steadily  climbed  more  than  32%  in 
the  past  year. 

What  does  Scripps  have  that  many  of 
its  newspaper  peers  don’t?  The  answer  is 
Scripps  Networks,  its  fast-growing  cable 
network  division. 

Conceived  by  now-CEO  Kenneth  W. 
Lowe  in  the  early  1990s,  the  division 
has  grown  to  represent  18.3%  of  the 
company,  with  more  than  127  million 
cable  subscribers  having  access  to  its 
three  networks:  Food  Network,  created  in 
1993  and  purchased  by  Scripps  in  1997; 
Home  &  Garden  Television, 
established  in  1994;  and  Do  It  Yourself, 
founded  in  1999.  Revenue  at  Scripps 
Networks  advanced  36.4%  to  $314 
million  last  year.  This  year,  the 


company  expects  to  grow 
revenue  25%  to  30%  as  it 
rolls  out  its  fourth  network. 

Fine  Living,  which  is  aimed 
at  upscale  viewers. 

Scripps’  newspapers  aren’t  doing  badly, 
either.  Despite  the  softening  economy, 
ad  revenue  rose  6%  in  the  fourth 
quarter,  higher  than  at  many  other 
newspaper  companies. 

With  the  new  joint  operating  agree¬ 
ment  between  Scripps’  Rocky  Mountain 
News  and  MediaNews  Group  Inc.’s  The 
Denver  Post  winning  the  approval  of 
the  U.S.  Justice  Department  early  last 
month,  Scripps’  newspaper  division, 
which  supplies  more  than  55%  of  the 
company’s  revenue,  could  significantly 
boost  its  profits  this  year. 

Once  the  most  ferocious  newspaper 
war  in  the  United  States,  the  battle  with 
MediaNews  Group  in  Colorado  has  long 


“You  need  a  very 
good  IR  person 
who  understands 
all  sides.” 

WILLIAM  BURLEIGH 

Former  CEO,  E.W.  Scripps  Co. 


been  a  drain  on  Scripps’  earnings,  costing 
$9.6  million  in  operating-cash-flow  loss¬ 
es  last  year  alone. 

By  combining  business  operations  of 
the  Rocky  Mountain  News  with  The 
Denver  Post,  Scripps  expects  to  stem 
those  losses  this  year.  After  a  period  of 
heavy  discounting,  Scripps  could  raise 
ad  rates  at  the  Rocky  Mountain  News, 
unleashing  easy  new  revenue. 

Elsewhere  in  the  newspaper  division  — 
parent  of  The  Albuquerque  (N.M.) 
Tribune,  the  Birmingham  (Ala.)  Post- 
Herald,  The  Cincinnati  Post,  The 
Commercial  Appeal  in  Memphis,  Tenn., 
the  Corpus  Christi  (Texas)  Caller-Times, 
the  Daily  Camera  in  Boulder,  Colo., 
among  other  dailies  —  the  company  is 
starting  new  sales  initiatives  aimed  at 
increasing  retail  ad  revenue. 

The  outlook  is  more  bleak  for  Scripps’ 
TV  stations  because  they’ll  miss  last 
year’s  political  and  Olympics-related 
advertising. 

Scripps’  success  with  its  cable  networks 
has  made  it  a  darling  of  Wall  Street,  but 
that  wasn’t  always  the  case,  recalls  Lowe’s 
predecessor,  retired  CEO  William 
Burleigh.  In  the  early  days,  Scripps  used 
the  steady  cash  flow  from  its  newspapers 
and  TV  stations  to  build  the  networks, 
and  some  analysts  doubted  the  vrisdom 
of  the  strategy. 

Burleigh  says  his  then-investor- 
relations  contact,  Richard  A.  Boehne, 
now  an  executive  vice  president,  helped 
convince  analysts  that  Scripps  wasn’t 
throwing  money  down  a  rabbit  hole.  The 
lesson,  according  to  Burleigh:  “You  need 
a  very  good  IR  person  who  understands 
all  sides  and  is  available  all  the  time.” 

Now  that  Scripps  has  won  over 
investors,  keeping  the  momentum  may 
be  easier.  Having  built  the  infrastructure 
for  the  networks,  sustaining  that  growth 
will  be  relatively  inexpensive,  says  Merrill 
Lynch  analyst  Lauren  Rich  Fine. 

—  Lucia  Moses 
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ONE  REASON  NEWSPAPERS  SAY  THEY 

are  undervalued  is  the  way  Wall 
Street  evaluates  them,  something 
they  hope  will  change  under  a  proposed 
revision  in  accounting  rules. 

Companies  are  required  to  subtract  good¬ 
will  related  to  acquisi¬ 
tions  from  earnings,  the 
bottom  line  for  many  in¬ 
vestors.  So  while  cash 
earnings  may  rise,  profits 
suffer.  With  newspapers, 
goodwill  —  an  intangible 
measure  of  a  newspaper’s  value  —  can  ac- 
coimt  for  up  to  three-fourths  of  the  purchase 
price,  so  acquirers  often  take  it  on  the  chin. 

Under  a  proposed  change  by  the  Financial 
Accounting  Standards  Board  (EASE),  com¬ 
panies  wouldn’t  have  to  subtract  goodwill 
from  earnings  unless  the  acquisition  loses 


I  doesn’t  happen  with  newspapers. 

The  proposed  revision,  which  could  take 
effect  at  midyear,  could  give  newspaper 
stocks  some  relief.  “The  Street  has  consis- 
'  tently  ignored  the  fact  that  most  newspaper 
sector  acquisitions  are  accretive  to  cash  earn¬ 
ings,”  Credit  Suisse  First 
Boston  analyst  William 
B.  Drewry  wrote  in  a 
recent  research  note. 
“The  new  FASB  ruling ... 
would  remove  this 
impediment  to  newspa¬ 
per  companies’  being  able  to  make  investor- 
palatable  acquisitions,  in  our  opinion.” 

One  company  that  stands  to  gain  a  lot 
from  such  a  change  is  Gannett  Co.  Inc., 
whose  stock  was  pummeled  after  a  string  of 
big  newspaper  deals  last  year.  In  addition  to 
being  able  to  revise  its  earnings,  Gannett 


I  paper  assets,  Drewry  wrote.  “We  believe 
I  Gannett  would  emerge  as  a  major  winner 
from  the  proposed  FASB  rule  change.” 

I  Others  downplay  the  impact  of  the  pro- 
I  posed  revision.  The  real  reason  Wall  Street  is 
i  down  on  newspaper  stocks  is  softening  ad 
revenue,  and  there’s  little  they  can  do  about 
that,  says  newspaper  analyst  John  Morton. 
It’ll  take  improvement  in  the  economy,  along 
with  the  lifting  of  the  media  cross-ownership 
I  ban,  to  move  stock  prices,  he  says. 

I  Meanwhile,  some  companies  are  reporting 
^  cash  earnings,  which  adds  back  goodwill,  to 
emphasize  the  benefits  of  acquisitions,  but 
!  most  analysts  aren’t  so  easily  fooled.  “It  does 
I  not  matter  what  they  emphasize,”  says  Alan 
i  J.  Gottesman,  a  former  media  stock  analyst 
turned  communications  consultant.  “Ana- 


“Analysts  will  do 
what  they  w  ant.” 

ALAN  J.  GOTTESMAN 

Com m UN icATi ons  C onsui.tant 


value  over  time  —  something  that  generally  would  be  encouraged  to  buy  other  non-news-  lysts  will  do  what  they  want.”  —  Lvcia  Moses 
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40  workers  accept  offer  of  ‘combined  jobs’;  10  others  retire 

BY  JIM  ROSENBERG 

A  DAY  BEFORE  A  NATIONAL  ASSOCIATION  OF  PURCHAS- 

ing  Management  index  showed  manufacturing  had 
sunk  to  a  10-year  low,  Goss  Graphic  Systems  an¬ 
nounced  a  “manufacturing  capacity  realignment” 
that  it  said  would  cost  approximately  150  employees 
their  jobs  at  its  plant  in  Cedar  Rapids,  Iowa. 

In  its  brief  Jan.  31  announcement,  the  printing-equipment  maker, 
headquartered  in  Westmont,  Ill.,  said  only  that  it  acted  “in  response 

to  a  shift  in  product  mix.”  Gross  Marketing  “what’s  left  of  the  machine  shop,”  where 
Vice  President  Barbara  Gora  could  not  be  jobs  were  combined.  In  all,  40  employees 
reeiched  before  E^Fs  deadline.  accepted  combined  jobs.  Layoffs  were 

The  company’s  work  force  in  Cedar  further  reduced  by  10  other  workers’ 
Rapids  numbered  550  until  the  recent  !  retirements,  according  to  the  source, 
reduction.  Gora  told  The  Gazette  (printed  |  Adding  that  third-shift  workers  with  suf- 
on  a  Goss  press  in  the  building  that  had  ficient  seniority  could  bump  others  from 
once  been  the  press  maker’s  Cedar  Rapids  |  employment,  he  remarked,  “The  low  man 
plant)  that  that  number  amounted  to  j  on  the  seniority  list  has  about  14  years. 

100  more  employees  than  were  left  after  |  “In  all  fairness,”  he  continued,  the  com¬ 


bined  jobs  should  “help  speed  up  the 
parts  and  work  flow  through  the  plant,” 
benefiting  customers  and  workers. 

Nevertheless,  the  Goss  veteran  com¬ 
plained  that  “it’s  usually  a  constant  fight” 
between  unionized  workers  and  an  “auto¬ 
cratic”  management.  Parts  shortages 
owing  to  frequent  miscommunication  and 
a  “just-in-time  delivery”  policy  that  often 
amounts  to  “too-late  delivery”  frustrates  a 
competent  work  force  that’s  proud  of  its 
work  but  “unable  to  perform  our  jobs  to 
the  best  of  our  abilities,”  he  said. 

The  source  allowed,  however,  that 


Vice  President  Barbara  Gora  could  not  be 
reeiched  before  E^Fs  deadline. 

The  company’s  work  force  in  Cedar 
Rapids  numbered  550  until  the  recent 
reduction.  Gora  told  The  Gazette  (printed 
on  a  Goss  press  in  the  building  that  had 
once  been  the  press  maker’s  Cedar  Rapids 
plant)  that  that  number  amounted  to 
100  more  employees  than  were  left  after 
late-1999  layoffs,  owing  to  last  year’s 
transfer  of  single-wide  press  manufac¬ 
turing  from  the  Reading,  Pa.,  plant,  that 
Goss  sold.  Those  additional  100  workers 
were  hired  from  the  ranks  of  previously 
laid-off  personnel,  according  to  Gora. 

One  longtime  plant  employee,  who 
put  the  total  number  of  factory  floor 
workers  at  392,  said  130  positions  were 
being  eliminated.  (Reports  on  the 
number  of  office  jobs  affected  ranged 
from  fewer  than  10  to  more  than  20.) 
“Our  workload  is  very  slim,”  he  conceded. 

“There  is  absolutely  no  communica¬ 
tion,”  the  same  source  said  when  asked 
if  his  employer  had  explained  the  down¬ 
sizing.  “They  haven’t  told  us  a  thing.” 
Union  officers,  he  said,  were  called  to 
an  office  and  informed  personally  — 
others  were  left  to  read  a  posted  notice. 

Speaking  only  on  condition  of 
anonymity,  the  source  said  the  entire 
third  shift  was  eliminated,  except  for 


EQUIPMENT 

PREPRESS 

Atex  Media  Solutions 

Bedford,  Mass. 

Was  certified  as  a  mySAP.com  software 
partner,  and  its  Enterprise  advertising 
system,  which  interfaces  to  the  mySAP 
Media  solution,  was  SAP-certified.  With  the 
Enterprise-mySAP  Media  interface,  ads  are 
booked  with  mySAP  Media,  and  text  is  in¬ 
put  to  Enterprise  for  production,  avoiding 
confusion  and  errors  because  both  use 
unique  identification  numbers  for  each  ad. 

InfoGlobo,  part  of  the  large  media  group 
that  publishes  Brazil’s  350,000-circulation 
0  Ghbo,  implemented  the  Enterprise-my- 


Afler  rehiring  100 
workers  in  1999  to 
build  single-wide 
presses,  Goss  cuts  up 
to  150  “in  response  to 
a  shift  in  product  mix.” 


despite  “the  usual  glitches  that  any 
manufacturing  facility  encounters,”  the 
“on-time  delivery”  of  vendor  parts  “has 
improved  shortage  problems”  and  that 
parts  quality  also  has  improved. 

Upon  further  reflection,  he  added:  “The 
work  force  at  Gkiss  is  poised  to  deliver  our 
best  efforts,  and  now  with  the  slack  in 
orders,  we’re  open  to  give  our  customers 
our  full  and  immediate  attention.”  11 


P  P  L  Y  SIDE 


SAP  Media  interface,  certification  of  which, 
according  to  Atex,  will  ensure  that  Info¬ 
Globo  business  processes  run  more  effec¬ 
tively,  while  enabling  the  publisher  to  capi¬ 
talize  on  the  system’s  composition  and  pro¬ 
duction  capabilities.  InfoGlobo  runs  more 
than  200  Enterprise  ad-entry  workstations 
and  seven  Atex  Architect  for  Windows  NT 
stations  for  pubUcation  design.  All  are  inte¬ 
grated  with  a  Tera  Goodnews  editorial  sys¬ 
tem.  It  also  runs  Atex  Classified  Pagination. 

OUTPUT 

Autologic  Information 
International,  Thousand  Oaks,  Calif. 
Installed  an  APS  Output  Manager  NT  and 
two  APS  Grafix  RJPs  at  the  Albany  (Ore.) 
Democrat-Herald’,  APS  3850  Sierra  color 
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imager  and  RIP  at  the  Hawaii  Newspaper 
Agency  LP  in  Honolulu;  3850  Wide 
imager  and  APSCOM  system  at  Liberty 
Group  Publishing,  Northbrook,  Ill.;  3850 
SST  Wide  and  image  controller  at  the  San 
Jose  (Calif .)  Mercury  News;  3850  Sierra 
TVirbo  and  RIP  at  the  Press  Journal,  Vero 
Beach,  Fla.;  and  3850  Sierra  at  The 
Hamilton  (Ontario)  Spectator. 

AH  sold  3850  CTP  platesetters  to  Gold- 
mann  GmbH,  TVilin,  Austria  (two  Wide/ 
120  imagers,  with  Output  Manager)  and 
FolhadeLondrina,  Brazil  (Wide/180,  with 
Output  Manager,  Plateroom  Manager 
Ultra  Lite,  page  pair  software,  Grafix  RIP). 

Other  overseas  sales  included:  Folha  da 
Manha,  Sao  Paulo,  Brazil  (two  Plateroom 
manager  systems,  APSCOM  systems,  three 
RIPs);  Austria’s  MediaPrint,  Innsbruck 
(four  APSCOM  2  systems  with  APS  Net- 
View  software),  and  Der  Standard,  Vienna 
(Output  Manager,  three  RIPs);  Germany’s 
LuebeckerNachrichten  (Output  Manner); 
Globes,  Tel  Aviv,  Israel  (two  3850  Sierra 
Tlirbos  and  RIPs);  NouveUiste,  Sion,  Swit¬ 
zerland  (3850  Wide);  El  Sol  de  Guada¬ 
lajara,  Mexico  (APS  84  ACS  imager). 

PRESSROOM 

Goss  Graphic  Systems 

Westmont,  HL 

Installed  a  12-unit  Commxmity  SSC  press 
at  the  10,613-circulation  Davis  County 
Clipper,  Boimtiftil,  Utah,  increasing  the 
paper’s  color  capability  and  printing  speed. 

Heidelberg  Web  Systems 

Dover,  NH. 

add  by  year’s  end  a  Mainstream  80 
double-wide,  one-plate-around  press  to  the 
three  other  double-wide  Heidelberg  press¬ 
es  in  UnixKrsaTs  Mexico  City  pressroom. 
The  daily’s  new  straight-only  press  with 
gapless  blankets  will  consist  of  two  four- 
high  towers  and  two  two-high  towers,  with 
angle  bars  configured  for  maximum  color 
placement  options.  The  press  features  a  1:1 
plate-to-blanket  cylinder  ratio  and  prints 
up  to  80,000  papers  per  hour.  El  Universal 
will  convert  to  100%  straight  production 
on  all  presses  following  its  installation. 

The  Mainstream  will  use  seven  Conti- 
web  FD  pasters  and  two  rotary  blade  3:2 
folders,  Ae  latter  moimted  on  rails  to 
enable  positioning  under  formers  that  best 
suits  the  configuration  of  each  run.  The 
press  will  be  equipped  with  Heidelberg’s 
Omnicon  control  system,  including  Omni- 
page  automatic  page  recognition,  with 
cameras  mounted  over  the  press  console  to 
direct  the  control  system  to  the  tower  and 


printing  couple  corresponding  to 
pages  placed  on  the  console. 

POST-PRESS 

Heidelberg  Web  Syctems 

Dover,  NH. 

Installed  its  first  NP1280  Mag- 
napak,  at  The  Cincinnati  En¬ 
quirer,  where  the  inserter  was 
chosen  for  its  automation, 
speed,  on-the-fly  adjustment, 
reduced  maintenance,  and 
expandability  to  80  hoppers. 
Magnapak  features  independ¬ 
ent,  servo-driven  hoppers  and 
simplified  pocket  replacement. 

Supporting  the  38-station, 
30,000-<ycle-per-hour  machine 
(initially  running  Sunday  pack¬ 
ages)  are  foiu*  NP200  press  grip¬ 
per  conveyors,  NP404  online 
transfer  units,  and  storage  belt 
conveyors.  Already  running 
NP630  and  NP1472  inserters, 
the  paper  also  will  install  24 
Heidelberg  line  storage  modules. 

Assembling  a  Mainstream  80  press 
in  Heidelberg’s  New  Hampshire  plant 
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1999  100.00  102.24  117.95  107.07  117. 

■2000  104.37  99.08  112.95  11060  111.: 


Preprinted  Insert  Index 
YTD  8%  DEC  15% 

Preprinted  Insert  Index  advertising 
linage  increased  significantty  in 
December  as  there  were  five  Sundays  in 
the  month  in  2000  versus  four  in  1999. 
This  helped  contribute  to  the  volume 
increases  In  every  category,  except  for 
the  Food  Stores  category,  which  declined 
for  the  month.  Overall,  the  Preprinted 
Insert  Index  finished  the  year  strong 
and  steady. 


INSERT  CA1 


Building  Materials 


Consumer  Electronics 


OlKOunt  Stores 


Food  t  Household  (CMO)  3% 
Food  Sieres  t  4% 


Furniture  t  Accessories 


fVPRMAVJUN  JUL 

101.17  1U.31  111.61  81.SS 

1«.51  126.95  121.65  112J7 


I  JAN  FEB  MAR 

e  ISN  10000  97.42  119  73 

i  2000 105  92  106.42  118  36 


Preprinted  insert  ads  I  dropped  10%  last  December, 
gained  a  healthy  15%,  j  compared  with  the  same 
classified  rose  10%,  na-  month  a  year  earlier, 
tional  dipped  6%,  and  retail  according  to  ad  linage 


totals  in  the  exclusive 
£efP/Competitive  Media 
Reporting  monthly  indices. 
For  the  whole  year. 


I 


preprinted  inserts  rose  8%, 
classified  climbed  6%, 
national  was  flat,  and  retail 
declined  6%.  11 
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National  ROP  Index 
YTD  0%  DEC  -6% 

National  ROP  (Run-of-Press) 
Index  linage  in  the  Auto 
Dealer  Associations,  Corporate/ 
Office/Other,  and  Airlines  cate¬ 
gories  increased  significantly  in 
December.  However,  the  Fartory 
Automotive  category  declined, 
even  though  there  were  five 
Sundays  In  December  2000 
versus  four  In  December  1999. 
Overall,  the  index  decreased 
slightly  for  the  month,  year  over 
year,  but  finished  flat  for  the  year. 


NATIONAL  CATEGORIES 

YTO 

OEC 

Airlines 

-8% 

I  23% 

Auto  Dealer  Associations 

1  3% 

;  50% 

BanksTCredit  Cards 

-6% 

'  -13% 

Computare  A  Software 

1  -6% 

i  13% 

Corporate/OWce/Other 

6% 

25% 

Factory  Automotive 

1  -29% 

;  -46% 

Food  A  Household 

'  8% 

-29% 

GovemmenVPolltical 

1  5% 

i  -33% 

Hotels  A  Resorts 

-5% 

;  -9% 

Insurance 

I  -19% 

i  -1% 

Investments 

11% 

.  -13% 

Mall  Older 

1  -11% 

i  -32% 

Motion  Pictures 

0% 

-6% 

Travel  A  Tourism 

i  0% 

1  1% 

Utilities  A  Communications 

,  14% 

:  2% 

JAN  FEB  MAR  APR  MAY  JUNi  JUL  I  AUG;  SEP  !  OCT  NOV  DEC 

I  lin.n  1003)7  107.14  105.13  121J0  105.10  10103  '  107.11  '  114.40  125.95  142.45  17902 

93.19  97.52  105.37  10500  112.43  106.54  9600  99.77  107.14  10672  13500  161.04 


RETAIL  CATEGORIES  iVTI  [BEC 


Apparel  A  Accessory  Stores  i . 
Atito  Suppiy/Ret«^ 

Books  A  Stationery  Stores  I 
B<MHi«  Mderlils  T 

Computer  Stores  [ 

Censtmer  Bectrentcs 
Department  Stores 

Diiea^  Mores  . 

Drug  Stores 

^od  Stores  1  < 

Fumltur^A  tecessorles 
Jewek^SliHes 
Office  Supply  Stores  ^ 
S^Oortlng  6^  StotM  f 


Retail  ROP  Index 
YTD  -6%  DEC  -10% 

Despite  the  fact  that  there 
were  five  Sundays  In 
December  2000  versus  four  In 
December  1999,  the  Retail  ROP 
Index  declined  considerably  for 
the  month.  The  Building 
Materials  and  the  Drug  Stores 
catep>ries  Increased  for 
December,  but  the  Computer 
Stores  and  Office  Supply  Stores 
category  decreased  sharply. 
Overall,  the  Retail  ROP  In^ 
was  down  for  the  year. 


PREPRINTED  INSERT  AD\T:RTLSING  INDEX 


DISPLAY  CLASSIEIED  ROP  ADVERTISING  INDEX 


I  !  Display  Classified  ROP 

T  t  Index  YTD  6%  DEC  10% 

Because  there  were  five  Sundays  in 
December  2000  versus  four  In  Decern- 

I  I  11  j  1  I  ^  ^  ber  1999,  the  Display  ClatsMed  ROP  lnd« 

ll  Increased  significantly  for  the  month.  Every 

i  I  :  catifory  in  the  Index  experienced  strong 

I— volume  gains.  Overall,  the  Display  ClatsHled 
JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  ROP  indm  did  wril  far  the  VMr 
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CLASSIFIED  CATEGORIES! 

YTD 

j  DEC 

Automotive 

5% 

;  11% 

Education 

7% 

1  4% 

Other  Display  Classified 

1% 

!  5% 

RaaiEslate  ^ 

2% 

!  16% 

Recruitment 

13% 

;  2% 
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“FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


ASTROLOGY 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


BOOKS FOR SALE 

The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  +  $5  s/h 
WWW.  dacor.  netijohn.  hartman 

COLUMNS  AVAILABLE 

MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media,  First  Amendment.  Call; 

(518)  399-8306  or  GSilver792@aol.com 

ENTERTAINMENT 

BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to; 
L.A.  Features  (847)  446-4804 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(815)439-1172  www.slightlyoff.com 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St,  Suite  214-7 
Boca  Raton,  FL  33432 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
kamenandco@aol.com 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 

W.B.  GRIMES  &  CO. 

800  Sold -Est.  1959 


NEWSPAPER  BROKERS 

780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

NEWSPAPER  APPRAISERS 


I  Confidential  Appraisal  |  .  Bolitho-Cribb'  ... 

for  Estate,  ESOP,  i  ^.AsSOCidteS  ;  CriDD.COlll 
Partners,  Bank  Tax,  |,  1  ^  PubHca^n  Broksta^ ' Confidential  •  Coovonient 
I  Stock  Assets  i  .%.^A’Appral>alaeal  iSqa  /  24  hours  a  day,  7  days  a  wMk 

I - ^ K  ■  Over  2000  paper*  »old .  „  ^ ^ 

r  Please'cdll’us  to  discuss  your  options  in  a  said  .  ' 


cribb.com 


L-* 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker.  Inc. 

I  Nationwide  Sales,  Acquisitions,  Mergers 
j  (66 1 )  323-3220,  Fax  (66 1 )  323-3090 

i  www.media-bmker.com 

\  - 

I  Leader  in  Sale 

of  Community  L, ^ 

I  Newspapers  1^  JT  ! 

Check  our  References 

Ted  RicKenbacher 

Rickenbacher  Media 

6'r.^l  IX‘.sc(>  Dr,  Dalla.s,  TX  'iiiS 
WWW.  rickcnhachermedia .  com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.ptiblicatioiisforsale.com 


PHILLIPS  PROPERTIES.  INC. 

Consu  Ita  nts- 1  n  vestments 
Management  -  Brokers 
PO.  Box  219 
Baker.  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537  4050 


I  THOMAS  C.  BOLITHO 

BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To 
www.mediamergers.com 

W.B.  GRIMES  &  CO. 

800  Sold  -  Est.  1959 

NINE-YEAR  OLD  Marin  county  iNortn  San 
Francisco  Bay  Area)  weekly  Features 
transportation  issues,  music,  art.  theater, 
calendar.  Upscale  market.  Excellent 
expansion  potential.  (415)  800-9605 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  .GP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential,  (kintact. 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone;  (847)272-2244 


PUBLICATIONS  FOR  SALE 


LONG  ESTABLISHED  (‘76)  magazine 
publishing  company,  eastern  Canada  for 
sale  grossing  $500K  and  growing. 
Owner/Founder  ready  to  retire,  would 
stay  on  through  transition. 

Box  01435,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  1(XX)3 


MIDWEST  5-DAY  daily  in  countv  seat 
grossing  $530,000,  all  new  Mac  G4’s. 
totally  digital  process;  very  nice  ouilding, 
3-unit  press,  job  presses,  office  supplies, 
no  competition.  Lots  of  potential  growth 
for  energetic  owner.  Present  owner 
wants  to  retire.  Selling  price  $750,000. 
email:  _medialady@excite.com 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/year,  paid  subs,  grosses  $300K. 
Price;  $200K,  possible  terms.  Inquines; 
gstream@bellsouth.net 


||  -EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 

(310)372-0372 


MAILROOM 


BUY/SELL7ALL  MAILROOM  EQUIPMENT 

Mul'er  Martini/RimafQuipo 
Harris/Heidelberg/Haii 
Stitcner/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  me 
(256)  997-9355  Fax  (256)  997  9656 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kan>pe.  ALTA  GRAPHICS.  ;NC 
(770)  428-5817,  Fax  (770)  590-  '267 


www.editorandpublisher.com 
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-EQUIPMENT  &  SUPPLIES- 


WANTED  TO  BUY 


MAILROOM 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  VI  5C,JF25  folder  81/83 

•  5-unit  V15A,JF15folder  77/79 

•  6-unit  V22  with  JFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  V15A,  &  V15C  add-on's 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 

(941)  561-6401  Fax:  (941)  561-6402 
inter@sprintmail.com 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

'■Neb  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15Dor  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel;  (913)  648-2000 
Fax:  (913)  648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22“,21  1/2",  21“ 

•  New  or  Rebuild  Goss  R.T.R  42”  +  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULA-nON  SERVICES 


40  YEARS  NE'WSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 

Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.com 

CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/Customer 
Service 

Visit  Our  Website: 
www.circulationservices.com 
Or  Call  Andy  Orr  at  970-493-0470  ext.  1 09 
for  a  confidential  consolation 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100 
Fax:(732)738-5115 
E-mail  JanMont@Earthlink.com 
FEBRUARY  12,  2001 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SEEKING  PUBLISHER  for  new,  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Only 
serious  enquiries  considered.  Write  to: 

ENTMAG 

P.O.  Box  514,  Prospect,  KY  40059 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


-Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder 
ways?  Dirty  handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 

PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-2 1 1 0 


-HELP  WANTED- 


ACADEMIC 


HUMBOLDT  STATE  UNIVERSITY 
Director  of  Community  Relations 
(Administrator  II) 

Humboldt  State  University  invites 
applications  and  nominations  for  a  posi¬ 
tion  of  leadership  in  its  program  of  pub¬ 
lic  outreach.  Founded  in  1913,  Hum¬ 
boldt  State  is  the  northernmost  campus 
in  the  California  State  University  System, 
located  275  miles  above  San  Francisco 
in  a  region  of  1,000-year-old  Redwood 
trees  and  magnificent,  sparsely- 
populated  coastline.  The  University 
enjoys  strength  across  its  varied  cur¬ 
riculum,  but  is  most  often  recognized  for 
its  high  quality  offerings  in  the  sciences 
and  natural  resources. 

The  Director  of  Community  Relations 
reports  to  the  Vice  President  for  Devel¬ 
opment  and  Administrative  Services,  and 
supervises  media  relations,  publications, 
special  events,  the  campus  radio  station, 
the  natural  history  museum  and  the 
University's  off-campus  art  gallery.  The 
Director  also  plays  a  key  role  in  the 
formation  and  execution  of  the  Univer¬ 
sity's  marketing  plan. 

Eligible  candidates  will  have  a  minimum 
of  a  bachelor's  degree  in  a  related  field 
and  five  years  of  experience  administer¬ 
ing  a  public  affairs  program,  radio  sta¬ 
tion,  museum  or  art  gallery,  preferably  in 
higher  education. 

The  successful  candidate  will  possess 
strong  oral/written  communication  skills, 
an  inclusive  management  style,  and  the 
ability  to  work  effectively  with  a  broad 
range  of  constituencies,  including 
advisory  boards  and  other  volunteer 
groups. 

The  position  is  an  Administrator  II  in  the 
California  State  University  Management 
Personnel  Plan,  and  the  salary  range  is 
$70,000  to  $80,000.  To  ensure  full  con¬ 
sideration  of  your  candidacy,  submit  a 
current  resume  with  cover  letter  by 
March  16, 2001,  to: 

Chair,  Search  Committee  for  Director  of 
Community  Relations 
Human  Resources  Department 
Humboldt  State  University 
Areata,  CA  95521-8299 
PHONE:  (707)  826-3626 
FAX:  (707)  826-3625 
Humboldt  State  University  is  an  Equal 
Opportunity/Affirmative  Action/Title  IX 
employer.  Applications  from  and  nomina¬ 
tions  of  qualified  women,  minority  can¬ 
didates,  Vietnam  veterans  and  disabled 
persons  are  particularly  encouraged. 
Humboldt  State  University  hires  only 
individuals  authorized  to  work  in  the 
United  States. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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-HELP  WANTED- 


ACADEMIC 


TENURE  TRACK  ASST.  PROFESSOR 
Drake  University  seeks  tenure-track  assis¬ 
tant  professor  for  Web  courses  in  a 
newly  designed  News-Internet  major.  Pro¬ 
fessional  newspaper  reporting,  editing 
experience  required.  Ph.D.  or  J.D.  and 
college  teaching  experience  preferred. 
Successful  candidate  would  teach 
classes  in  Web  reporting  and  editing  and 
media  law  and  ethics.  Resume  and 
three  reference  names  should  be  sent  to: 

Robert  Woodward,  Chairman 
Search  Committee 
School  of  Journalism  and 
Mass  Communication 
Drake  University 
Des  Moines,  I A  50311 


THE  UNIVERSITY  OF  KENTUCKY 
School  of  Journalism  and  Telecom¬ 
munications  invites  applications  for  a 
one-year  visiting  professor  position, 
beginning  August  15,  2001. 
RESPONSIBILITIES:  teaching  three  to 
four  courses  per  semester  in  news  report¬ 
ing  and  editing;  advising  journalism 
majors,  and  engaging  in  service 
activities. 

QUALIFICATIONS:  Professional  experi¬ 
ence  in  newspaper,  magazine  or  wire 
service  journalism  and  teaching  experi¬ 
ence  at  the  university  level.  M.A.  pre¬ 
ferred. 

The  School  is  an  ACEJMC-accredited  unit 
in  the  College  of  Communications  and 
Information  Studies.  Send  a  letter  of 
application,  a  resume  and  three 
references  to  Professor  Maria  Braden, 
218  Qrehan,  School  of  Journalism  and 
Telecommunications,  University  of  Ken¬ 
tucky,  Lexington,  KY  40506-0042.  Pro¬ 
fessor  Braden  may  also  be  reached  at: 

braden@pop.uky.edu 
Screening  of  applicants  will  begin 
immediately  and  continue  until  the  posi¬ 
tion  is  filled.  The  University  of  Kentucky 
is  an  AA/EOE  employer  and  encourages 
women  and  minorities  to  apply. 


ADMINISTRATIVE 


BUSINESS  MANAGER 
The  Times-Georgian  in  Carrollton,  GA 
needs  a  group  Business  Manager  to  han¬ 
dle  all  accounting  functions  for  two  daily 
and  five  weekly  newspapers.  Duties 
include  managing  a  staff  of  six,  monthly 
financial  statements,  payrolls,  accounts 
receivable  and  collections.  Knowledge  of 
Excel  and  other  computer  spreadsheets 
is  necessary.  Our  newspapers  cover  all 
areas  west  of  Atlanta  to  the  Alabama 
border.  Carrollton  offers  an  excellent  life¬ 
style  with  a  reasonable  cost  of  living. 
You  can  enjoy  Atlanta,  which  is  45 
minutes  away,  without  being  abused  by 
it.  This  fast  growing  area  offers  excellent 
opportunities  for  advertising  and  circula¬ 
tion  growth.  We  are  part  of  the  Paxton 
Media  Group  of  25  newspapers  offering 
excellent  pay  and  benefits.  Send  resume 
and  salary  history  to: 

Tom  Overton,  Publisher 
The  Times-Georgian 
901  Hays  Mill  Road 
Carrollton,  GA  30117 
w\Nw.  editorandpublisher.com 


ADMINISTRATIVE 


PUBLISHER-Keokuk,  Iowa.  For  further 
information  regarding  this  position, 
please  visit  our  Web  site  at: 

www.BrehmCommunications.com 


WEEKLY  NEWSPAPERS 
GROUP  MANAGER 

Experience  essential  for  this  position 
supervising  a  group  of  weekly  newspa¬ 
pers  along  the  Connecticut  shoreline. 
Ideal  candidate  will  be  a  strong 
motivator  with  newspapers  sales  and 
management  experience.  Great  op¬ 
portunity  with  a  leading  newspaper 
company.  Competitive  base  salary  with 
generous  bonus  potential  and  advance¬ 
ment  opportunities.  Send  resume  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  0651 1 
Or  E-mail:  jshields@nhregister.com 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

WWW. boonenewspapers.com 


ADVERTISING  DIRECTOR 
Experienced  professional  needed  for 
high-quality,  long-established  East  Coast 
daily  business  newspaper.  Print  advertis¬ 
ing  sales  management  experience 
required;  business-to-business  and  demo¬ 
graphic  sales  skills  necessary.  Lead, 
train,  motivate  and  manage  an  eight- 
person  display  and  classified  staff. 
Excellent  compensation,  benefits.  Reply 
with  resume,  compensation  history  to: 

Box  01423,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY.  NY  10003 


ADVERTISING  DIRECTOR 
Sales  management  professional  sought 
to  lead  retail  and  classified  operations 
for  this  17,000  seven-day  daily  New 
England  newspaper  in  a  highly  com¬ 
petitive  area.  A  great  opportunity  for  the 
outstanding  sales  leader  with  a  proven 
record  of  accomplishments  and  creative 
approaches.  Please  forward  your  resume 
and  salary  requirements  to; 

Box  01426,  Editor  &  Publisher 
770  Broadway.  7th  FI,  NY,  NY  10003 


ADVERTISING  MANAGER 
Westfield  News  Publishing,  a  group  of 
newspapers  in  Westfield,  MA,  has  an 
immediate  opening  for  a  retail  advertis¬ 
ing  manager.  The  successful  candidate 
will  have  strong  sales  and  leadership 
skills  with  £t  least  two  years  of  man¬ 
agement  experience,  preferably  in  a 
newspaper  environment. 

We  offer  a  competitive  salary, 
$50,000  to  $60,000  range,  excellent 
benefits  and  a  chance  to  advance 
within  our  company. 

If  this  opportunity  is  of  interest  to  you, 
please  send  resume  and  cover  letter  to: 

HR  Director,  Westfield  News  Publishing 
RO.  Box  930,  Westfield,  MA  01086 
Or  E-mail:  pulseline@mediaone.net 


ADVERTISING 


CLASSIFIED  DIRECTOR 
Westward  Communications,  owners  of  a 
daily  and  weekly  newspaper  group,  is  in 
need  of  a  revenue  driven,  motivating  and 
experienced  Classified  Director.  Re¬ 
sponsibilities  include:  overseeing  con¬ 
solidated  classified  department,  staffing, 
meeting  department  goals  and  customer 
issue  resolution. 

Requirements  are:  previous  related 
classified  experience,  previous  super¬ 
visory  experience,  knowledge  of 
Dewars.  We  offer  a  competitive  salary, 
excellent  benefits  (including  401(k) 
plan)  and  a  great  environment!  Send 
resume  (including  salary  require¬ 
ments)  to; 

Westward  Communications 
RO.  Box  131899 
The  Woodlands,  TX  77393  or 
Fax  tO:(281)  362-7713  or 
E-mail  to:  wcomml06@141.com 
Position  located  in  Conroe,  TX-just 
north  of  Houston 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas 
Optic,  a  family  owned  newspaper  in  Las 
Vegas,  New  Mexico.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
RO.  Box  2670 

Las  Vegas,  New  Mexico  87701 
Fax:(505)  425-1005 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Buffalo  News  is  seeking  a  manager 
for  a  multi-million-dollar  division.  This 
position  is  responsible  for  sales 
performance  and  quality  customer  ser¬ 
vice  within  the  division,  as  well  as 
developing  new  strategic  sales  in¬ 
itiatives,  building  relationships  with  cur¬ 
rent  and  potential  advertisers,  motivating 
and  training  staff,  and  developing  a  team 
atmosphere.  Good  presentation  skills  are 
a  must.  Foremost  is  driving  revenue  and 
the  bottom  line. 

Other  responsibilities  include;  implemen¬ 
tation  of  new  advertising  features,  hiring 
department  personnel,  exploring  new 
business  possibilities  and  implementing 
effective  practices  that  increase  motiva¬ 
tion  and  revenue.  Position  requires 
strong  interpersonal  and  motivational 
abilities,  along  with  leadership,  problem¬ 
solving  and  customer  interaction  skills. 
Applicants  must  be  able  to  handle  multi¬ 
ple  tasks  in  a  fast-paced  environment, 
and  must  possess  previous  marketing/ 
sales  experience.  Previous  advertising 
sales  and/or  sales  supervisory  experience 
a  definite  plus. 

Please  send  a  letter  of  interest,  salary 
requirements  and  resume  to; 

Classified  Advertising  Manager 
The  Buffalo  News 
One  News  Plaza,  RO.  Box  100 
Buffalo,  NY  14240 
Equal  Opportunity  Employer 
FEBRUARY  12,  2001 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Unified  Newspaper  Group,  Oregon,  Wl 
Would  you  like  to  live  closer  to  Madison, 
a  diverse  city  with  unlimited  shopping, 
dining  and  entertainment?  Unified 
Newspaper  Group,  a  subsidiary  of 
Woodward  Communications,  Inc.,  a  fam¬ 
ily  and  employee  owned  company  is 
seeking  an  Advertising  Sales  Manager 
with  proven  leadership  skills,  mentoring 
and  training  skills,  and  experience  in 
advertising  sales. 

Candidate  must  have  the  ability  to 
develop  operating  budgets  and  have  a  pro¬ 
ven  track  record  in  achieving  revenue 
goals  and  objectives.  Position  supervises 
nine  outside  and  three  inside  sales 
representatives  for  our  six  publications 
and  reports  to  the  Group  Publisher. 

The  right  candidate  will  possess  natural 
people  skills,  good  communication  skills 
and  a  high  level  of  self-motivation  with  a 
college  degree  in  marketing  or  related 
field,  at  least  4  years  general  sales  expe¬ 
rience/or  marketing  experience  and  at 
least  2  years  of  newspaper  or  shopper 
environment. 

Excellent  salary,  bonus  and  incentive 
package  as  well  as  an  opportunity  to 
become  an  employee  stockholder  after  a 
5  year  vesting  period.  If  you  are  looking 
for  an  extremely  good  career  opportunity 
and  appreciate  excellent  quality  of  life 
and  have  ink  in  your  blood,  please  send 
a  resume  and  cover  letter  to; 

Group  Publisher 
Unified  Newspaper  Group 
RO.  Box26 
Oregon,  Wl  53575 
Fax:(608)  835-0130 
or  E-mail:  dgimberline@wcinet.com 
All  qualified  candidates  are  encouraged 
to  apply.  EOE/AA 


VP,  SALES  AND  MARKETING 
Opportunity  is  knocking!  The  York 
Newspaper  Company,  a  joint  operating 
agency  serving  the  York  Daily  Record, 
Weekly  Record  and  York  Dispatch/ 
Sunday  News,  is  seeking  a  talented, 
experienced  advertising  professional  to 
lead  our  retail,  classified,  and  new 
media  advertising  staffs. 

The  person  opening  the  door  will  be  a 
proven  leader  and  mentor  with  docu¬ 
mented  success  achieving  revenue 
goals  and  objectives.  You  will  be 
responsible  for  developing  oprerating 
budgets,  establishing  sales  goals, 
implementing  training  programs,  and 
introducing  new  promotional  ideas.  We 
will  provide  you  with  two  40,000-i- 
dailies  and  a  90,000-f  Sunday  with 
over  70%  market  penetration,  and  over 
80  skilled  and  energetic  supervisors, 
sales  reps,  and  support  staff. 

The  York  Newspaper  Company  offers  an 
excellent  salary,  incentive,  and  benefit 
package,  as  well  as  the  opportunity  to 
work  and  live  in  beautiful  south-central 
Pennsylvania.  If  you  agree  this  is  the 
chance  of  a  lifetime,  send  your  resume 
with  salary  history  to; 


Human  Resources 
York  Newspaper  Company 
1891  Loucks  Road 
York,  PA  17404 

EDITOR*  PUBLISHER  CLASSIFIEDS  C3 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING  SALES  MANAGERS 
The  Indianapolis  Star,  a  Gannett  Com¬ 
pany  newspaper,  is  seeking  two  experi¬ 
enced  Advertising  Managers  (National 
and  Automotive  Sales)  to  handle  the 
over-all  development  of  revenue  through 
strategic  planning,  sales  staff  devel¬ 
opment,  management  of  outside 
representative  firms  and  client  rela¬ 
tionships.  The  ideal  candidate  must  be 
able  to  lead,  guide  and  direct  a  team  of 
people  to  excel  in  sales  and  customer 
satisfaction.  Knowledge  of  other  media 
and  how  to  sell  against  them  is  a  must. 
REQUIREMENTS: 

•  Possess  a  successful  sales  record  and 
strong  basic  sales  process/negotiation 
skills 

•  Possess  excellent  leadership, 
motivator  and  communication  skills 

•  3-5  years  of  sales  management  and 
8-10  years  sales  experience 

•  Experience  in  Automotive  sales  or 
National  sales 

•  Ability  to  plan  budgets,  advertising 
plans  and  client/team  strategy 

•  College  degree  in  related  field 

The  Star  offers  an  attractive  benefits 
package,  which  includes  medical, 
dental,  vision  coverage,  a  pension  plan 
and  a  401(k)  program.  The  Star  also 
offers  a  I'beral  amount  of  paid  time  off. 
As  a  Gannett  division,  we  may  be  the 
launch  pad  for  your  career  with  Gannett 
newspapers,  TV  or  radio  stations 
nationwide.  We  maintain  policies  and 
practices  that  reflect  commitment  to 
work/life  balance.  In  fact,  for  the  four¬ 
teenth  consecutive  year,  Working  Mother 
magazine  has  named  Gannett  one  of  the 
100  best  companies  for  working 
mothers 

We  are  an  Equal  Opportunity  Employer 
that  values  Diversity. 

For  immediate  consideration,  please  sub¬ 
mit  your  resume  along  with  a  cover  letter 
and  salar\  history  to: 

Employment 
The  Indianapolis  Star 
3C  7  North  Pennsylvania  Street 
RO.  Box  145 

ncianapolis,  IN  46203-0145 
Fax:  (317)444-8200 
tp-ai  vbrown@starnews.com 
(All  resumes  should  be  included  in  the 
boc\  c.  the  E-mail;  we  do  not  accept 
attachments.) 


CLASSIFIED  ADVERTISING 

:eadlines 

In-Cohunn  .Advertisements 

luesday  noon  (EST ;  lor 
F(il(o\ving  Monday's  issue 
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Fnciav  5pm  (EST)  1 1  days 
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ADVERTISING 


CLASSIFIED  SALES  MANAGER 
Well-established  weekly  newspapers, 
serving  some  of  New  York  City’s  best 
neighborhoods,  are  primed  for  major 
growth  in  previously  undermanaged 
categories.  A  new  CSM  will  have  rele¬ 
vant  sales  experience  and  a  record  of 
staff  recruitment  and  management. 
Respond  in  confidence  with  salary  his¬ 
tory  to  Box  01432,  Editor  &  Publisher, 
770  Broadway,  7th  FI,  NY,  NY  10003. 

IMMEDIATE  OPPORTUNITY 
GENERAL  MANAGER 
Join  our  management  team!  With  over 
26  publications,  19  offices,  and  500 
employees,  we  are  a  leader  in 
Michigan’s  publishing  industry.  We  have 
an  immediate  opportunity  for  a  General 
Manager  in  our  Gaylord  office. 

The  qualified  candidate  will  be  a  retail 
sales  manager/sales  professional  ready 
to  assume  added  responsibility.  Lead¬ 
ership  abilities  are  essential. 

Gaylord  is  a  pleasant  community  located 
in  the  heart  of  the  northern  Michigan 
resort  area. 

We  offer  a  competitive  salary/benefits 
package  and  reward  for  results  achieved. 
All  inquiries  are  welcomed!  If  interested, 
please  fax/mail  resumes: 

Employment  and  Training  Manager 

Central  Michigan  Newspapers 
RO.  Box  447 

Mount  Pleasant,  Ml  48858 
Fax:  (517)779-6015 


MAJOR  ACCOUNTS/ 

NATIONAL  MANAGER 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  daily  newspaper,  is  looking  for  a 
manager  with  strong  leadership  and 
sales  presentation  skills  to  lead  and  sup¬ 
port  both  our  major  accounts  and 
national  sales  teams. 

Duties  will  include  in-field  dual  sales 
calls,  presentation  development, 
strategic  planning,  and  development  of 
new  revenue  streams.  Must  have  a  min¬ 
imum  of  two  years  newspaper  sales 
management  experience,  preferably  in 
major  accounts  and/or  national  advertis¬ 
ing.  Competitive  salary,  based  on  experi¬ 
ence  plus  excellent  benefit  pkg.  Send 
resume,  cover  letter  to: 
resume@fresnobee.com  or  mail  to: 

The  Fresno  Bee 
Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


CLASSIFIED  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  talented,  sales  driven 
Classified  Sales  Manager  to  lead  our 
Classified  sales  team.  Candidates  should 
be  a  hands-on,  high  energy,  sales  driven 
individual  with  a  proven  track  record.  An 
Equal  Opportunity  Employer,  we  offer 
excellent  benefits  featuring  major 
medical,  dental,  vision  and  401(k).  If 
you  are  interested  in  applying  for  this 
position,  send  your  resume  to: 

The  North  Georgia  Newspaper  Group 
Attn:  Jeff  Mutter,  Advertising  Director 
PC.  Box  1167,  Dalton,  GA  30722 
Or  E-mail:  jmutter@vol,com 
FEBRUARY  12,  2001 


ADVER'nSING 


ADVERTISING  SALES  MANAGERS 
Orlando  Sentinel  seeks  strategic  sales 
leaders  to  coach  sales  reps  and  integrate 
creative  marketing  into  the  sales  pro¬ 
cess.  Requires  5-7  years  in  ad  agency  or 
media  environment,  2-4  years  in  sales 
management,  thorough  understanding  of 
marketing  data  as  it  applies  to 
multimedia  sales,  solid  knowledge  of 
software  that  enhances  the  sales  process 
and  undergraduate  degree  or  equivalent 
experience.  We  offer  excellent  benefits, 
stock  ownership,  paid  vacations  and  the 
opportunity  to  expand  your  career  with  a 
leading  multimedia  company.  All 
employees  have  24-hour  access  to  The 
Loft  exercise  facility  on  site.  Please 
include  Source  Code  NAA-ASM-CFH 
with  resume  and  E-mail  to: 

chaymes@orlandosentinel.com 
Fax  to  (407)  420-5766 
Or  apply  online  at: 
www.orlandosentinel.com/careers 


ART/GRAPHICS 


ARTIST/ILLUSTRATOR 
Are  you  creative,  energetic  and  full  of 
great  ideas?  The  News  &  Observer,  an 
SND  award-winning  McClatchy  newspa¬ 
per  in  Raleigh,  NC,  wants  you  if  you 
know  Photoshop,  Illustrator  8,  maybe 
Freehand  and  you  love  to  create  power¬ 
ful  infographics  and  draw  newsy  illustra¬ 
tions.  E-mail  Graphics  Editor  Grey 
Blackwell  at  visualjobs@nando.com  to 
express  interest.  Then,  send  your 
resume,  references,  work  samples  and  a 
cover  letter  making  your  case  to: 

Artist/Illustrator 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

Diversity  among  candidates  is  encouraged 


DESIGNER 

Looking  for  a  lifestyle  change?  Designer 
needed  with  mastery  of  PC,  QuarkX¬ 
Press,  Photoshop  for  new  monthly 
tabloid  covering  trends,  politics,  outdoor 
recreation  and  natural  glories  of  the 
East’s  great  wilderness  park.  Paid  circula- 
I  ticn  10,000  and  growing  fast.  Offices  in 
I  village  amid  lakes  and  mountains.  Call: 

I  Dick  Beamish,  Adirondack  Explorer 
I  Saranac  Lake,  NY 

1  (518)891-9352 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


CIRCULATION  MANAGER 
Manage  all  circulation  delivery,  sales, 
customer  service  and  marketing  for  a 
regional  Illinois  newspaper.  Must  have 
strong  organizational  skills  and  strong 
work  history.  Excellent  pay  and  bene¬ 
fits.  Please  respond  to: 

Box  01427,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULA’nON 


CIRCULATION  ACCOUNT  EXECUTIVE 
The  Lexington  (KY)  Herald-Leader 
(120,500  daily)  seeks  an  aggressive 
sales  and  marketing  professional  to  grow 
circulation  with  an  emphasis  on  hotel 
and  retail  sales,  partnership  marketing. 
Newspaper  in  Education  sales  and  event 
marketing  programs.  The  successful 
candidate  will  have  a  degree  in  advertis¬ 
ing  or  marketing  and  2-3  years  newspa¬ 
per  advertising  sales.  Excellent  commu¬ 
nication  and  presentation  skills  required. 
This  challenging  position  is  responsible 
for  implementing  and  selling  new  pro¬ 
grams  to  grow  circulation.  Send  resume 
and  cover  letter  to: 

E.  Arnold,  Employment  Manager 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail:  earnold@herald-leader.com 
Equal  Opportunity  Employer  M/F 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open¬ 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Observer  (Dunkirk,  NY)  located  on 
beautiful  Lake  Erie,  has  an  opening  for  a 
Circulation  Director.  We  are  a  13,500 
daily  located  in  Chautauqua  County, 
which  offers  an  excellent  quality  of  life. 
Our  area  offers  several  opportunities  for 
the  outdoor  enthusiast,  as  well  as  world 
famous  Chautauqua  Institution  for  cul¬ 
tural  events.  The  area  also  offers  supe¬ 
rior  public  educational  facilities.  Suc¬ 
cessful  candidate  must  have  experience 
in  all  aspects  of  circulation  and  be  able 
to  assist  in  our  number  one  goal  of  grow¬ 
ing  circulation.  As  part  of  the  Ogden 
Newspaper  Group,  we  offer  excellent 
salary,  benefits  and  growth  potential. 
Please  send  cover  letter,  resume  and 
salary  history  to: 

General  Manager,  Observer 
RO.  Box  391,  Dunkirk,  NY  14048-0391 
Or  E-mail:  jcaustin@post-journal.com 


1  NEWSPAPER 

I  CIRCULATION  MANAGEMENT 
1  The  Daily  Sun  (Knight  Ridder)  in  Warner 
I  Robins,  GA  is  looking  for  a  circulation 
j  department  manager.  This  senior  man- 
1  agement  position  is  responsible  for  dis¬ 
tribution  and  sales  of  our  8,000  circula¬ 
tion  daily,  an  18,000  circulation  weekly 
and  various  specialty  publications.  We’re 
looking  for  an  experienced  circulation 
manager  who  can  effectively  manage 
people  and  resources.  This  position 
oversees  4  employees  and  30  contract 
positions.  Compensation  includes  strong 
salary  and  bonus  plan.  Medical,  dental, 
life  and  401(k).  The  Daily  Sun  is  an  EOE 
that  encourages  minorities,  women  and 
persons  with  disabilities  to  apply.  Appli¬ 
cants  should  send  letter  and  resume  to: 

I  John  Hall,  General  Manager 

The  Daily  Sun 

RO.  Box  6129,  Warner  Robins,  GA  31095 
1  FAX  (912)  922-4082  jhall@dailysun.net 
www.editorandpubllsher.com 


FIEDS 


Phone:1-888-825-9149  ~  CUSSIFIED  HDFEIITISIlie  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


ZONE  AND  DISTRICT  MANAGERS 
A  150,000  daily  and  250,000  Sunday 
Gannett  newspaper  located  in  the 
Midwest  is  searching  for  an  ambitious 
management  team.  Candidates  with  2- 
3  years  circulation  experience,  or  equiv¬ 
alent  management  skills  are  invited  to 
apply.  A  strong  work  ethic  and  desire  to 
succeed  are  the  qualities  most  desired. 
We  offer  excellent  compensation  and 
benefit  package,  including  medical, 
dental,  life  insurance,  retirement, 
401(k)  and  great  growth  opportunities; 
all  in  a  very  affordable  location.  Employ¬ 
ment  is  contingent  on  passing  a  pre¬ 
employment,  post  offer  drug  test.  Fax 
resume  with  salary  history  to: 

Bill  Seemiller(515)  286-2547 
Or  E-mail:  bseemiller@dmreg.com 


ZONE  MANAGER 

Are  you  ready  to  join  the  team  of  one  of 
the  fastest  growing  newspapers  in  the 
Southeast?  If  you  are  an  experienced 
manager  with  the  ability  to  motivate  and 
direct  a  staff  of  six  District  Sales  Man¬ 
agers  to  serve  our  subscribers  with  excep¬ 
tional  service,  while  increasing  circula¬ 
tion,  you  may  be. 

We  offer  an  outstanding  compensation 
and  benefits  package  accompanied  by 
top-drawer  training,  development  and  pro¬ 
motion  opportunities. 

Qualified  applicants  should  send  a 
resume  and  salary  history  to; 

Chattanooga  Times  Free  Press 
Attn:  Circulation  Manager 
RO.  Box  1447 

Chattanooga,  TN  37401-1447 
Or  E-mail:  bpearcy@timesfreepress.com 
Or  Fax:  (423)757-6552 
An  EEO  Employer 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ASSISTANT  EDITOR  for  “The  Grower” 
magazine  in  Lenexa,  Kansas.  Duties: 
Writing  articles,  editing  monthly  maga¬ 
zine,  overseeing  copy  flow  and  assisting 
editor.  Some  travel.  Bachelors  in  journal¬ 
ism  and  two  years  magazine  experience 
required.  Ag  knowledge  desired.  Send 
resume,  salary  requirements  and  3  non- 
returnable  clips  to:  HR-AEGR,  10901 
W.  84th  Terrace,  Lenexa,  KS  66214 


ASSISTANT  MANAGING  EDITOR 
San  Gabriel  Valley  Newspaper  Group  is  seex- 
ing  an  experienced  manager  to  oversee  eve¬ 
ning  copy  desk,  sports  and  news  ooerations 
in  production  of  3  outstanding  daily  news¬ 
papers.  Send  letter,  resume  and  3  layouts 
you  admire  to:  Jim  Lawitz.  Managing  Editor 
1210  N.  Azusa  Canyon  Road  West  Covina 
CA  91790. 

or  FAX:  (626)962-7535 
or  E-mail:  jim.lawitz@sgvn.com 


EDITORIAL 


ASSISTANT  BUSINESS  EDITOR 
Experienced  editor  to  assist  in  handling 
production  of  a  compelling  community- 
focused  business  magazine  and  business 
and  technology  coverage  in  weekly  com¬ 
munity  newspapers.  Duties  include: 
assisting  in  preparation  of  news  budgets; 
assigning  stories,  photographs  and  graph¬ 
ics;  editing  copy,  captions  and  graphics; 
performing  layout  responsibilities  using 
QuarkXPress;  working  with  reporters  and 
freelance  writers  to  develop  and  refine 
stories;  preparing  business  and 
technology  news  for  Gazette  Web  pages. 
The  successful  candidate  must  have  a 
working  knowledge  of  business,  finance 
and  technology  issues  and  experience 
managing  a  publication  on  deadline.  This 
position  is  based  in  The  Gazette 
Gaithersburg  headquarters. 

STAFF  WRITER/REPORTER 
(One  opening) 

Duties  include  writing  business, 
technology  and  science  news  and  feature 
stories,  and  compiling  and  condensing 
news  briefs.  The  successful  candidate 
should  have  a  general  knowledge  of  busi¬ 
ness  areas,  such  as  technology,  financial 
markets,  retail  and  commercial  real 
estate.  Ability  to  work  independently  to 
produce  interesting,  lively  copy  under 
daily  deadline  pressure  essential.  Posi¬ 
tion  is  based  in  Gaithersburg.  Hours  and 
days  vary.  Some  early  morning,  evening 
and  weekend  work  is  possible.  Travel 
within  Maryland,  Washington,  DC  and 
Northern  Virginia  is  to  be  expected.  Relia¬ 
ble  transportation  is  required. 

For  immediate  consideration,  please  send 
clips  and  resume  to: 

The  Gazette 

1200  Quince  Orchard  Blvd. 

Gaithersburg,  MD  20878 
Attn:  Steve  Monroe 

Equal  Opportunity  Employer 


ASSISTANT  MANAGING  EDITOR 
Enthusiastic  team  player  needed  for  edit¬ 
ing,  design  and  layout  of  small  morning 
daily.  Salary  24K.  Contact  Robbie  Mag- 
ness  at  (936)295-5407  or  at: 

rmagness@itemonline.com 


ASSOCIATE  EDITOR 

Seeking  an  energetic  Associate  Editor  to 
join  the  staff  Inc.  Technology  a  quarterly 
publication  as  well  as  familiarity  with 
the  trends  and  issues  that  entrepreneurs 
face,  and  the  ability  to  explain  those 
trends  in  lucid  prose.  Excellent  research, 
writing  and  editing  skills  a  must.  Send 
writing  and  editing  clips  as  well  as  a 
resume,  cover  letter  and  salary  require¬ 
ments  tO: 

Managing  Editor,  Inc.  Magazine 
38  Commerciai  Wharf,  Boston,  MA02110 
Or  E-mail:  managingeditor@inc.com 
No  pnone  calls  or  faxes,  please 


I  CITRUS  COUNTY  CHRONICLE  seeks 
copy  editor.  QuarkXPress,  AP  style. 
Graphic  design  a  plus.  Contact  Jim 
I  Nichols,  Citrus  County  Chronicle,  1624 
N.  Meadowcrest  Blvd.,  Crystal  River,  FL 
]  34429  or  nativehoosier@yahoo.com 


EDITORIAL 


BUREAU  CHIEF 

To  plan  and  participate  in  coverage  of 
northern  Schuylkill  County,  PA,  for 
Pulitzer-winning  community  newspaper. 
Ideal  for  thoughtful,  energetic  reporter  not 
ready  to  give  up  writing  but  seeking  to  dip 
toe  into  management  responsibilities. 
Will  supervise  one  full-time  reporter, 
part-time  correspondents.  Applicants 
with  some  knowledge  of  eastern  Pen¬ 
nsylvania  preferred.  Good  professional 
step  for  right  person.  Send  replies  to: 

The  REPUBLICAN  &  Herald 
ATTN:  Jim  Kevlin,  Editor 
111  Mahantongo  Street 
Pottsville,  PA  17901 
Fax  materials  to  (570)  621-3359 
E-mail:  jkevlin@republicanherald.com 

BUSINESS  REPORTER 
The  News  &  Observer  has  an  immediate 
opening  for  a  general  assignment/ 
economy  reporter  in  its  Business 
Department.  The  right  person  will  have 
at  least  3  years  of  business  reporting 
experience,  the  ability  to  see  the  big 
picture  and  must  believe  that  business 
stories  are  about  people  as  well  as  cor¬ 
porations.  To  apply  send  a  resume  and 
clips  to  Melanie  Sill,  managing  editor. 
The  News  &  Observer,  RO.  Box  191, 
Raleigh,  NC  27602. 


EDITORIAL 


BUSINESS  REPORTER 
The  New  Mexico  Business  Weekly  seeks 
an  aggressive,  knowledgeable  busines 
news  hound  to  help  us  blow  the  doors 
off  local  business  coverage.  You  must 
have  at  least  three  years  solid  business 
reporting  experience,  under  stand  finan¬ 
cial  markets  and  be  able  to  write  a 
strong  analysis  piece.  We  are  a  creative, 
rapidly  growing  business  weekly  in 
sunny  Albuquerque  but  our  coverage 
ranges  from  Taos  to  Las  Cruces  and 
beyond.  Contact  Emily  Esterson: 

Fax  (505)-768-0890 
email:  emily@starlighpub.com 


REPORTER 

Experienced  reporter  to  cover  gov¬ 
ernment  beat  for  dynamic,  respected 
weekly  publication  serving  legal  com¬ 
munity.  Confident  professional  who  will 
pursue  leads  and  cultivate  sources.  Must 
have  ability  to  grasp  and  explain  com¬ 
plex  subject  matter,  plus  strong  writing 
skills  and  engaging  style.  New  office  in 
Hartford’s  Central  Business  District.  Free 
parking.  Resume  with  salary  history  to: 

Kathleen  Colket,  Managing  Editor 
The  Law  Tribune 
210  Ann  Street,  4th  Floor 
Hartford,  CT  06103 


EDITORIAL 


EDITORIAL 


PUT  YOUR  TALENTS  TO  WORK  AT  THE  PREMIER 
NEWSPAPER  OF  THE  NONPROFIT  WORLD 


To  keep  up  with  the  fast  growth  of  the  nonprofit  world,  The  Chronicle  of 
Philanthropy,  is  expanding  its  Washington-based  staff. 

We’re  looking  for  SENIOR  JOURNALISTS  who  can  write  about  business, 
management,  legal  issues  and  a  wide  range  of  other  topics  in 
philanthropy,  as  well  as  participate  in  investigative  projects  and  other 
special  editorial  packages.  You’ll  find  that  this  beat  allows  you  time  to 
write  in-depth  pieces  and  cover  a  great  variety  of  topics  and  people.  Plus, 
you’ll  have  plenty  of  opportunities  to  travel  to  pursue  stories. 

We  are  also  hiring  JUNIOR  REPORTERS  who  can  help  expand  our  Web 
site  with  daily  news  updates  and  many  other  new  features.  Junior 
reporters  —  people  with  at  least  one  year’s  work  experience  —  will  also 
have  opportunities  to  work  with  advanced  writers  on  sp)ecial  projects  and 
with  our  photo  editor  to  develop  photo  essays. 

In  addition,  we  have  an  opening  for  an  EDITORAL  DIRECTOR  of  our 
Career  Network.  The  director  will  commission  articles  and  write  pieces  on 
career  issues  facing  social  entrepreneurs,  fund  raisers,  and  other  people 
in  the  nonprofit  world  —  compensation,  the  glass  ceiling,  working  condi¬ 
tions,  professional  development,  and  a  range  of  other  topics. 

For  all  of  these  positions,  knowledge  of  the  nonprofit  world  is  a  plus  —  but 
not  a  requirement.  Applicants  must  demonstrate  strong  writing  skills,  a 
solid  reporting  background,  and  a  flair  for  identifying  cutting-edge  ideas 
and  trends. 

The  Chronicle  offers  competitive  salaries  and  outstanding  fringe  benefits. 

To  learn  more  about  The  Chronicle  of  Philanthropy,  go  to; 

http://philanthropy.coin 
For  more  information  aoout  our  openings,  write  to: 

roouaiao@phMaathropy.coai 

A  cover  letter,  resume,  and  clips  should  be  sent  to: 

Stacy  Palmer,  Editor 
The  Chronicle  of  Philanthropy 
1255  23rd  Street,  Washin^on,  DC  20037 
No  phone  calls,  please 
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_ EDITORIAL _ 

BUSINESS  WRITER 

A  55,000-circulation,  family-owned, 
independent  daily  in  New  York’s  Capital 
Region  is  looking  for  an  experienced  busi¬ 
ness  writer.  Candidates  should  be 
knowledgeable  enough  about  finance 
and  business  to  be  able  to  write  about 
the  field  without  parroting  the  jargon. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


COPY  EDITOR 

Connecticut  daily/Sunday  seeks  copy 
editor  skilled  in  right  words  and 
headlines.  Pagination-design  skills  a  big 
plus,  but  we  will  train.  Call  or  write  to 
Bob  Veillette,  Managing  Editor,  Repub- 
lican-American,  389  Meadow  Street, 
Waterbury,  CT  06722.  Phone  Toll  free 
(800)  992-3232  ext.  381  (after  4 
p.m.).  Or  fax  resume,  samples  (203) 
596-9277.  Reporter  resumes  also 
welcome. 


COPY  EDITOR 

Northwest  Florida  Daily  News,  40,000- 
circulation  AM  on  Gulf  Coast,  looking  for 
copy  editor  to  design  pages,  write 
headlines,  manage  wire  services.  You’ll 
create  news,  feature  pages  on  QuarkX¬ 
Press.  Progressive  newsroom  and  loca¬ 
tion  make  this  a  great  place  to  work  and 
live.  Send  letter,  resume,  work  samples, 
to  Jeffrey  Willis,  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

EDITORIAL 


_ EDITORIAL _ 

FREELANCE  REPORTERS  needed  in 
western  U.S.  and  Canada  (preferably 
Toronto  region)  for  Crain  Communica¬ 
tions’  weekly  news  publication  covering 
the  waste  and  recycling  industries.  Cor¬ 
respondents  will  track  local,  state  and  pro¬ 
vincial  news  involving  manufacturer 
responsibility  issues  and  public/private 
sector  waste  management  issues,  includ¬ 
ing  garbage  hauling  and  landfill  con¬ 
tracts,  recycling  and  other  matters.  Daily 
newspaper  or  business  news  reporting 
experience  preferred.  Ability  to  transmit 
stories  electronically  is  important.  Must 
be  able  to  turn  around  clean,  complete 
copy  quickly.  Please  send  cover  letter, 
resume  and  clips  to: 

Editor,  Waste  News 

1725  Merriman  Road,  Akron,  OH  44313 
EOE  M/F/D/V 

INTERNSHIPS 

Spend  next  spring  as  a  newspaper  or 
wire  service  reporter  in  an  Illinois 
Statehouse  bureau,  mentored  by  pro¬ 
fessional  journalists,  in  the  University  of 
Illinois/Springfield’s  one-year  MA  Public 
Affairs  Reporting  program. 

Tuition  wavers,  $3,000  stipends  during 
internship.  Applications  due  April  1st. 
Contact: 

Charles  Wheeler 
PAC418 
UlS 

Springfield,  IL  62794-9243 
(217)206-7494 
E-mail:  wheeler.charles@uis.edu 
PAR  Home  Page: 
http://www.uis.edu/~wheeler/ 
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_ EDITORIAL _ 

COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor  on 
its  news  desk.  Applicants  should  have 
three  to  five  years’  experience  and  strong 
headline  writing  and  copy  editing  skills. 
Knowledge  of  the  AP  Stylebook,  Macin¬ 
tosh  computers  and  pagination  also  are 
preferred.  Those  interested  should  send 
references,  resumes  and  clips  to  Mary 
Greeley,  News  Editor,  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV,  89125. 

DESIGNER/COPY  EDITOR 
The  Sun  newspaper  on  Florida’s  beauti¬ 
ful  Gulf  Coast  is  looking  for  one  special 
designer/copy  editor  who  wants  an 
opportunity  to  advance.  Our  copydesk 
has  been  the  start  of  some  real  success 
stories  and  you  could  be  next.  Contact: 

John  Hackworth,  (941)  255-8147 
Or  hackworth@sun-herald.com 
Or  send  your  resume  to: 

John  Hackworth,  Sun-Herald 
23170  Harborview  Road 
Charlotte  Harbor,  FL  33980 

EDITOR 

40,000-circulation  AM  on  Florida  Gulf 
Coast  seeks  exceptional  journalist  to  lead 
newsroom.  Requirements  include  mini¬ 
mum  5  years  newsroom  management 
experience,  strong  news  judgment, 
excellent  editing  and  writing  skills. 
Demonstrated  commitment  to  com¬ 
munity  journalism,  and  success  in  build¬ 
ing  and  developing  staff  also  required. 
Apply  with  letter,  resume  to  Publisher 
Marvin  DeBolt,  Northwest  Florida  Daily 
News,  RO.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

EDITOR 

Community-based  Editor  to  head  up  3- 
times  a  week  6,000  circ.  newspaper  in 
Bishop,  CA.  Must  have  strong  writing, 
editing  and  pagination  skills.  Duties  also 
include  handling  copy  for  niche  pub¬ 
lications.  Salary  and  benefits.  Respond 
to  Barbara  Laughon,  c/o  The  Inyo  Regis¬ 
ter,  450  E.  Line  St.,  Bishop,  CA  93514 
or  E-mail  inyonews2@earthlink.net 

EDITOR 

For  award-winning  Zone  2  weeklies. 
Great  opportunity,  competitive  salary- 
benefits  package.  Reply  to: 

Box  01433,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

EDITORIAL 

REPORTER 

Leading  trade  magazine  for  institutional 
equity  traders  and  technology  pro¬ 
fessionals  is  expanding.  Opportunity  for 
aggressive  Reporter  who  knows  the 
industry  and  can  write  with  flair  on  strict 
deadline.  Minimum  2  years  experience 
covering  Wall  Street.  If  previously 
responded,  please  resubmit  resume  and 
writing  samples  to  C.  Peck,  Thomson 
Financial,  40  W.  57th  Street,  11th 
Floor,  New  York,  NY  10019.  EOE 
Fax:(212)747-1094 
E-mail:  byrnej@tfn.com 


_ EDITORIAL _ 

EDITOR 

The  Times-News,  in  Burlington,  NC, 
27,500  daily/28,500  Sunday  is  seeking 
an  experienced  journalist  to  lead  our 
newsroom.  The  ideal  candidate  must  be 
a  skilled  professional  with  a  passion  for 
community  news  and  commitment  to 
serving  readers.  Must  have  at  least  five 
years  of  progressive  newsroom  man¬ 
agement  experience,  and  possess 
excellent  editing  skills,  strong  news  judg¬ 
ment  and  layout  ability.  This  person 
must  have  the  ability  to  motivate,  coach 
and  mentor  long-term  as  well  as  inex¬ 
perienced  reporters  and  team  with  other 
departments  to  produce  a  quality  prod¬ 
uct  every  day. 

To  apply,  send  resume  and  cover  letter  to; 

J.  Stephen  Buckley,  The  Times-News 
707  S.  Main  Street 
Burlington,  NC27215 

Or  E-mail;  sbuckley@link.freedom.com 

FULL-TIME  REPORTER 
The  Herald-Times  is  seeking  a  full-time 
reporter  to  find  and  report  news  from  the 
community  that  will  make  readers  take 
notice.  Some  meeting  coverage  and 
occasional  nights  and  weekends 
required.  A  self  starter  with  flair  for  find¬ 
ing  news  in  unusual  places  is  ideal. 
Daily  news  reporting  experience  highly 
desired.  Must  have  reliable  transporta¬ 
tion  and  valid  drivers  license.  Please 
send  resume  and  clips  to: 

The  Herald-Times 

RO.  Box  909,  Bloomington,  IN  47402 


CITY  EDITORS 

The  News  &  Record,  a  100,000  daily  in 
Greensboro,  NC,  is  continuing  to 
interview  talented  candidates  for  three 
key  management  positions  in  our 
newsroom; 

Our  next  NIGHT  ASSISTANT  CITY 
EDITOR  will  have  a  minimum  of  5  years 
daily  news  reporting  or  copy  desk  expe¬ 
rience;  some  editing/supervisory  experi¬ 
ence  is  preferred.  This  newsroom  leader 
coordinates  breaking  news  coverage, 
while  working  with  our  reporters,  city 
desk  and  copy  desk  at  night. 

Our  next  ROCKINGHAM  BUREAU 
EDITOR  will  have  a  minimum  of  7  years 
daily  news  reporting  experience;  some 
editing/supervisory  experience  is  pre¬ 
ferred. 

This  NEWSROOM  EDITOR  leads  a  staff 
of  eager  and  talented  reporters  and 
photographers  from  our  office  in  Eden, 
NC. 

Our  next  EDUCATION  EDITOR  will  have 
a  minimum  of  10  years  daily  news 
reporting  and  editing  experience.  This 
newsroom  editor  leads  an  experienced 
and  talented  staff  covering  our  highest 
profile  beat  in  a  city  boasting  5  colleges 
and  universities. 

If  you  want  to  advance  your  career  at  a 
newspaper  that  takes  professional  devel¬ 
opment  and  award-winning  journalism 
seriously,  send  resume,  cover  letter  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


Obsessive  Workaholic  Needed.  Now. 


Phoenix  New  Times  did  not  become  Arizona’s 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
’  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  re  xtrting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 


New  Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 
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EDITORIAL 


GROUP  EDITOR 

Unified  Newspaper  Group,  Oregon,  Wl. 
Unified  Newspaper  Group,  a  subsidiary 
of  Woodward  Communications,  Inc.,  a 
family  and  employee  owned  company 
is  searching  for  a  Group  Editor.  This 
position  requires  an  energetic  editor  to 
lead  newsroom  of  strong  and  growing 
group  of  4  weekly  community  newspa¬ 
pers  in  the  suburban  Madison,  Wl 
area.  Direct  reports  are  4  community 
editors,  a  sports  editor,  2  reporters  and 
correspondents. 

Reporting  to  the  Group  Publisher,  this 
position  will  oversee  and  coordinate 
operation  of  entire  department  in  creating 
interesting  community  papers.  Group 
Editor  will  be  responsible  to  establish 
department  in  creating  interesting  com¬ 
munity  papers.  Group  Editor  will  be 
responsible  to  establish  direction  of 
editorial  policy  and  guide,  train  and 
inspire  good  staff  toward  greater  effort 
and  quality. 

The  right  candidate  will  be  a  coach  and 
team  player,  possess  a  college  degree 
in  journalism/communications  or  Eng¬ 
lish  with  at  least  5  years  journalism 
experience  and  a  minimum  of  2  years 
reporting  experience  with  background 
in  or  knowledge  of  community  newspa¬ 
pers.  Knowledge  of  Page  design. 
Pagination  and  editing. 

Excellent  salary,  bonus  and  incentive 
package  as  well  as  an  opportunity  to 
become  an  employee  stockholder  a  after 
a  5  year  vesting  period.  If  you  are  looking 
for  an  extremely  good  career  opportunity, 
appreciate  excellent  quality  of  life  and 
have  ink  in  your  blood,  please  send 
resume  and  cover  letter  to: 

Group  Publisher 
Unified  Newspaper  Group 
PO.  Box26 
Oregon,  Wl  53575 
Fax:  (608)  835-0130 
Or  E-mail  toidgimberlinegiwcinet.com 
All  qualified  applicants  are  encouraged  to 
apply.  EOE/AA 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself— not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Vocrde 
Executive  Associate  Editor 

Np\a/  TimPQ 

RO.  Box  5970,  Denver,  CO  80217 
www.editorandpublisher.com 


EDITORIAL 


GROUP  EDITOR 

Media  General’s  Northern  Virginia 
Newspapers  seek  a  collaborative,  inspir¬ 
ing  group  editor  to  lead  its  staff  of  60  at 
two  dailies,  a  weekly  and  two  military 
newspapers.  This  person  defines  our 
news  operation,  edits  a  compelling,  rele¬ 
vant  news  report  that  reflects  our  com¬ 
munities,  produces  eye-popping  design 
and  balances  the  daily  report  with  in- 
depth  coverage.  This  leader  fosters 
teamwork,  advocates  improvement, 
develops  solutions  and  builds  the  best 
news  report  in  northern  Virginia.  Must 
be  personable  and  supportive  of 
journalists  eager  to  improve.  Must  grasp 
the  dynamics  of  a  rapidly  growing, 
transient,  competitive  market.  High  vis¬ 
ibility  in  our  newsrooms  and  com¬ 
munities  required,  along  with  the  ability 
to  strategize  and  manage  budgets. 

B.A.  required.  Master’s  a  plus.  Minimum 
10  years  journalism  experience  with 
progressive  supervisory  responsibilities. 
Knowledge  of  computer  systems  helpful. 
Send  resume,  cover  letter  with  salary 
history  to: 

Candi  Johnson,  Human  Resources 
Potomac  News 

RO.  Box  2470,  Woodbridge,  VA  22195 
Fax:  (703)878-7188 
E-mail:  cjohnson@potomacnews.com 


HIGHER  EDUCATION  REPORTER 
The  Ann  Arbor  News  is  looking  for 
someone  who  wants  to  aggressively 
cover  the  university  of  Michigan  and 
higher  education.  We  offer  a  competitive 
salary  and  great  benefits  along  with  the 
opportunity  to  live  in  one  of  America’s 
most  dynamic  small  cities.  If  you  have 
education  experience  and  have  written 
great  enterprise  stories,  please  send  a 
resume  and  your  five  best  clippings  to: 

Tom  Krisher,  Metro  Editor 
The  Ann  Arbor  News 
340  East  Huron  Street,  RO.  Box  1147 
Ann  Arbor,  Ml  48106-1147 
The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer 


JOURNALISTS  WANTED 
China  Daily  is  looking  for  native  English- 
speaking  journalists  to  fill  copy-editing 
positions.  A  minimum  of  3  years’  copy 
editing  journalism  experience  is  required. 
Contracts  are  for  one  year.  Foreign 
employees  are  paid  monthly  salary  of 
RBM  6,000  Yuan,  70%  of  which  is  in 
US  Dollar.  China  Daily  offers  air  fare, 
housing,  medical  insurance  and  four 
weeks’  paid  leave.  Applicants  are  invited 
to  send  a  resume,  two  letters  of  recom¬ 
mendation  and  samples  of  work  to: 

Mr.  WangYanping 
Foreign  Liaison  Office 
China  Daily 
15  Huixin  Dongjie 
Chaoyang  District 
Beijing,  100029  China 
Tel:  on  (86-10)  6491-8542  or 
01 1  (86-10)  6492-4488  ext.  2315 
Fax:  01 1(86-10)  6498-3013 
E-mail:  waishi@chinadaily.com.cn 


EDITORIAL 


JUMP  IN!  —  Global  business  media 
company  Informa  Group  seeks  enterpris¬ 
ing  young  writer  to  cover  Latin  American 
telecom,  Internet  and  video  industries  for 
Informa’s  newsletters  and  online  pubs. 
Job  offers  competitive  salary,  benefits 
and  is  located  on  MIAMI  BEACH.  Will  con¬ 
sider  recent  grads  (up  to  two  years)  or 
graduating  students.  Candidates  must 
have  basic  reporting/writing  skills,  speak 
and  read  Spanish  or  Portuguese  and  be 
willing  to  take  on  complex  business  and 
tech  stories.  E-mail  resumes  to: 

leslie.hillman@informa.com 


NEWS  EDITOR 

The  Clovis  News  Journal  seeks  a  news/ 
assignment  editor  with  three  years  of 
editing  and  some  reporting  experience. 
QuarkXPress  knowledge  a  must.  Pagina¬ 
tion  and  Photoshop  experience  a  plus. 
This  key  management  position  is  open 
now  at  this  6-day  eastern  New  Mexico 
paper.  To  apply,  send  cover  letter, 
resume,  references  and  work  samples  to 
Dan  Cattau,  Editor,  Clovis  News  Journal, 
521  Pile  Street,  Clovis,  NM  88101. 

E-mail:  Dan_Cattau@link.freedom.com 


PAGE  DESIGNER/COPY  EDITOR  with 
exceptional  layout,pagination  and  editing 
ability  for  small,  award-winning  daily 
that  intends  to  be  the  best  newspaper  of 
its  size  in  Missouri.  Send  resume,  design 
samples,  salary  requirements  and  letter 
with  your  philosophy  of  newspaper 
design  to:  Gary  Sosniecki,  Co-Pubisher, 
Lebanon  Daily  Record,  RO.  Box  192, 
Lebanon,  MO  65536 


ADMINISTRATIVE 
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MANAGING  EDITOR 

We  have  a  rare  opportunity  for  a  rare 
editorial  talent:  a  NEWSPERSON’S 
EDITOR  for  a  NEWSPERSON’S  NEWS¬ 
PAPER.  This  is  the  independently  owned 
Rutland  Herald,  a  22,000  AM  with  a 
long  tradition  of  “getting  the  story”  about 
the  community  and  the  state,  high  core 
penetration,  capitol  press  bureau  and 
34,(X}0  Sunday  statewide  paper  with  sis¬ 
ter  paper. 

The  ideal  candidate  will  have 
extraordinary  “people  skills”  in  dealing 
with  the  staff,  the  management  team 
and  the  public.  This  person  will  know 
the  news  function,  should  know  what  it 
means  to  work  as  a  key  member  of  a 
team-oriented  management  group  and 
have  experience  in  budgeting.  It  is 
important  to  be  a  creative  idea 
generator,  a  team  motivator  and  to  have 
an  open-minded  view  as  to  what  the 
core  newspaper  has  to  do  to  build  read¬ 
ership  in  a  changing  world. 

Please  send  detailed  resume  and  cover 
letter  outlining  your  qualifications  to: 

R.  John  Mitchell,  Publisher 
Rutland  Herald 

RO.  Box  668,  Rutland,  VT  05702-0668 


TOP-FLIGHT  DESIGNER 
The  Courier  News,  Elgin,  seeks  top-flight 
designer  for  morning  news  section.  Ctopy 
editing  skills  required;  graphics  and 
map>-making  ability  a  plus.  Will  also  help 
with  impending  redesign  of  paper.  Send 
resume  to:  News  Editor,  Mary  O’Mara, 
RO.  Box  531,  Elgin,  IL  60121. 

Drug  screen  required 


ADMINISTRATIVE 


IVIEOIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

Ad  Director  -  Daily  newspaper  (20,000  to  30,000 
circulation)  in  Southeast  Wisconsin;  experienced 
management  pro;  exceptional  company  and  opportunity; 
high  five-figure  compensation. 

Circulation  Sales  &  Marketing  Manager  -  Colorado 
daily;  oversees  NIE,  carrier  and  readership  promotions, 
spedal  event  marketing;  solid  company  with  career  path. 

Packaging/Distribution  Manager  -  Michigan 
newspaper  group  is  developing  a  central  automated 
facility;  strong  manager  to  oversee  40-50  employees; 
exceptional  opportunity;  $65K-$85K  compensation  nuige. 


Contact  if  you  han'e  a  recruitment  need.. .or 

send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963-9300  ■  imn2^oyager.net  ■  fax  847.934.6607 
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MANAGING  EDITOR 

The  Cayman  Islands  -  Cayman  Net  News 
is  a  twice  weekly  full  color  tabloid  news¬ 
paper  with  a  significant  local  and  inter¬ 
national  audience.  We  publish  in-depth 
well-crafted  news  stories  and  features 
that  explore  the  issues,  events  and 
personalities  which  make  the  Cayman 
Islands  the  most  unique,  successful  Tax- 
Free  islands  in  the  Caribbean. 

We  are  not  an  ordinary  newspaper,  and 
require  someone  who  understands  the 
difference  between  magazine-style  report¬ 
ing  and  hurried  fact-finding  of  daily 
newspapers.  Because  of  Cayman's  stand¬ 
ing  as  one  of  the  world’s  top  five  finan¬ 
cial  centres,  knowledge  of  and  reporting 
on  international  issues  associated  with 
offshore  Tax-Free  jurisdictions  is  an 
advantage. 

The  ideal  candidate  will  be  an  excellent 
editor  with  a  passion  for  strong  news 
judgment  and  layout  ability,  have  at 
least  7  years  progressive  newsroom/staff 
management  experience  and  required  to 
attend  and  report  on  news  conferences 
and  meetings. 

This  is  definitely  a  hands-on  position. 
Therefore  comprehensive  knowledge  of 
the  Internet,  photography  and  QuarkX- 
F*ress  (latter  not  a  priority)  are  assets. 

The  person  selected  must  have  the 
ability  to  motivate,  coach  and  mentor 
long-term  as  well  as  inexperienced 
reprorters  and  team  with  other  depart¬ 
ments  to  produce  a  quality  product 
everyday. 

Send  (overnight  mail).  Fax  or  E-mail 
resume  and  clips  (no  phone  calls,  please): 

The  Publisher,  Cayman  Net  News 
19  Compass  Drive,  RO.  Box  10707  APO 
Grand  Cayman,  BWI 
Fax:  (345)  949-0679 
E-mail:  covenant(3candw.ky 
Visit  our  web  site: 
www.caymannetnews.com 


NEWSROOM  LEADER 
The  Carlsbad,  NM  Current-Argus,  award¬ 
winning  MediaNews  Group  daily,  seeks 
a  managing  editor  to  lead  a  capable 
staff.  This  is  an  opportunity  to  grow  with 
a  dynamic  newspaper.  Your  skills  should 
include  Quark  Xpress,  Photoshop, 
Macromedia  Freehand,  AP  Style,  basic 
page  design,  personnel  management  and 
media  law.  Community  involvement  is  a 
must.  Send  resume  and  inquiries  tO: 
Current-Argus 
RO.  Box  1629 
Carlsbad.  NM  88221-1629 
Attn:  Publisher,  Sammy  Lopez 


REPORTER/EDITOR 

We’re  searching  for  a  seasoned  journal¬ 
ism  professional  for  a  full-time  reporter/ 
editor  position.  The  successful  candidate 
will  assist  the  editor,  working  with 
reporters  and  freelance  writers,  and  help¬ 
ing  with  layout  and  neadlines.  The  job 
also  involves  reporting  and  writing 
enterprise  and  investigative  stories.  Send 
resume  and  clips  to: 

Editor.  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 
C8  EDITOR& PUBLISHER  CLASS 


TOP  QUALITY  JOURNALISTS 
Job  Opportunities  in  Minneapolis. 

The  Star  Tribune  in  Minneapolis/St.  Paul 
has  some  great  opportunities  now  for 
experienced  top  quality  journalists. 

HEALTH  AND  SCIENCE  TEAM  LEADER: 
This  editor  will  lead  a  team  of  reporters 
covering  health,  medicine,  medical  busi¬ 
ness,  the  environment,  biotechnology 
and  science.  Successful  candidates  will 
have  reporting  experience  in  one  of  these 
areas  and  experience  in  editing  and 
supervising.  Apply  by  March  2nd. 
INVESTIGATIVE  REPORTER:  We  are 
looking  for  someone  to  think  big  and 
break  high  profile,  high  impact  stories. 
Successful  candidates  will  be  highly 
experienced  reporters  who  believe  in  the 
watchdog  role  of  the  newspaper  and 
have  a  passion  for  pursuing  wrongdoing 
and  injustice.  Must  have  published 
excellent  investigative  projects.  Apply  by 
February  26th. 

COPY  EDITORS:  Taking  applications 
now  for  copy  editing  and  layout.  Apply 
by  March  2nd. 

Send  letter,  resume  and  clips  to: 

Brenda  Rotherham,  Newsroom  Recruiter 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 
The  Star  Tribune,  an  equal  opportunity 
employer,  is  owned  by  McClatchy 
Newspapers  of  Sacramento,  California. 
Our  newsroom  staff  of  360  people 
works  in  a  team-based  structure  that 
gives  reporters  and  editors  closest  to 
the  story  more  decision-making 
authority.  Star  Tribune  was  named  one 
of  the  21  best  newspapers  in  America 
In  a  Columbia  Journalism  Review  sur¬ 
vey  in  1999.  We  were  also  recognized 
last  year  as  on  of  the  world’s  best 
newspapers  for  print  and  color  quality. 
Our  top  minimum  salaries  for  reporters, 
copy  editors  and  visual  staff  were 
ranked  No.  11  in  the  nation  by  the 
Guild  Reporter  in  June  2000. 


REPORTER  -  The  Springfield  News-Sun, 
a  (Jox-owned  34,000  AM  award-winning 
Ohio  daily,  has  an  opening  for  a  reporter 
with  at  least  three  years  of  experience  at 
a  daily  newspaper.  Candidates  must  be 
aggressive,  a  self-starter,  have  ability  to 
write  clearly  on  a  wide  range  of  subjects. 
The  work  week  (37.5  hours),  salary, 
benefits  package  (401(k),  personal  days, 
birthday,  holidays,  etc.)  are  very  com¬ 
petitive.  Springfield  is  located  between 
Columbus  and  Dayton,  off  1-70. 
Resumes,  tear  sheets  should  be  sent  to: 

Jack  Blanchl,  Managing  Editor 
Springfield  News-Sun 
202  North  Limestone  Street 
Springfield,  OH  45503 
Phone  (937)  328-0362 


REPORTER 

New  York  City  weekly  seeks  an 
aggressive  truth-seeking,  local-news- 
loving  reporter  with  at  least  2  years 
experience.  Send  brief  cover  letter, 
resume  and  4-5  clips  to: 

Box  01434,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

lEDS  FEBRUARY  12,  2001 


REPORTER 

One  of  the  nation’s  best  large  com¬ 
munity  newspapers  seeks  full-time 
reporter.  We're  a  century-old  20,000- 
circulation  Hamptons  weekly  seeking  a 
versatile  journalist  who  can  tell  the 
stories  our  readers  care  about.  Com¬ 
petitive  salary;  benefits  include  401(k) 
and  profit-sharing.  Car,  camera  required. 
Send  resume  and  clips  to: 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11969 


PAGE  DESIGNER/COPY  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-paced  desk  at  70,000  circulation 
daily  in  Bangor,  Maine.  The  candidate 
must  be  able  to  design  attractive  pages 
on  deadline  and  have  a  working  knowl¬ 
edge  of  QuarkXPress,  Windows  98  and 
Microsoft  Word.  The  candidate  should 
have  good  news  judgment  and  language 
skills  and  be  able  to  write  meaningful 
headlines.  The  candidate  also  should  be 
able  to  work  nights  and  holidays. 

The  NEWS  offers  a  competitive  benefits 
and  compensation  package.  Interested 
candidates  should  send  their  resume 
and  tearsheets  by  February  14, 2001: 

Human  Resource  Department 
Bangor  Daily  News 
RO.  Box  1329 
Bangor,  ME  04402-1329 
Equal  Opportunity  Employer 


REPORTER 

A  55,000-circulation,  family-owned, 
independent  daily  in  New  York’s  Capital 
Region  is  looking  for  an  experienced 
reporter.  Candidates  should  possess  a 
drive  to  hold  officials  accountable,  an 
understanding  of  the  value  of  community 
journalism,  and  the  writing  ability  to 
hold  the  reader  no  matter  the  topic. 
Send  resume  and  work  samples  to: 
Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  versatile  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a  line. 
Send  cover  letter,  resume  and  clips  to: 
Anthony  G.  Paglia 
Senior  Regional  Editor 
The  Vindicator 

I  RO.  Box  780,  Youngstown,  OH  44501 


SPORTS  REPORTER 

Award-winning  Hamptons  weekly  seeks 
motivated  Individual  with  strong  writing 
skills  and  some  experience  for  full-time 
position.  Section  covers  local  high  school 
I  and  college  athletics,  plus  various  recrea- 
I  tional  subjects.  Layout  experience  pre- 
I  ferred;  organizational  skills  a  must.  Send 
I  resume,  clips  tO: 

I  Editor,  The  Southampton  Press 
'  RO.  Box  1207.  Southampton,  NY  11969 


STUDENTS  REPORTER 
The  Chronicle  of  Higher  Education,  a 
national  weekly  newspaper,  seeks  a 
graceful  writer  and  dogged  reporter  to 
cover  the  people  on  the  front  lines  of 
academe:  the  students. 

The  reporter  will  write  about  student 
culture  and  academics,  and  the  institu¬ 
tional  and  market  forces  that  shape 
both.  He  or  she  will  be  responsible  for 
conceiving,  reporting,  and  writing  news, 
feature,  and  investigative  stories,  includ¬ 
ing  major  articles  and  breaking-news 
stories  for  The  Chronicle’s  Web  site, 
which  is  updated  daily. 

The  ideal  candidate  will  be  a  self-starter, 
comfortable  working  in  a  beat  system 
and  capable  of  juggling  the  wide  array  of 
topics  that  encompass  student  life  — 
from  race  relations  to  the  Greek  system, 
admissions  policy  to  what’s  hot  in 
campus  entertainment.  A  fluency  in  pop 
culture  and  a  hip  writing  edge  are 
definite  pluses. 

The  Chronicle  is  an  equal  opportunity 
employer.  The  newspaper  offers  a  com¬ 
petitive  salary  and  benefits  that  are  con¬ 
sidered  among  the  best  in  the  business. 
Candidates  must  have  at  least  two  years 
of  journalism  experience.  Please  send 
resume,  cover  letter  and  no  more  than  7 
clips  tO: 

Andrew  Brownstein 
Senior  Editor-Students  and  Athletics 
The  Chronicle  of  Higher  Education 
1255  23rd  Street,  NW,  Suite  700 
Washington,  DC  20037 
No  phone  calls,  please 


SPORTSWRITER 

We  have  a  spot  on  our  staff  at  the 
award-winning  Antelope  Valley  Press  in 
northern  Los  Angeles  county,  an  hour 
from  the  beaches,  a  half  hour  from  ski¬ 
ing  and  snowboarding.  We  aggressively 
cover  community  sports,  high  schools, 
an  exciting  minor  league  ball  team-the 
JetHawks;  also.  Division  I  colleges  and 
the  Los  Angeles  pros.  We  need  a  good 
writer  who  wants  to  be  great,  who  can 
turn  a  feature  about  a  kid  soccer  star  or 
head  downtown  for  the  Lakers.  Lots  of 
prep  coverage.  We  need  someone  who 
can  do  it  all,  preps,  pros  and  able  to 
work  desk.  Please  send  resume,  clips 
and  salary  history  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050 
Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
Or  Fax:  (661)267-4284 


I  GROUP  SPORTS  EDITOR 

j  Trio  of  Media  General-owned  newspa¬ 
pers  in  Rockingham  County,  NC,  needs 
I  experienced  sports  journalist  to  guide  cov¬ 
erage  and  eliminate  duplication  for  the 
I  two  small  dailies  and  one  weekly.  Expe- 
,  rience  at  weekly  or  daily  required. 

I  Excellent  benefits  and  opportunity  to 
I  transfer  within  chain  to  larger  dailies. 

'  Our  flagship  is  The  Richmond  Times- 
Dispatch.  Send  resume  and  clips  to: 

Stacie  Jones,  The  Reidsville  Review 
I  RO.  Box  2157,  Reidsville,  NC  27323 

www.editorandDublisher.com 


Phone:1-888-825-9149  -  CUniFIED  IDVEIITISINa  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


THE  LEXINGTON  HERALD-LEADER,  a 
125,000  daily,  160,000  Sunday  news¬ 
paper  nestled  in  the  Kentucky  Bluegrass 
region,  is  seeking  a  vibrant  writer  with 
strong  reporting  skills  to  be  our  next 
religion  writer.  Applicants  must  be  able 
to  write  about  a  variety  of  traditional  and 
non-traditional  topics  and  breaking  news 
that  relate  to  faith  and  values  on  the 
local,  regional  and  national  levels.  The 
writer  will  also  contribute  non-religion 
stories  to  the  features  and  local  news 
sections.  A  minimum  of  three  years  of 
reporting  experience  is  preferred.  Send 
your  resume  and  at  least  seven  samples 
of  your  work  to: 

Todd  Wethall,  Features  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue 
Lexington,  KY  40508 
Or  E-mail:  twethall@herald-leader.com 


MAILROOM 


MAIL  LIST  MANAGER 
Join  Philadelphia’s  largest  cold  web 
printer  and  earn  $60,000  ANNUALLY 
plus  PERFORMANCE  BONUS 
Bartash  is  a  7-day  24-hour  printing 
operation  that  seeks  an  experienced  mail 
list  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  This  position  is  responsible  for 
managing  a  department  of  3  that  main¬ 
tains  and  updates  one  million  addresses 
a  week.  Ideal  candidate  will  have  work¬ 
ing  experience  with  downloading 
addresses  into  Video  Jet  labeling  equip¬ 
ment,  mail  manager  software,  knowl¬ 
edge  on  postal  regulations  for  peri¬ 
odicals,  bulk  pieces  and  postal  state¬ 
ments.  The  position  offers  a  base  salary 
plus  performance  bonus,  complete 
benefit  package  and  relocation  expense. 
Please  fax  or  E-mail  resume  tO: 
(215)724-3489  eyucis@bartash.com 
Equal  Opportunity  Employer 


MARKETING 


MARKETING  MANAGER 
The  Register-Guard,  a  family  owned 
newspaper  with  circulation  of  78,000, 
isseeking  qualified  applicants  for  a  newly 
created  position  of  Marketing  Manager. 
Successful  applicant  will  have  a  solid  back¬ 
ground  in  marketing,  advertising/ 
promotion/media,  and  is  highly  motivated 
with  the  ability  to  motivate  others.  To 
learn  more  about  this  ground-floor 
opportunity  visit  www.registerguard.com. 
To  apply  send  resume  and  cover  letter  by 
Monday,  February  19,  2001  tO: 

MARKETING  MANAGER 
The  Register-Guard,  HR  Dept. 

3500  Chad  Drive,  Eugene,  OR  97408 
An  Equal  Opportunity  Employer 


NEW  MEDIA 


WEB  DESIGNER 

Help  build  an  on-line  presence  for 
award-winning,  multi-paper  chain  of  big- 
city  weeklies.  Work  in  your  place  or 
ours.  E-mail  resume,  compensation 
requirements  and  your  best  uris  to: 
edited@aol.com 

www.editorandpublisher.com 


PREPRESS 


ASSISTANT  PRODUCTION  MANAGER/ 
QUALITY 

Major  northeast  daily  newspaper,  build¬ 
ing  a  new  state-of-the-art  printing  facil¬ 
ity,  seeks  an  experienced  Quality  Control 
person,  answerable  to  the  Publisher,  to 
create  and  manage  our  quality  control 
program.  Experience  with  color  offset 
printing,  digital  imaging  and  print  quality 
programs  a  must. 

This  person  will  work  with  all  depart¬ 
ments  within  the  newspaper  and  our 
advertising  customers  to  help  them  pro¬ 
duce  the  highest  quality  materials.  Addi¬ 
tionally,  this  person  will  work  with  our 
production  departments  to  achieve  the 
highest  reproductive  quality  possible. 
Experience  with  Photoshop,  digital  work 
flows,  imaging,  plate  technology  (we  will 
be  computer  to  plate),  prepress  and  ink 
and  paper  testing  are  a  plus. 

The  successful  candidate  will  be  working 
at  the  cutting  edge  of  current  newspaper 
technology. 

Salary  commensurate  with  experience, 
and  we  offer  an  excellent  benefits 
package.  Send  responses  to: 

Ken  Chandler,  Publisher 
The  New  York  Post 
1211  Avenue  of  the  Americas 
New  York  City,  NY  10036-8790 


PRESSROOM 


NIGHTSIDE  PRESSROOM  MANAGER 
Southeast  daily  newspaper  is  currently 
seeking  a  nightside  Pressroom  Manager. 
Must  have  exceptional  press  skills  as 
well  as  people  skills.  Ideal  candidate 
must  have  at  least  5  years  press  experi¬ 
ence  on  a  Goss  Community  and  have  at 
least  5-7  years  as  a  pressroom 
supervisor.  Duties  will  include  supervis¬ 
ing  the  pressroom,  plateroom  and 
related  tasks  for  the  nightly  press  run. 
Candidate  must  be  able  to  ensure  a  con¬ 
sistent  quality  product  and  maintain 
acceptable  press  waste  percentages  as 
well  as  keep  nightly  press  reports.  Must 
be  able  to  set  up  and  perform  pre¬ 
ventative  maintenance  and  assist  in 
emergency  repairs  when  needed. 

Please  forward  detailed  resume  and  cur¬ 
rent  salary.  Replies  held  in  strict  con¬ 
fidence  and  received  in  a  secure  E-mail/ 
fax  computer.  Apply  tO: 

Nightside  Pressroom  Manager 
Cooke  Communications,  LLC. 

RO.  Box  1800 
Key  West,  FL  33041-1800 
E-mail:  hr@keysnews.com 
Fax  (305)  295-6230 

From  the 

newsrooms 

to  the 

PRESSROOlVfS 

to  the 

boardrooms  - 

no  one  covers  the 


newspaper  business  like 

Editor  &  Publisher 


PRESSROOM 


PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  a  Knight 
Bidder  paper,  is  seeking  a  Pressroom 
Manager  with  offset  web  press  experi¬ 
ence.  The  ideal  candidate  will  be 
responsible  for  the  entire  operation  of 
the  pressroom,  including  the  coordina¬ 
tion  of  work  flow  and  managing  the  pre¬ 
ssroom  budget. 

In  a  deadline  driven  environment,  this 
individual  will  monitor  and  maintain 
quality  and  waste  goals,  coach  and  train 
staff  to  meet  their  full  potential,  and 
manage  multiple  projects. 

Experience  working  in  a  production 
atmosphere,  strong  interpersonal  skills, 
and  a  good  organizational  abilities  are 
required.  In  addition,  the  ability  to  create 
and  sustain  an  atmosphere  of  coopera¬ 
tion  and  job  satisfaction  through 
employee  involvement  is  essential.  Must 
be  flexible  in  work  hours.  Please  email 
your  resume  tO:  jobs@sjmercury.com. 

You  may  also  mail  your  resume  to: 

HR,  San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190.  EOE 


SALES 


SALES  MANAGER 

We  are  seeking  an  experienced  sales 
manager  with  proven  leadership  skills 
and  experience  in  retail  and  classified 
advertising  for  our  award  winning  bi¬ 
weekly  newspaper  located  at  the 
entrance  of  the  Rocky  Mountain  National 
Park.  Excellent  salary  and  bonus  pro¬ 
gram.  Please  send  cover  letter  and 
resume  tO:  Estes  Park  Trail  Gazette, 
Attn:  Bill  Ferguson,  Publisher,  RO.  Box 
1707,  Estes  Park,  CO  80517. 

or  e-mail  tO:  bill@eptraiLcom 


CAN  YOU  MAKE  CONTACTS? 
NewspaperTest.com,  a  new  online  buy¬ 
ing  platform  for  the  placement  of  NEW 
test  market  advertising  in  newspapers 
nationally,  is  looking  for  newspaper  sales 
professionals  to  encourage  agency  and 
client  usage  of  the  service.  Work  from 
anywhere,  start  immediately.  Great  earn¬ 
ing  potential. 


PRESSROOM 


Call  Chuck  at  (301)  668-7831 


PRESSROOM 


ASSISTANT  PRESS  MANAGER 


This  position  is  responsible  for  assisting  the  Press  Operations  Manager  in 
managing  the  day-to-day  activities  of  the  pressroom  operation  to  provide  high- 
quality,  on-time  newspaper  and  related  products.  The  Assistant  Press  Manager 
will  also  assist  in  planning,  developing  and  implementing  programs  to  improve 
print  quality  and  departmental  efficiency.  Requires  the  ability  to  deal  with 
deadline  scheduling  while  maintaining  quality  standards  on  all  products.  Can¬ 
didates  must  have  Newspaper  industry  press  operations  management  experi¬ 
ence  and  press  technical/mechanical  aptitude.  Strong  people  management, 
communication,  organizational  and  managerial  skills  are  a  must. 

We  offer  a  competitive  salary,  a  comprehensive  benefits  package,  401(k), 
opportunity  for  advancement  and  free  parking.  Please  send  letter  and  resume 
to  our  processing  center  referencing  source  HC/EPM/875HS/JMW. 


Tribune  Company,  C/0  Resume  Processing 
RO.  Box  549233,  Waltham,  MA  02453 
Fax:  (781)  663-8534 
E-Mail:  courant(Shiresystems.com 
Subject  Line:  HC/EPM/875HS/JMW 


CLASSIFIED 
ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.91  49. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 


Your  community  link  to  the  net^spaper  industry  every  week  since 

1884! 


FEBRUARY  12,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  C9 


Phone:  1-888-825-9149 


-  CLASSIFIED  ADVERTISING  -Fax:(646)654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


'POSITIONS  WANTED- 

ACCOUNTING 

EDITORIAL 

CFO/CONTROLLER  seeking  position  as 
CFO  or  Controller.  20  years  of  good  solid 
experience  Newspapers  and  Accounting. 
Living  in  Eastern  Massachusetts,  will 
relocate.  Call  or  E-mail  Vic  at: 

(413)  496-6309  vbilak@berkshire.rr.com 

FREE  LANCE  WRITER  experienced 
writer/editor/graphic  artist  for  assign¬ 
ments  with  newspapers,  magazines,  etc. 
features,  profiles,  local  news,  or  edit 
wire  copy  and  re-write  press  releases. 
Former  editor/assoc.  Publ.  in  No.  Calif 
email:  fha@bigfoot.com 

CIRCULATION 

CIRCULATION  WARRIOR,  sidelined  by 
JOA,  seeks  challenge  in  competitive 
market.  With  twenty  years  on  the  front 
line,  1  know  how  to  raise  the  flag  and 
rally  the  troops  to  achieve  sales  and  ser¬ 
vice  goals.  Excellent  references. 

E-mail:  reburnett@qwest.net 

EDITORIAL 

EDITORIAL  WRITER:  Experienced 
journalist  seeks  position  as  editorial 
writer  for  California  daily.  Call  Mike  at 
(214)  342-0704. 

LOOKING  FOR  GREAT  JOB 

AS  A  REPORTER 
http://resume.jupiterx.com 

TWO  ACCOMPLISHED  EDITORS,  cur¬ 
rently  employed,  with  a  total  of  50  years 
of  experience  on  major  newspapers, 
seeks  challenging  employment.  The 
editors,  who  have  worked  for  major 
news  organizations  in  the  United  States 
and  abroad,  including  The  Wall  Street 
Journal,  CNN,  Reuters,  Gannett  and 
Pulitzer,  are  experts  in  grammar, 
punctuation,  spelling,  style  and  page 
layout.  They  have  years  of  experience 
designing  innovative  pages  using  com¬ 
puter  systems  such  as  QuarkXPress,  Win¬ 
dows,  Macintosh  an  Adobe  Photoshop, 
among  others.  The  two  long-time  col¬ 
leagues  are  willing  to  move  anywhere 
immediately,  either  individually  or 
together.  Call  (803)  499-5151  (leave  a 
message)  or  (803)  934-1226. 

EXPERIENCED  FINANCIAL  WRITER 

Will  provide  captivating,  creative  copy 
Reply:  gemelli7@juno.com 

For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  6%.65‘1.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identitication 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks . . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpublisher.  com 

IWCHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.a) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 

www.editorandpublisher.com 
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VOL.  1  ^ir 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


>  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


M  \R  lt(K)K 

WHO'S  win  Ri 
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NOW  INCLUDING  ALL  AVAILABLE  E-MAIL  ADDRESSES  AND  WEB  SITES 


1 


Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  more! 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


I 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  ! 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  vvww.editorandpublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 
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EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 


2001 


at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


more  sales  of  comics-related  merchandise. 

United’s  reaction  to  uComics.com? 

“The  competition  is  good  and  healthy  for 
both  of  us,”  said  lisa  Klem  WUson,  United 
vice  president  for  sales  and  marketing. 

She  added  that  she  isn’t  bothered  by  the 
similarity  of  the  uComics.com  name,  and 
that  United  feels  it  has  the  best  uniform 
resource  locator  (URL)  for  funnies  fans 
searching  the  Web.  “You  can’t  do  better 
than  ‘comics.com,’”  said  Wilson. 

UComics  has  also  launched  a  free  service 
that  e-mails  people  their  favorite  comic(s) 
every  day.  The  site  makes  money  via  ads 
included  with  the  e-mail  messages,  which, 
said  Campbell,  have  already  attracted  “hun- 


The  new,  rapidly  growing  uComics.com  is  competing  with 
powerhouse  comics.com  for  the  eyeballs  of  cartoon  fans 


BY  DAVE  ASTOR 

UNIVERSAL  FEATURES  WERE  DISUNITED  FROM  UnIT- 
ed’s  site  and  put  on  a  new  site  run  by  a  former  Uni¬ 
versal  division,  which  just  made  its  site 
universal  by  uniting  with  Tribune.  Also,  one  site  is  e- 
mailing  comics,  and  the  other’s  about  to. 

Yes,  much  is  happening  at  two  consumer-oriented,  humor-laden, 
online  entities  that  feature  the  almost  identical  addresses  of  http:// 
www.comics.com  (from  United  Media)  and  http://www.uComics 
.com  (run  by  uclick,  the  Web-distributing  firm  spun  off  a  year  ago 

from  Universal  Press  Syndicate). 

First,  some  history.  Back  in  1999,  a 
number  of  Universal  comics  were  added  to 
comics.com,  which  already  offered  comics 
from  United,  Creators  Syndicate,  and  the 
Washington  Post  Writers  Group. 

But  this  past  fall,  uclick  pulled  the 
Universal  comics  from  United’s  site  and 
put  them  on  its  new  uComics  site.  And  last 
week.  Tribune  Media  Services  announced 
that  more  than  60  TMS  features  would  be 
^ldded  to  uComics,  giving  the  site  a  total  of 
more  than  100  content  offerings.  These 
include  strips  such  as  “Doonesbury”  and 
“Garfield,”  editorial  cartoons  by  people  such 
as  Paul  Conrad  and  Pat  Oliphant,  columns 
such  as  “Dear  Abby”  and  “News  of  the 
Weird,”  games  such  as  “Jumble,”  and 
animated  and  interactive  features. 

So  uComics.com  has  quickly  become  a 
formidable  competitor  to  comics.com  — 
whose  roster  of  80-plus  comics  includes 
“Dilbert,”  “Peanuts,”  “For  Better  or  For 
Worse,”  “B.C.,”  and  the  interactive  “Trevor.” 

It  also  offers  14  editorial  cartoonists, 
including  Steve  Benson  and  Rob  Rogers, 
and  just  began  posting  cartoons  from  The 
New  Yorker  magazine. 

The  6-year-old  United  site,  renamed 
comics.com  in  1999,  amassed  129  million 


more 


dreds  of  thousands”  of  subscribers. 

United  is  testing  a  similar 
e-mail  service,  scheduled  to  debut 
this  month  with  “Dilbert”  the  first 
comic  to  be  offered. 

UComics.com  posts  all  its 
comics  the  day  they  appear  in 
print,  and  comics.com  does  this 
for  all  its  United  comics.  Creators 
Syndicate  comics  on  the  site  are 
still  posted  after  they  run  in  news¬ 
papers,  but  CS  President  and  CEO 
Rick  Newcombe  said  he  under¬ 
stands  that  timeliness  is  important 
on  the  Web  and  would  be  willing 
to  go  same  day  if  comics.com  paid  his 
syndicate’s  cartoonists  extra. 

Ben  Sheroan,  publisher  of  The  News- 
Courier  in  Athens,  Ala.,  complained  to  Uni¬ 
versal  and  United  about  same-day  postings. 
In  a  statement  e-mailed  to  E&P,  Sheroan 
said  the  two  sites  “are  giving  away  some¬ 
thing  that  newspapers  are  being  charged  to 
use. ...  These  syndicates  are  turning  their 
backs  on  their  core  business.”  He  added  in  a 


Sove  Money— 

Over  33,000  Coupons 


Two  Internet  entities  are  offering  big  bytes  of  cartoon 
content  to  site-seers  hungry  for  humor. 


page  views  during  the  fourth  quarter  of 
2000  —  up  12%  from  the  fourth  quarter  of 
1999  and  an  average  of  about  43  million 
page  views  a  month.  The  uComics  site 
received  about  10  million  page  views  in 
January,  two  months  after  it  launched. 
“This  exceeded  our  expectations,”  said 
uclick  President  and  CEO  Harry  Campbell. 

Of  course,  high  traffic  can  attract 
more  advertisers  to  a  site  and  lead  to 
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SYNDICATES 


[  phone  interview,  “They’re  competing  with 
j  ns.  If  I’m  paying  for  something,  I  want  to 
I  have  an  edge  and  get  it  first.” 

Wilson  said  United  began  offering  same- 
day  availability  last  fall  after  seeing  that 
;  various  other  sites  were  already  doing  so. 

In  fact,  she  noted,  many  newspapers  post 
I  content  in  their  online  editions  before  it 

‘Dear  Dudley’ 
debuts,  and  a 
duo  is  doing  it 

CARTOONIST  AND  REPORTER  FOR 

The  Cincinnati  Post  have  created 
“Dear  Dudley,”a  Tribune  Media  Ser¬ 
vices  comic  starring  an  advice  columnist 
who  could  use  some  advice  himself 
Jeff  Stabler,  a  Post  editorial  cartoonist 
i  since  1986,  is  syndicated  by  Newspaper  En¬ 
terprise  Association  and  contributes  weekly 
I  to  USA  Today.  Geoff  WUliams  is  a  features 
reporter,  fi^-lance  writer,  and  radio  host. 


Walker  discusses  his  life 

AND  CAREER  IN  ‘SCRAPBOOK’ 

The  creator  of  “Beetle  Bailey”  has  written 
an  autobiography  called  “Mort  Walker’s  Pri¬ 
vate  Scrapbook:  A  Celebration  of  50  Years 
of  Comic  Excellence”  (Andrews  McMeel 
Universal).  Walker,  who  also 
I  created  “Hi  and  Lois”  and  other  comics, 

!  is  with  King  Features  Syndicate. 

King  Features  promotes 
SALES  and  Web  executives 

King  Features  Syndicate  has  promoted 
George  Haeberlein  from  sales  director  to 
vice  president,  worldwide  syndication  sales. 
He  joined  King  in  1986. 

Also,  Michael  Chan  has  been  named 
director,  Web  development.  Prior  to  that, 
he  was  director  of  computer  services  for 
'  Hearst  Entertainment  &  Syndication. 


I  appears  in  print.  “The  Web  and  print  are 
two  different  spaces  and  two  different 
markets,”  WUson  added.  “There’s  not 
much  overlap  of  audience.”  j 

Sheroan  disagreed,  saying  many  of  the  j 
I  same  people  both  read  newspapers  and  | 
i  use  the  Web. 

I  Campbell  said  Web  users  expect 

•  -  -  -  -  - - 

i  KRT  ADDS  Milwaukee  DAILY 
:  AS  CONTRIBUTING  newspaper 
]  Knight  Ridder/TVibune  Information  Ser-  , 

vices  has  added  the  Milwaukee  Journal  \ 
Sentinel  as  a  contributor  of  stories  and 
other  content  such  as  TV  and  film  columns 
I  by  Joanne  Weintraub  and  Duane  Dudek. 

i  Web  SYNDICATE  EXEC  WRITES 
i  NOVEL  OF ‘dot-com  intrigue’ 
i  David  Scott,  vice  president  for  corporate 
i  marketing  at  the  NewsEdge  online  syndi- 
I  cate,  has  written  a  novel  of  “dot-com 
I  intrigue”  called  “Eyeball  Wars.”  It  will  be 
I  released  this  April  by  Freshspot  Publishing 
’  (http://www.lTeshspot.com). 


Fischer’s  feature  focuses 

ON  THE  FUN  AND  FASCINATING 

I  “Fischer’s  Features”  is  being  offered  by 
I  Creators  Syndicate.  John  Fischer’s  humor 
column  includes  oflbeat  stories,  interesting 
facts,  trivia,  and  more. 

Fischer  has  spent  most  of  his  career  in 
broadcasting  —  as  a  radio  personality,  TV 
meteorologist,  and  host/executive  producer 
of  TV’s  “PM  Magazine.” 

Travel  company  journeys 

TO  THE  LAND  OF  SYNDICATION 

i  The  iTravelSyndicate  service  (http:// 
wvvw.itravelsyndicate.com)  is  offering 
articles  to  print  and  online  clients. 

It’s  part  of  the  Dunedin,  Fla.-based 
i  Marco  Polo  Publications,  whose  stable 
includes  the  5-year-old  Marco  Polo 
Magazine  and  several  online  properties. 


“fresh  content,”  that  Universal  gets  few 
complaints  from  print  editors  about  the  j 
same-day  issue,  and  that  newspapers  j 

themselves  post  comics  on  their  sites  | 

that  can  be  seen  for  free  the  same  day.  i  [ 

Uclick  itself  syndicates  comics  (including  !  j 
United’s)  and  other  features  to  nearly  500  j 
newspaper  and  non-newspaper  sites.  11  j 

ARTISTMaRKET.COM  drawn  1 1 

TO  IMPROVED  SEARCH  ENGINE 
ArtistMarket.com  has  launched  a  new  I 

version  of  its  “Feature  Finder”  search  [ 

engine  that  makes  it  easier  for  editors  i  | 

to  find  cartoons  on  its  Web  site  (http://  j  I 

wwwArtist  Market.com).  j  j 

The  Farmington  Hills,  Mich.-based  |  i 

firm  represents  the  work  of  120  creators.  i  j 

Continental  column  covers  i 

Hollywood  and  video  news 

A  column  called  “Hollywood  Hot  i 

Shots/Video  Land  News”  is  being  offered  ! 

by  Continental  Features/Continental  i 

News  Service  (newstime@hotbot.com).  | 

It’s  by  Harley  Lond,  news  editor  of  The  i 

Hollywood  Reporter  (a  corporate  sibling  of  j ; 

E^P)  and  former  editor  of  Boxoffice  maga-  j 

zine.  He  has  also  run  the  “On Video  Guide” 

Web  site  for  the  past  five  years.  i 

I  i 

New  column  covers  the  big  ^ 

WORLD  OF  SMALL  BUSINESSES  ! 

A  column  about  starting  and  running  a  I 

small  business  has  been  introduced  by 
Knight  Ridder/Tribune  Information 
Services.  | 

Quicken  editor  writing  i 

FINANCE  COLUMN  FOR  KRT 

A  weekly  personal-finance  column  by  Carla  ! 

Fried,  managing  editor  of  Quicken.com,  is  i  i 

being  offered  by  Knight  Ridder/Tribune  In-  I 

formation  Services.  i 

Naked  syndicate  offering  i  | 

FICTION  IN  ELECTRONIC  FORM  i  i 

Fiction,  including  content  from  old  novels,  j 

is  being  digitally  distributed  by  the  Naked 
Electronic  Text  Syndicate  (http://www.  I 

nakedword.org). 

Trivia  from  Web  she  is  I ! 

TRAVELING  TO  NEWSPAPERS  | 

Facts,  quotes,  and  trivia  from  the  Useless-  S  | 

Knowledge.com  Web  site  (http://  i 

wvvw.UselessKnowledge.com)  are  being 
syndicated  to  print  media.  i 

The  site,  which  is  updated  daily,  was  | 

founded  two  years  ago  by  Joe  Edelman.  I 


This  advice  columnist  character  is  the  first  to  admit  he  has  trouble  getting  second  dates. 
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Center  for  Public  Integrity  provides  a  unique  perspective 
on  the  ins  and  outs  of  the  American  political  process 

BY  CHARLES  BOWEN 

YOU  KNOW  you’re  a  POLITICAL  WONK  WHEN  YOU’RE 

disappointed  that  our  seemingly  endless  presidential 
election  did  end  after  all.  Going  through  political 
withdrawal? 

Let  the  Web  get  you  re-wired.  The  Public  i,  brought 
to  us  by  the  highly  regarded  Center  for  Public  Integrity,  is  devoted 
to  investigative  journalism,  with  particular  emphasis  on  party  ma¬ 
chines,  lobbyists,  and  special  interests.  It’s  a  great  place  for  colum¬ 
nists  and  editorial  page  editors  to  get  their  synapses  firing  again 
and  for  reporters  and  assignment  editors  to  find  ideas  for  localiz¬ 
ing  major  political  stories. 


«ww.p<iWk*Lerf 
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Some  people  think  “hardbcdl” 
politics  is  just  talking  heads  inter¬ 
rupting  one  another  on  TV.  This 
is  where  you  find  out  what  real 
hardball  is  all  about:  It  has  less  to 
do  with  spin,  and  a  lot  more  to  do 
with  issues,  paper  trails,  voting 
records,  financial  reports,  and 
freedom-of-information  requests. 

And  though  The  Public  i  Web 
site  is  relatively  new,  it  comes 
from  established  journalistic 
roots.  The  Center  for  Public 
Integrity  was  founded  in  1990 
by  former  “60  Minutes”  producer 
Charles  Lewis  to  promote  inde¬ 
pendent,  nonpartisan  investiga¬ 
tive  reporting.  Today,  it  has  a  staff 
of  30  reporters  and  researchers 
who,  freed  from  the  constraints 
of  daily  reporting,  are  devoted  to 
rooting  out  crime,  corruption,  unethical 
conduct,  and  malfeasance  in  public  life, 
politics,  and  business. 

The  Web  site  is  the  electronic  extension 
of  The  Public  i  print  publication,  which 
the  center  launched  in  1994.  It  is  perhaps 


The  Public  i 
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best  known  for  its  1996  “Fat  Cat  Hotel” 
story,  which  was  the  first  to  expose  the 
Clinton  administration’s  use  of  overnight 
White  House  stays  to  reward  rich 
political  patrons. 

To  explore  the  center’s  work  online. 


visit  the  site  at  http://www.public-i.org, 
where  the  frequently  updated  introduc¬ 
tory  screen  summarizes  the  best  of  the 
new  material.  Featured  in  the  middle  of 
the  screen  are  links  to  the  center’s  own 
reports,  while  along  the  right-hand 
column  are  connections  to  investigative 
reports  in  other  publications. 

Of  particular  interest  to  local  papers 
will  be  “The  50  States  Project,”  an 
ongoing  state-by-state  analysis,  says  the 
site,  “of  lawmakers’  conflicts  of  interest, 
based  on  their  sources  of  income  and 
assets,  committee  assignments,  leader¬ 
ship  positions,  and  legislative  duties.” 
Scroll  the  introductory  page  to  find  and 
click  the  “50  States”  link.  The  site  then 
presents  a  new  top  page  of  its  latest 
findings  and  a  search  box  that  enables 
you  to  scan  the  files  for  specific  states. 

Along  the  top  of  the  introductory 
screen  are  links  to  other  major  portions 
of  the  site,  including  “Center  Commen¬ 
tary,”  which  hooks  you  up  with  columns 
and  recent  speeches  by  officials  with  the 
center.  Also  there  is  the  “Subscribe” 
button,  which  you  can  use  to  sign  up  for 
the  free  Public  i  e-mail  newsletter.  You’ll 
be  prompted  for  your  e-mail  address. 

Need  to  search  the  site’s  resources?  A 
“Search”  button  on  the  top  of  the  main 
screen  lets  you  enter  a  keyword  or  phrase 
in  the  resulting  data-entry  box  and 
click  the  “Gro”  button.  The  site 
presents  a  collection  of  hyperlinked 
headlines  of  stories  containing  your 
search  phrase. 

Other  considerations  in  using  The 
Public  i  for  your  writing  and  editing: 

IThe  site  also  regularly  adds 
special  reports  and  features, 
usually  spotlighted  on  the  introduc¬ 
tory  page.  For  instance,  at  the  time 
of  this  writing,  the  site  had  a  link  to 
a  downloadable  copy  of  its  report 
called,  “Off  the  Record:  What  Media 
Corporations  Don’t  Tell  You  About 
Their  Legislative  Agenda.”  It  also 
had  just  started  its  “Bush-Cheney 
Archive.” 

2  The  site  has  “Letters  to  the  Edi¬ 
tor”  and  “From  the  Editor,”  both 
listed  among  links  displayed  on  the 
left  column  of  the  introductory  page. 

3  Also  on  the  left  column  is  a  link  to 
“527s/Issue  Ad  Watch,”  a  new  regular 
feature  that  follows  issue  advocacy 
groups,  their  agendas,  and  secret  donors. 
The  center  reports  on  groups  conducting 
issue  ad  campaigns.  il 
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The  ploys  of  summer 

kuii\  V  nrnnm 


Wcently,  it  was  for  baseball  fans 
tbe  shock  heard  ’round  the 
world.  The  New  York  Giants  stole  catch¬ 
ers’  signs  on  their  way  to  snagging  the 
1951  National  League  pennant  from  the 
Brooklyn  Dodgers.  Almost  as  surpris¬ 
ing  was  where  the  story  appeared: 

The  Wall  Street  Journal,  the  business 
daily  that  doesn’t 

even  have  a  Giant 

sports  section. 

So  how  did  the  scoop: 

monarch  of  fl-  Jhe  shock 

nancial  coverage 
dig  up  one  of  the  heard 
biggest  baseball  tpounj 
scams  since  the 

White  Sox  fixed  the  WOrld 
the  1919  World 

Series?  Ask  Journal  scribe  Joshua 
Harris  Prager,  the  self-described 
“nonbusiness”  writer  who  got  wind  of 
the  Giants’  sign-stealing  scheme  last 
September  when  it  was  little  more 
than  an  urban  legend.  “I  was  talking 
to  a  friend  about  tbe  possibility  of  a 
Subway  Series,”  said  Prager,  29,  a 
four-year  Journal  veteran  and  avid 
baseball  fan.  “He  mentioned  this 
rumor,  but  said  he  didn’t  believe  it.” 
The  friend  happened  to  be  Barry 
Halper,  the  well-known  baseball 
memorabilia  collector,  Prager 
told  E^P. 

With  that  whiff  of  a  big  story, 
Prager  turned  detective,  eventually 
interviewing  all  21  living  members 
of  the  1951  Giants  (including  Willie 
Mays)  over  several  months.  “I  was 


HEN  THE  STORY  BROKE  RE- 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 

‘7  think  of  you  like  a  dentist. 
Drill  ciicay,  do  what  you  have  to  do.” 

-  PRESIDENT  BUSH,  IN  REMARKS 
AT  WASHINGTON  PRESS  CLUB  DINNER 


Photo  of  the  week 

« KiNDEefn  w 


CHRISTOPHER  GLASS, 
YORK  (PA.)  DAILY 
RECORD,  FEB.  3 


Elaine  watkins 
clutches  her  son, 
Christopher, 
who  had  managed  to 
escape  unharmed  from 
the  bloody  rampage 
allegedly  carried  out  by 
the  man  being  escorted 
to  jail  just  a  few  steps 
away,  W.  Michael 
Stankewicz,  55,  was 
charged  with  injuring  10 
kindergarten  students 
and  three  educators 


with  a  machete  at  an 
elementary  school  in 
North  Hopewell,  Pa. 
Stankewicz,  a  former 
mental  patient,  threat¬ 
ened  to  blow  up  two 
other  schools  a  few  years 
ago.  —  Greg  Mitchell 


fish:  JIM  lavrakas/anchorage  daily  news 


surprised  that  so  many  didn’t  want  to 
talk  about  it,”  said  Prager,  who  reached 
a  number  of  former  players  through  the 
Major  League  Baseball  Players  Associa¬ 
tion.  “Some  guys  remembered  some 
things  and  wanted  to  talk  about  them.” 

Player  reactions  ranged  from  former 
backup  catcher  Sal  Yvars  “becoming  very 
angry”  to  pennant-winning  home-run 
hero  Bobby  Thomson  breaking  down  in 
tears.  “Many  of  them  were  not  happy  I 
was  doing  it,”  Prager  recalled. 

Prager  even  dug  up  the  telescope  used 


to  steal  the  signs, 
which  had  been 
kept  in  the  Massa¬ 
chusetts’  home  of 
the  grandson  of 
Henry  Leonard 
Schenz,  the  former 
Giant.  Prager 
tracked  him  down 
through  Schenz’s 
obituary.  The  final 
piece  of  the  puzzle,  however,  came  from 
the  family  of  Abraham  Chadwick,  an 


electrician  who  operated  the  Polo 
Grounds’  lights  and  rigged  the  electric 
buzzer  system  that  relayed  stolen  signals 
to  the  dugout.  Prager  found  Chadwick’s 
children,  who  confirmed  the  story, 
through  a  local  electricians’  union. 

“We  love  surprising  readers,”  said  Mike 
Miller,  the  Journal  Page  One  editor  who 
helped  craft  the  story.  “This  reminds  you 
that  there  are  so  many  great  stories  out 
there,  and  all  it  takes  is  one  guy  to  get 
curious  and  lift  up  the  rocks.”  Or,  in  this 
case,  cover  all  the  bases.  —  Joe  Strupp 


Prager:  A  winning 
shot  at  the  buzzer 


Oldest  reporter 


Gulp!  Kill 
more  trout, 
that's  the 
idea,  accord¬ 
ing  to  the 
big  fella,  a 
hungry 
northern  pike 
in  Anchorage, 
Alaska.  We 
can  only  hope 
that  the  little 
fish  turned 
out  to  be  “the 
one  that  got 
away.” 


WHAT’S  THE  WORST  THING 

about  your  life  as  a  newspaper 
columnist,  Steve  Hannah  of 
the  St.  Paul  (Minn.)  Pioneer  Press  asked 
Emma  Washa  two  weeks  ago.  Washa,  who 
writes  for  the  weekly  Boscobel  (Wis.)  Dial, 
paused,  then  replied  that  it  was  the  fact 
she  only  gets  paid  for  her  column  every  six 
months.  “Six  months  is  a  long 
time  between  pay  checks,” 
she  explained,  “when 
you’re  104.”  Indeed,  i 
Hannah  calls  her  “the  M 
oldest  fiilly  function-  1 
ing  newspaper  writer  ^ 
in  the  world.”  H 

Washa  has  written  S 
the  popular  “Obser-  w 
vations”  column  for  * 
the  paper  (circulation 
6,000)  for  the  past  39 
years  and  is  still  filing, 
even  while  confined  to 
the  local  Good  Samaritan 
Center.  Jay  Leno’s  staff 
recently  invited  her  on  his  show,  but 
she  had  “a  lot  of  work  to  do,”  she  told 
Hannah,  and  “Who’s  got  time  for  such 
tomfoolery?”  anyway.  Still,  like  many 
columnists,  she  has  trouble  writing  until 
the  deadline  approaches  and  then  she 
tells  herself,  “Emma,  get  your  butt  going!” 
A  few  words  of  timeless  advice  from  this 
centurion:  “Try  not  to  be  boring”  and  “If 
your  neighbor  goes  out  of  town  for  a  visit, 
don’t  write  about  it  until  they  return 
home.”  —  Greg  Mitchell 


Fish  gets  piggy 


WHEN  Anchorage  Daily  News  photographer  Jim 
Lavrakas  heard  that  the  Alaska  Department  of  Fish 
and  Game  had  declared  “open  season”  on  illegally 
transplanted  northern  pike,  he  decided  to  catch  one  of  the  cul¬ 
prits  in  the  act  of  overeating.  It  seems  that  the  non-native  pike 
have  been  devouring  baby  salmon  and  trout  at  a  voracious  rate  in 

local  lakes  and  streams.  Lavrakas  went  i  anything  happen,”  Lavrakas  tells  us. 
to  an  aquarium  exhibit  featuring  the  But  the  longer  the  pike  ate,  the  slower 

pike  and  set  up  strobes  on  either  side  it  got  (you  know  how  it  is),  and  finally  the 

of  the  tank  at  feeding  time.  When  a  photographer  “saw  the  little  fish  in  the 

biologist  dropped  the  first  two  trout  big  fish’s  mouth,  as  it  awaited  being  com- 

fingerlings  in  the  pool,  they  “were  pletely  swallowed,”  and  captured 

swallowed  up  so  quickly  I  couldn’t  see  i  this  image.  —  Greg  Mitchell 


Emma:  Old,  but 
not  in  the  way 
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Ethics  Comer 


door  between  politics  and  journalism 
and  The  Man  Who  Would  Be  President  pops  out  as  a  professor 

T  WAS  1984  —  George  Orwell’s  year. 

U.S.  Rep.  A1  Gore,  D-Tenn.,  was  running  for  the  U.S. 
Senate  and  wanted  to  embarrass  his  Republican  opponent. 
So  he  turned  over  some  damaging  documents  to  The  Wash- 
in^on  Post’s  Howard  Kurtz  on  alleged  mismanagement  at 
Ronald  Reagan’s  Federal  Emergency  Management  Agency. 

But  Gore  needed  more  than  a  nasty  story  to  put  him  over  the 
top.  He  wanted  Kurtz,  now  a  media  reporter,  to  write  him  up  as  a 
crusader,  which  is  the  custom  on  Capitol  Hill  when  a  congressman 
leaks  details  of  an  investigation  in  which  he’s  involved. 


spins  (again), 


“I  know  these  things  are  unspoken,” 
Gore  told  Kurtz  in  a  conversation  the  re¬ 
porter  relates  in  his  book,  “Media  Circus,' 
“but  I  am  in  a  tough  race  for  the 
Senate.  I  want  to  make  sure  I 
get  some  credit  on  this.”  Kurtz 
told  Gore  he  would  take  note  of 
the  congressman’s  good  works. 

Hopefully,  the  former  vice 
president  has  a  notebook  fiill  of 
those  political-press  relation¬ 
ship  war  stories  for  his  national¬ 
reporting-affairs  seminar  at  the 
Columbia  University  Graduate 
School  of  Journalism  where  he 
is  starting  his  post-chad  life  as  a  visiting 
professor. 

Anecdotes  aside,  one  thing  is  certain.  His 
appointment  at  one  of  the  most  prestigious 
journalism  schools  in  the  country  confirms 
what  readers  have  suspected  for  years  — 
there  is  barely  any  separation  between 
political  reporters  and  the  people  they 
cover.  That  perception  will  be  reinforced 
at  political  fund-raisers  where  Gore’s  title 
as  a  visiting  professor  of  journalism  will  be 
duly  noted  in  the  dinner  program. 

Gore  is  getting  a  pass  from  grown-up 
journalists  who  point  to  his  days  in 


the  early  1970s  as  a  reporter  for  The 
Tennessean  in  Nashville  as  evidence  that 
he  deserves  once  again  to  be  one  of  them. 

But  his  reporting  days  there 
received  a  negative  review  on 
ethical  grounds  from  a  student 
journalist  who  was  outraged  to 
learn  that  Gore  joined  forces 
with  the  Tennessee  Bureau  of 
Investigation  to  catch  a  couple 
of  allegedly  sleazy  councilmen 
in  a  shakedown  scheme. 

“Imagine  if  a  Spectator 
reporter  figured  out  that  a 
[student]  council  member 
I  was  taking  bribes  from  a  campus  group,” 

I  wrote  Dan  Laidman  in  a  recent  column  in  I 
i  The  Daily  Spectator,  the  undergreiduate 
newspaper.  “Would  it  be  ethical  for  the 
!  Spec  to  work  with  the  dean  of  student 
'  affairs  to  entrap  the  council  member?” 

,  But  Laidman’s  idealistic  vision  of 
i  journalism  seems  to  be  running  against 
i  the  tide.  The  airwaves  and  Op-Ed  sections 
of  newspapers  are  filled  with  people  who 
;  the  week  before  or  the  year  before  were  on 
I  the  receiving  end  of  press  coverage, 
j  “I  guest-lectured  at  George  Washington 
i  University,  and  all  the  students  wanted  to 


be  pundits,”  laughed  Lucy  Dalglish, 
executive  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press.  “They  all 
want  to  be  like  Mary  Matalin  and  George  j 
Stephanopoulous.”  Dalglish  sees  academia  j 
as  the  root  of  the  revolving  pundit  prob¬ 
lem.  “It  started  when  all  those  reporters 
began  teaching  at  places  like  the  John  F. 
Kennedy  School  of  Government,”  she  said. 

Yet  there  is  hardly  any  debate  in 
journalism  about  whether  Gore  should  j 
have  gotten  his  Columbia  gig.  i 

Mike  Hoyt,  executive  editor  of  the 
Columbia  Journalism  Review,  believes 
the  vice  president  is  simply  a  good  deep  I 
throat  on  political  journalism.  “He  knows 
what  we  do,”  said  Hoyt.  “He  can  help  us 
do  it  better.” 

Joe  Foote,  president-elect  of  the  Associa¬ 
tion  of  Education  of  Journalism  and  Mass 
Communication  (AEJMC),  a  major  organ¬ 
ization  of  j-schools,  agrees  that  getting 
Gore  was  a  coup  for  Columbia.  “I  can’t 
imagine  anyone  not  wanting  the  vice  presi-  ! 

dent  to  be  a  visiting  professor,”  said  Foote. 

That  also  was  the  opinion  of  Dean  | 

Mills,  dean  of  the  Graduate  School  of  I 

Journalism  at  the  University  of  Missouri 
at  Columbia,  Mo.  “He  has  a  lot  more  sense 
than  a  lot  of  guys  from  the  other  side  of 
the  notebook,”  said  Mills.  “Our  school 
tried  to  get  him,  but  for  some  reason  he 
decided  to  choose  New  York.” 

Ken  Bode,  dean  of  the  Medill  School  of 
Journalism  at  Northwestern  University  in 
Evanston,  Ill.,  was  the  only  academic  voice 
we  found  who  was  uncomfortable  about 
the  appointment  of  an  active  politician  to  a 
journalism  faculty.  “I  certainly  believe 
in  bringing  politicians  to  our  campus  to  in¬ 
teract  with  students,”  said  Bode.  “We  had 
Ken  Starr  [the  special  prosecutor  in  the 
Whitewater  case]  here.  We  had  the  mayor 
of  Boston  here.  But  we  didn’t  make  any  of 
them  a  visiting  professor  of  journalism. 

Gore  is  getting  a  faculty  appointment.  He 
doesn’t  have  the  qualifications  for  that.” 

But  once  a  politician,  always  a  politi¬ 
cian.  Gore’s  entire  course  is  off  the  record. 

“It’s  a  disgrace,”  said  Jane  Kirtley, 
the  Silha  Professor  of  Media  Ethics  at 
the  School  of  Journalism  and  Mass 
Communication  at  the  University  of 
Minnesota.  “For  someone  purporting 
to  teach  journalism  to  impose  such  a  | 

condition  is  unconscionable.”  II  | 
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